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n4.281
FN281
N4.399
FN399
N4.421
FN421
n9.422
FN422
n9.423
FN423
n4.424
FN424
N4.456
FN456
N4.461
FN461
N9.471
FN471
nN.472
FN472
N4.491
FN491
N4.499
FN499

N4.351
FN351

2.1 danlua1v1nisu
(n) Aguudmsmsiiy
ANSUSMITAIINLNAY 3 (3-0-6)

Wealth Management

m@mwﬁmmﬁﬁu 3@?1\1’114@3@85’1 135 %ﬁiu@@ﬂﬂﬂﬂﬁﬁﬂwﬂ)
Internship in Finance

msleddssnunamsiu 3 (3-0-6)
Financial Statement and Reporting Analysis

nsanepakduldldnienisdu 3 (3-0-6)
Financial Viability Study

ﬂ’]iU%M”liﬂ’]iL?m%uQ\i 3 (3-0-6)
Advanced Financial Management

NAUYFUND 3 (3-0-6)

Investment Banking

nsnnideyild 3 (3-0-6)
Derivatives Analysis

ﬂ’ﬁlﬁuiz@wwizma%uqﬂ 3 (3-0-6)
Advanced International Finance

WTEHRAUTUNTRUY 3 (3-0-6)

Econometrics for Finance

nsRugsiaAulngaargsiamaluladnistu 3 (3-0-6)
Start-up Financing and Fintech

nsfnyianzideldiunisiugsia 3 (3-0-6)
Selected Topics on Corporate Finance

NIANYIDATLTNINTRY 3 (0-0-9)
Independent Study in Finance

(V) Equmsamu
msiebdasansui 3 (3-0-6)

Fixed-Income Securities Analysis
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n14.399
FN399
N4.451
FN451
N4.452
FN452
n9.454
FN454
n9.455
FN455
N4.456
FN456
N9.471
FN471
19.492
FN492
19.499
FN499

N4.399
FN399
n9.453
FN453
n9.454
FN454
n4.455
FN455
N4.456
FN456
N4.471
FN471
N4.493
FN493
N4.499

nbdnelghunmsiu
Internship in Finance
mﬁmm@mwmmu
Equity Securities Analysis
nsiesdthduvdnnnduarnisuimsaunshd
Portfolio Analysis and Asset Management
AFINITUNITUY
Financial Engineering
Fuuuhassiiensrenuaiodionnsiu
Models for Financial Instrument Reporting
nsnideyild
Derivatives Analysis
WswglAdmIuNI_uY
Econometrics for Finance
miﬁmfnLawwﬁa@mmiamu
Selected Topics on Investments
N3ANEBaTLNIINITHRY
Independent Study in Finance

() Aguaanunsiiu
mbnandghunmsiu
Internship in Finance
NMsUIMsgInUsEiUiY
Insurance Business Management
FINTTUNITNUY
Financial Engineering
Fuvuassiiensrenuaiosdenanisiu
Models for Financial Instrument Reporting
nsnideyild
Derivatives Analysis
WTUFHRAUTUNTTRUY
Econometrics for Finance
ms@nvnanzdehduantunsiu
Selected Topics on Financial Institutions

ANSANYIDATENIINT U

3ldneuldlideshdy 135 Falubdonanisanwn)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3[Wnanddhleshdy 135 Falubdennanisdnu)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)
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FN499

39.211
T211
U9.361
T361

§9.211
B211
§9.321
1B321
§9.211
RB211
§9.312
RB312
§9.313
RB313
§9.414
RB414
§9.415
RB415
Ue.311
AC311
Uy.312
AC312
uy.317
AC317
ue.411
AC411
U%.412
AC412
yu.311
OM311
ul.313

Independent Study in Finance

2.2 \@9NUBNEIYINITRY
nsuldessdhausanadeldu
Introduction to International Transport
mMsUsEfufommelanasnsusmsnaLdes

Marine Insurance and Risk Management

amwLm@ammqiﬁaizﬁwﬂimm

Global Environment of International Business
mssflunibgnunbdissiheUssme
International Trade Operations
gatnedaniamihdifobdy

Introduction to Real Estate Business
nsUTELUTIAEINSUNSNE

Real Estate Valuation

153U MsauUaznaghayIRvedmTimhe

Real Estate Finance, Investment and Business Strategy

USSR AY

Property Management
merddanlululdssiredmdunihd
Real Estate Business Feasibility Studies
nsdayidunans 1

Intermediate Accounting 1

mMsdayddunans 2

Intermediate Accounting 2

mMsuimsanadssehdnsuazmseueuniely

Enterprise Risk Management and Internal Control

nstinydtugs 1

Advanced Accounting 1
nstinyitugs 2

Advanced Accounting 2
nendditensdndulaniegsfa |
Business Analytics |

M3UTUUTasU3UNTEUIUNTNIeGSNa

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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OM313
ul.315
OM315
ul.414
Oom414
ul.422
OoMm422

N.315
HR315
76.319
1S319
f.311
EC311
#.312
EC312
#.320
EC320
7.325
EC325
#.415
EC415
d.246
ST246
d.247
ST247
d.346
ST346
#.347
ST347
§.349
ST349
d.447
ST4a7

Business Process Improvement and Transformation
ﬂﬂiwmﬂﬂw’mﬁﬁﬁﬁ]

Business Forecasting

ASUIMTIATING

Project Management

N1591909801UNT0IN9GIAI

Business Simulation

nsUSEgmeULNY

Managing Compensation and Rewards
ganedldnvsetind

Electronic Business
wqwﬁmwﬁsma@ﬁ;amﬂ
Microeconomics Theory
mqwﬁmwgma@uwmﬂ
Macroeconomics Theory
ﬂzﬁmmwgma@ﬁa@u

Introductory Mathematical Economics
megﬁ&ﬁ"a@u

Introductory Econometrics

LG

Game Theory
anbidialuiieafunisuseiude
General Principles of Insurance
paransiusazmsasuluvdny e
Financial Market and Portfolio Investment
nguinenide

Theory of Interest
adnmahdusziudin 1

Mathematics of Life Insurance 1
adamabduseiiuase

Casualty Actuarial Mathematics
adamabduseudin 2

Mathematics of Life Insurance 2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

4 (4-0-8)

4 (4-0-8)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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3. 3vlvnsedvaen 15 silein
tAnwudendnwilmioividonguuuulnguuuunis feil
3.1 31In
Undnwndendneivnenladvmdsielusaruenausillaaeuluumiinede
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sssumabdiuivin viednniiivdngastidunisianigislusazuonas tnednwindidorvuauas
Y -

« o a a @ a a & Q o = Q & = a
NE]‘NVLSUEUENVTaﬂqmi'ﬂ%qiwa’]mqﬁsﬁ’]uuq LLagyinnd 'JEJﬂG]sUEN'JGU']IV]LV]aE] l UNANYIALEDILADNANYIIVN

I nfidenineild

=

<

3.2 A¥@en
dnAnwdenfnmseividns g muiidvuddlunmnadviendenuenaininisdu
lJeshdn 15 huhein il dedaidendnwiduiishdeusu (1) Suiitmusdldiduiviensdunioivien
Bonvosanviivend 2 wie (2) Juiisuuddiduisndidndnvidendnwilduiviln vie (3) Jd

o

UnAnwdonfnwiklulrieniden Ui v endonuenaivn1sky wse (4) I INAAUT NI

4. n1sAN¥IABINNISEY
4.1 dwiiuiindnwauzmdivemaaduaznisind 15 shhefn
TnAnwamzduemabiuaznsUy? Tuszabdez@nudainnstu abdesdnen
s1e3vlneuiiansinisiiuimuasiuay 15 ke Insatdesdnuvdslunuinivlndedusiuiu 9
hthein warlumneivingensiuau 6 whein uatdesaeuldldlusedsintsuldazsieion ldihd
C wadfldsvsuedpazaivinimualadshdr 2.00
.U 3 AN 9 dihein
19211 AdlnrakIwasadnnisdu 3 (3-0-6)
FN211 Financial Mathematics and Statistics
A4311 MFUIMITNITRY 3 (3-0-6)
FN311 Financial Management
N4.312 ATeN9IU 3 (3-0-6)
FN312 Investments
2. Benfnwsegimaniviennisidu (v ne) snlddeshdy 6 hihefa
4.2 dwiuiindnwuenanzwidvesanduaznstyd 21 tuhefa
TnAnwuenruzndivemabduasnisiad fusvakdaz@nudvinnisiu ekdes

Anwiseivhdns « audiourldebdollil Tnldesaeuldldluseindsuildldivunldrdedu uas
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1 wu.291 vemdngasudmsgsnatudia Idazsedvlalinhdy ¢ uasldehsduiadazaniuiniiamun

lalsibdn 2.00
LWy 6 3 18 defn
wu.291  gshalulanusisnisidsuuiag
BA291  Business in a Changing World
vr.201  mstayTddich
AC201  Fundamental Accounting
19.201  NSEUTINT
FN201  Business Finance
n1211  ediarnabdwazadiinisiu
FN211  Financial Mathematics and Statistics
N4.311  ANSUTMITNITHU
FN311  Financial Management
n312 NTasu
FN312  Investments

nm.211
MK211
nm.311
MK311
N6.312
MK312
N§.313
MK313
nn.314
MK314
N6.315
MK315

2. Aenfnwsedmaniviennisdu (svia ne) snldileshdy 3 duheda

2.2.2 390nN15AAA

a %

1. Ay nanUeau 36 hlein

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

hdnwatdesdnuneivhd 4 auiieasmdvemabduaynmstad sivua fil

wofnsslgulna

Consumer Behavior
mﬁ,ﬂi’lauaﬁmmiqfﬁﬂ

Customer Analytics and Management
nsdansnsateidenagid

Strategic Brand Management
mMsfemensmataiionisinduls
Marketing Research for Decision Making
msdansuandoleluazuinig

Product and Service Management
MsdamsTaeaznITEINanils

Pricing Management & Profitability

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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An316 msdanbdemisnsdnsitie 3 (3-0-6)
MK316 Distribution Channel Management

nn.317 mﬁaawmwmmmquyﬁmmi 3 (3-0-6)
MK317 Integrated Marketing Communications

n9.318 91hdoyadmdnaula 3 (3-0-6)
MK318 From Data to Decisions

nn.319 naghdnismannAavia 3 (3-0-6)
MK319 Digital Marketing Strategy

411 nsmaaiiennudady 3 (3-0-6)
MK411 Sustainability Marketing

nM.412 mﬁ@mammmm%uga 3 (3-0-6)

MK412 Marketing Management Capstone

2. 3 lnnsaIvaen 18 silein
dnfnwidondnuivlmidividensuuulaguuuunis il
2.1 3%
Fendnwawinladvmisiduaruenaus ikl adeuluuminendosssueahd
lwAeniv I@aﬁﬂmm;@aﬁ’mu@LLazL‘§aulﬁusum%é’ﬂqmﬁﬁm‘lmmsﬂﬁmﬁy’m wazmnindefnvesiviv
widon indAnwatdeadondnuinanmnmininiidendnuildiamneividonauiiviennisaas
visevnadrdug fdndnwaulasvusldasumusiuiwhbeRadismuadhbdu

=

]

<

2.2 Ay @en

tndnvidennwineishds 4 Tubdy (n) uide () Advusldabdelud ldeshd
18 thedn il dedliidendnuivishdeusuiundismusldiluivientd uniedvendenveanan
Fonend 2 lnednidendnulumnnividenildsibdhdeadenivnneluaviviieiy bdwuzaiild
Foniviifiuyuanid duadunisusznevendnluouen vieneinithAnwala

(n) denluanvinisaana thanwdenfnwiseivsianiseann (s na.) fitivun
[dandigndidnai
rﬂqummmﬂ
n®.321 mimm@"dimaumi 3 (3-0-6)
MK321 Entrepreneurial Marketing
nn.322 msdankeUan 3 (3-0-6)
MK322 Retailing Management
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N9.323 N1FAANITIIUVEY 3 (3-0-6)
MK323 Sales Management
nA.324 NIRANGINA 3 (3-0-6)

MK324 Business to Business Marketing

N6.325 N15HANDINIT 3 (3-0-6)
MK325 Food Marketing
17,326 NsPaRsEIeUsEImA 3 (3-0-6)

MK326 International Marketing

NR.327 AslawanfAvia 3 (3-0-6)
MK327 Digital Advertising

n9.395 nsmanavhdefivy 1 3 (3-0-6)
MK395 Special Topics in Marketing 1

n9.396 Mmsmaavibdefivy 2 3 (3-0-6)

MK396 Special Topics in Marketing 2

AR.495 msnaavidefivy 3 3 (3-0-6)
MK495 Special Topics in Marketing 3
n9.496 Msmanavhdefivey 4 3 (3-0-6)
MK496 Special Topics in Marketing 4
N9.499 N1TANYIDATENINITRNAA 3 (3-0-6)
MK499 Independent Study in Marketing

(¥) danuanarvinisaain dnAnwasadenineiivlafldildaaeuly
uvingrdosssumabdituividon TnsuusildulubdiAnfdiunuanld duasunisussnovindnty

ouAn vieneimitindAnuaula sl dedalulumunalslvesminends lunmstidvtaddiAvniden

#irbshauuzinsdatguisuden

hguivhduddvia weladuadninniiadheseldnlumonugsiafifshdesiuadvia uenain
el
nn.319 naghdnismaindda nn.327 n1slawanAdna wag na.321 mimmc@uﬂszﬂaumi L wWndnw
ansndendeunedviiishdoafianiiu idu
nL472  nsRugsiaiulngauwasgsnamalulagnisiiy 3 (3-0-6)
FN472  Start-up Finance and Fintech
56311 anbddebdufefunadeulusunsldonvlnson 3 (3-0-6)
1S311 Introduction to Programming with Python

36.312 E’nmaqmqqsﬁfu 3 (3-0-6)
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15312
Jd.313
15313
36.319
15319
961.281
15281
961.282
15282
96.361
15361
96.381
15381
N.211
ER211
N.311
ER311

NN.312
ER312

AN.411
ER4A11

AN.422
ER422

yu.311
OM311
ul.313
OM313
vu.314
OoM314
uy.315
OM315
ul.316
OM316

Business Intelligence and Analytics

nsfeakdeyanagisvueiadsuaznisussnanauuuaathe

Business Data Communications on Cloud Computing and Networking

sfadiinnseiind
Electronic Business
wdosonsWaubehuaeufunbddmilild
Tools for End-Users Computing and Development
miaamwuLLazﬂizLﬁ@’JﬁEaﬂizmuﬁ’@@
User Interface Design and Evaluation
Bzyzmﬂixﬁ‘@
Artificial Intelligence
iSesfledmiuianniunenndindulazuonmiinduuulnsdldiiote
Web and Mobile Development Tool
mimi@ﬂizﬂaumiﬁa@u
Introduction to Entrepreneurship
miﬂ’wu@uLLUUﬁﬁﬁf\]LLaxmﬁLﬂﬁ@mmBﬂU@

Business Model Development and Feasibility Analysis

N13aseasIANanA N UIRNTIY
Creation of Product Innovation
NIIYIUINITNNNITUTENOUNT
Entrepreneurship Capstone
nsusmsmalulad
Technology Management
MsnsEdionsindulanisgsia |
Business Analytics |
MsUTuUTsagUJUNTEUIUNTNIGIAR
Business Process Improvement and Transformation
nsudmaifionmuninuarasludamaU iR
Managing for Quality and Operations Excellence
miwmﬂ‘ﬂmqqiﬁﬁl
Business Forecasting
ASUIMSNINITUINNG

Service Operations Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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1u.321
OM321
vu.324
OoM324
vu.413
OoM4a13
yy.414
oma14

mnsdditonisinaulamegsia 2 3 (3-0-6)
Business Analytics I

nsinnsmalulaguazuinnssy 3 (3-0-6)
Technology and Innovation Management

NsIAMILaENaLNSNITUITIMSIgUNIY 3 (3-0-6)
Procurement and Supply Chain Management Strategy

NSUIMSIATINTG 3 (3-0-6)

Project Management

hgudvherunnudsdy ieiasubdrsnntigadasoldwiluasnussiatisanudau uenan

39 AR.a11 mMsmanaiieaudaiuldy dndnwanunsadenSuudnunyininshdeaiisiuanantdie

q lunminende b

- figuAvhduanudsduluame

w331 nstylilennuulinveldedunndenuasdany 3 (3-0-6)
AC331  Accounting for Environmental and Social Responsibility
313 nsUszneunsiiieodeny 3 (3-0-6)
ER313  Social Entrepreneurship
59.433  Uszihumsasesssulunisailiugsia 3 (3-0-6)
1B433 Ethical Issues in Business

- Eu%@mmwé’a@uuammz
1.348 ﬂgwm@mia@ﬁiﬂﬂ 3 (3-0-6)
LA348 Consumer Protection Law
1.443 ﬂgwmamilﬁlqsﬁ’umgﬂ 3 (3-0-6)
LA443 Competition Law
3309 U §309 funIsLiles 3 (3-0-6)
PO309 Capital, Business and Politics
7.375 mwﬁma@mzqa@ﬁmm%’wmﬂsﬁismﬁLLaz"S'qm@am 3 (3-0-6)
EC375 Applied Economics for Natural Resources and Environment
an.213 MswasunUamedinuuas nsimudan 3 (3-0-6)
SW213 Social Change and Social Development
28.201 AvBLaRnm a3usTsuuaznginede 3 (3-0-6)
JC201 Freedom, Right, Media Ethics and Laws
18,237 Awindeuuagmsiaundigd 3 (3-0-6)
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ES237 Environment and Sustainable Development

E@qu%@ﬁumﬁﬁ'mmﬁmﬁaga ieiesubdemnibdhasolduluamenugsiatidw
neidouaznsinsttdeya vide Data-driven Marketing uenanndu nm.313 MeAdeynansnanaiionns
dnanlalds uar nn 318 nbdeybdmsdinauls infnwansadenizoudnvusinifshdesfisdnan
seivdhdeluil
w311 mslesddidienisdndulamegsia | 3 (3-0-6)
OM311 Business Analytics |
uu.315 mawmm@mqqiﬁa 3 (3-0-6)
OM315 Business Forecasting
w321 mylesddiiensdadulomagsia 2 3 (3-0-6)
OM321  Business Analytics |I
wla21  Bnsiendddeyavuneliamegsia 3 (3-0-6)
OM421  Big Data and Business Analytics
uu.425 mawmmﬂmwﬁa%uqa 3 (3-0-6)
OM425  Advanced Business Forecasting
36.312 @nmaamaqsﬁa 3 (3-0-6)
IS312 Business Intelligence and Analytics
56.461 LLU?UﬁﬁaéﬂzungumﬁLﬂiﬂ%agaﬁjﬁﬁ] 3 (3-0-6)

IS461  Advanced Practice in Business Data Analytics

3. N1SANYIIVINNITNAIN
3.1 dwiiuiinfnwauemdiverahduaznsind 15 ihedin
indnwnurmndverabdwaznstad fusvaldes@nuiainnisnann abdesine
sevhedre 9 aufitmusddsbdeluil waldesaeuldldluseiudsruldazsein by ¢ waldeh
sviudvavaAvlnmueldsbd 2.00
LU 2 31 6 dheda
n9.211 wRnsslguilna 3 (3-0-6)
MK211 Consumer Behavior
9312 msdanmansiaddudanagid 3 (3-0-6)
MK312 Strategic Brand Management
2. Bendnweinaniviennisnats (na.) Snldideshd 9 dein

3.2 dwiuiindnwuenanwidveranduasnstyd 21 tuhoha
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FnAnwviuenauzndiveniddd Auszabdeznunivilunisnain sddesdine
sre3vhdng 9 audiouldsbdeludl tnddesaeuldldlusednssuiilalldivunldudfuuasio wu.
291 vomdngnsuimsgsiatadinkdarseiulalihd ¢ wedddrsesuaivaranivTntmunladhdy
2.00

L0 4 3w 12 dbheda
wu.291 gshalulanusisnisiasuuuag 3 (3-0-6)
BA291 Business in a Changing World
N9.201 MANNIIHATN 3 (3-0-6)
MK201 Principles of Marketing
n9.211 ngAnssdeuslae 3 (3-0-6)
MK211 Consumer Behavior
nn.312 nMsdanmanatdidenaghd 3 (3-0-6)
MK312 Strategic Brand Management

2. Benfnwneimanivienniseain (na) snldileshdn 9 dhedn

3) AvuaenEs 6 e

1. in@nwranuisadendnuivlafldfildeaeuluamsnidysmatduaznsdyd
TnglaanAn®n518739IUNE1VIIVILEN U38

2. inAnwansadendnudvlefild il aaeuluaninedosssumandulud v

¥
g

Gonua? visil Inlundngnsindnuihluillusiasedy 100 llawnsodulduivideniasld
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4.3.2.3 LEALANUNISANEN

4.3.2.3.1 ¥ 2NN15HU

= ]
Elﬂ'ﬁﬁﬂ‘l‘:ﬂﬂ 1

aMaSeud 1 nthein
Sednevill S1uan 4 S 12
v.201 mstayTdlehy wie u.201 nMsuSmsuaznsUseneunsadty i 3
NU.204 05N 3
37 18
aaGeui 2 hhefn
F@nw vl S1uan 4 12
n11.201 M3USswarnsUsznounsatelial e vv.201 3Tty 3
5a.201 waluladAdviaiiiessia vide nm.201 ndnnisnan 3
3
57U 18
[dnsAnund 2
aaSeui 1 nthein
FAnwll $1uu 1 3 3
19.201 N13RUGsHY 3
nn.201 vdnM3mann vi3e 5a.201 wialuladAdviaiiogsia 3
WU.202 NSNS 3
7.213 megma@@ammﬁa@u 3
n9.211 Adlarahduazadnnnsdu 3
57U 18
aadeud 2 nthein
SeAnwvily $1ua 1 3 3
1%.202 M3tayTifion1sdnns 3
Uy.201 MSUSMINSUHURNTS 3
wu.201 wannguseifeafunsUszneussia 3
f.214 mwgma@wmmﬁa@u 3
N4.311 N1FUTMINITHU 3
57U 18
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Yn1sAnwN 3

aMaGeui 1 el
#19.221 N8N UTIEINT 1 3
N4.312 N1V 3
N4.314 NN5USMITANNUUNITHU 3
A uenLaen 2 v 6
FlnvTedsden 1 391 3
37U 18
aadeudi 2 N8N
19.321 MWIBINOWTIGING 2 3
14.313 N15RUTEIINUSZINA 3
19.611 MFIATZALETNISUTINTAMUEEIVNNI5EY 3
A nenden 1 390 3
A nusedgden 2 390 6
37U 18
Imsdnwdl 4
AMaSeud 1 N8N
NU.401 MIUIMSNAYNG 3
n9.412 Msduitornudiy 3
nentaen 2 10 6
AnnIoIvIaen 2 90 6
FIoFY 18
aadeud 2 TVehl
Iueniden 1 3w 3
uaenLEs 2 3 6
Pl 9

29



4.3.2.3.2 3¥20N159810
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U%.202 NSUQBNONITIANT
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NU.204 @nRgsNa

]
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sULUUT 1 58U na.201 TunialFeun 2 U9 1

YnsAnedi 1

aMaGeui 1 NUAN
F@nwvalu S1uan 4 12
UNUTTIAU 197U 1 397 3
Souaugandadu $1uau 1 39 v.201 nMsdaTdusy 3

57U 18
aadeuii 2 NUAN
F@nevalu S1uan 3 9
T wnusdefu 1mau 1 391 wu.204 adifgsne 3
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4.3.2.4 A1B5UIETIEIV
1. AAnwwialy
15.100  walllesiunisasilauntym 3 (3-0-6)
TU100  Civic Engagement

Ugniladmeniln unum wazmhiimusuReveuvesmaiduandnifvesdsauluguzmaiiodan
HUNTZUIUNTNAINTAANEIT 1L NM3UsIeNe NseAuTensdifinese o geu Judu lnetdn@nwassies
Forilassnssaused WeliAnns3us vieiAansiasuutas Tulssidiufianla

Instillation of social conscience and awareness of one’s role and duties as a good global
citizen. This is done through a variety of methods such as lectures, discussion of various case
studies and field study outings. Students are required to organise a campaign to raise awareness

or bring about change in an area of their interest.

15.101  lan, wdeu wazlne 3 (3-0-6)
TU101  Thailand, ASEAN, and the World

Anwusngmsalfiddgyvestan edeunarine lufifnisnsidles iasugha dsauiansss lng
T¥nseunndn nquf wazszdovisomsdsaumans riiunsedusesuazenmetiamunisalvioyanadi
suennuanla lelmAnyusowierunanuansuasdilaaududeuiiduiustuilan fnddnaina
(GLOBAL MINDSET) annsavhmenseunudeiduuas Delaniiendlvalliinavanetu

Study of significant phenomena around the world, in the ASEAN region and in Thailand in
terms of their political, economic and sociocultural dimensions. This is done through approaches,
theories and principles of social science research via discussion and raising examples of situations
or people of interest.  The purpose of this is to create a perspective of diversity, to understand

the complexity of global interrelationships, to build a global mindset and to be able to challenge

old paradigms and open up a new, broader worldview.

5.102 FINAUUNTININ 3 (3-0-6)
TU102 Life & Aesthetics

qum%mwLLazaﬁﬂszﬂauﬁugmﬁuawuﬁaﬂzLLazamWLmé’amassﬁa%N mmsmue?’?ﬂuﬂqmm
LATAIMUNANY ﬂ’li?JLﬂi’lgﬁﬁJW’lmg LLaﬁﬂWiL%@NIENL‘?Jj’lﬁU%?MGMLENLLﬁ%U%UV]WNﬁQﬂ&J

The course investigates aesthetic and fundamental elements of art and built environment.
These include appreciation in value and meaning, analyses and criticisms, and connections to lives

and social contexts.
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45103 Finfuanudsdu 3 (3-0-6)
TU103  Life and Sustainability

nMssfuinegnaviviufumsdsuasedlan dilarnuduiussewinmatnvedsssund
m‘gwé LAYATINGS TR RNETTAS NSl LASEND Fapaluanudauduaznisuusaeu
ADAIUBIRMNNINEIEan Aawanden Thinlugnsusuanittindgauddy

This course provides an introduction to the importance of life-cycle systems perspectives
in understanding major challenges and solutions to achieving more sustainable societies in this
changing world. Students will learn about the relationship between mankind and the environment
in the context of energy and resource use, consumption and development, and environmental
constraints. Furthermore, an examination of social conflict and change from the life-cycle
perspective will be used to develop an understanding of potential solution pathways for

sustainable lifestyle modifications.

15.106  AMUANASNATIARAZNTADEANS 3 (3-0-6)
TU106  Creativity and Communication

NTUIUNISAREE A 9assA InefinsAnddnndduesdusyneudify wasnsdeansanudn
fananlianadugrsegiamnzan aaudundiey Tausss anmindou ‘ﬁﬂuizé’uqma BIANT Uy
GSGH

Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organisational and social levels

15.107 vinweAdianunisuAtym 3 (3-0-6)
TU107 Digital Skill and Problem Solving

vinwgn1sAndsiunaiiionsuitymuay maimulenalmisiudinuuagiasusia
aansaluduasnsinisansauneldegnivsydniam nmsussidiuanuddedoves
ansauwma mIndunsesazdnnsansaumeegraduszuy mslduarasseussasnuiidna n13
deansooulatiognaiioandn

Basic computational thinking skill for solving problems and developing new social and
economic opportunities. Efficient access and search for information. Information reliability

evaluation. Filtering and managing information systematically. Ethical digital usage and professional

online communication.
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¥5.109 winnssuiunszUIuAnLUENOUNNS 3 (3-0-6)
TU109 Innovation and Entrepreneurial Mindset

msUszfiuamudsauaznisainslonialysl maﬁﬂLLasmmwLLNULLUUQJﬂizﬂaums N3
dndulauaznisianngsie msdeansidagsiauaznisainausegdlosgisliuszavinin msaianmuaniy
\iodsny

Risk assessment and creating new opportunities. Thinking and planning as an entrepreneur.

Decision making and entrepreneurial venture development. Business communication for delivering

concept or initiative in an efficient, effective and compelling manner. Social shared value creation.

AF.101  N15AA 91U LazlleuRE1NiIaTuY I 3 (3-0-6)
LAS101 Critical Thinking, Reading, and Writing
WAILTNYEN1TANDE NI TUYIANIUNITAIAIOIN NITIATIENR NTFAATIEN Larn1TUTTIiY

(%

A Waninwenmssuileduansydifey Wilagnsiane viruad aunfigiu vanguatuayu nisldvema
ilgdoasuresnmudeu Wauwinwemadeunansanudndiuegnaingratazmsideudsung $3n
fhevenrudn uaziBeslosteyaitriuyuueswomues samdsannsasndmangunazdoyaunllums
asvassnnuloulagrsiusza@nsnm

Development of critical thinking through questioning, analytical, synthetic and evaluation
skills. Students learn how to read without necessarily accepting all the information presented in
the text, but rather consider the content in depth, taking into account the objectives,
perspectives, assumptions, bias and supporting evidence, as well as logic or strategies leading to
the author’s conclusion. The purpose is to apply these methods to students’ own persuasive

writing based on information researched from various sources, using effective presentation

techniques.

dw.105 YINWEN1580a1INNAIYIDINGY 3 (3-0-6)
EL105 English Communication Skills
WAUVINYEN1SHRA TN ISINguAUNITHY WA 81U kaldeu Jnnsldntw Adnm wae

AuruluusunmaIvInswardany
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Development of English communication skills, including listening, speaking, reading and

writing. Practice of language, vocabulary and expressions used in academic and social contexts.
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aw.125 nwdanguriiudedeny 3(3-0-6)
EL125 English through Social Media

Wainwensnmsanguuuuysannsiudedieuuszang q Bndunslénne fdwd way
dunudmiunisdeansnianisa

Development of integrated English skills through different types of social media. Practice

of language, vocabulary and expressions for digital communication.

819.295 NMWISINGUITIVINTUaLTInweAnew 1 3 (3-0-6)
EL295 Academic English and Study Skills 1

nsfnw e wSingundinstunans msauinuedisulutenisinuidinnms ns
Hnnagnsniseu nMsdeuderumdvinisivanuats wagnisiiauenanisAne

Study of academic English skills at an intermediate level. Development of skills required
for academic study. Practice of reading strategies, writing different types of academic texts, and

presenting results.

2. v nanig
2.1 FWAUTUTIAY
wu.201 vannnvanelRgaunIsUsEnougina 3 (3-0-6)
BA201 Business Law
Anwnguneiferiunsineadnsgsiia liun sunuvesdnsgsiamungmanelne dnuanguane

v

waznsthae iy nguinefienfunisUssnaufanssumnagsia Wy udnngvanedouns Wmind wde
Aty ATy $1ues 11 Fitu Fyauseiuss niwdaumadayan N3ANATIRUIINA NYVINEINIe
M3azlln wazgINIIunIeBLlanvsedngd

The course examines the legal system and basic legal principles affecting various forms
of business. Review of particular contracts; purchase, sale, hire of property, hire purchase, loan,

guarantee, mortgages, pledge, notes, insurance contract, bankruptcy, intellectual property,

consumer protection, wrongful act, and electronic based transactions.

WU.202 N13NHINT 3 (3-0-6)
BA202 Taxation

Fdadunew: aeuldin vv.201

AnwmdninaiLayBnsdafiunSassaniin smSaaniniwasn@oinsnuussinauginsild

aglutagiu laud mERulduarasssun MBRuladfuana nByaruiiy Mmdgsivamzuazansuanyd
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WM ENesdnsuImsawsdududdanu laud mEnfusasdslgnaine anusuiinveuveyana
2 a ! [ = =
LLazammqw%aﬁqﬂﬂumil,asmw
Prerequisite: Have earned credits of AC201
An overview of excise taxes and custom taxes, personal income tax, corporate income tax.
Topics include value-added taxes, specific business taxes revenue stamp, land and building tax

and other related taxes collected by government agencies. Responsibility of individuals and

businesses to society in paying taxes.

NWU.204 @0fgINg 3 (3-0-6)
BA204 Business Statistics

msnusmdeyasgraduszuy addnssan nguienaniesdu mauiud fudsdduuazend
Aald nswanuasauiazilu aifeynu Aadifvessinegiwmazn1suszuua N nesy osUserIns
NSNAFOUANNAFIU N1TIATIEYIAINWUTUTIN MIAATIRRaVFURUSLaYNNTON00Y MENNITIATIEALAY
nsUszgndldnadnsiilainnnlusunsumesiiomes

Systematic data collection. Descriptive statistics. Probability theory and Bayes’ theorem.
Random variables, expected values, and probability distributions. Inferential statistics: sampling
distribution, estimation of population parameters, and hypothesis testing. Analysis of variance.

Correlation and linear regression. Analyzing and applying the results of statistical program.

WU.401  MITUSMNSINALNS 3 (3-0-6)
BA401  Strategic Management

FsAuneu : dnAnwiAaznidvemansuazn1svnd @eulainn n9.201 waz nn.201

ydnmsuianagvdvngsiauaznsaieealiiuoulududsiusgediiy  Tasazaseung
NIPUIUNTONT 9 G nSEUAMMIMALIUNALNS TsUsznause msfvusideried  nstmuaiusie
mslesgianmndenmelulazaeuen  mstiruanagnslussiuesdnig seRumiiegsia ey
sgiuvthil - nszuaumsvesmsthnagndgnsUiti  waznszusunsinauusziiunasnianmsiFoulie
iwdesiiosng 9 Adudulunsuimadenagnd msaisnagvdidainngsy Tnsd@nulsznounaious
wangfunsinelududi g

Prerequisite : Thammasat Business School student and have earned credits of FN201 and
MK201

The course examines a comprehensive process of strategic management to generate
sustainable competitive advantage. It also includes deep analysis of internal and external
environments for high-impact corporate executives to make logical decisions in alignment with

vision, mission, and strategy at each organizational level. Analysis of critical factors pertaining to
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strategy formulation, implementation and techniques of evaluating strategies. Creating an
innovative strategy. This course will be discussed through case studies. Recommend for 4" year

student.

o

UY.201  ASURTTUAU 3 (3-0-6)
AC201  Fundamental Accounting
ndnnadasdu wnAnLAENsTUIUM TeTIUT A Tufindeyanisnstayd msdmihuaznis
AATIERTIBIIUNNNITRY 219950YT miﬁ’zy%uagmiﬁjmwa%’ayaﬁmﬁmamsﬁw%’wé WisAu uavdau
SRNEREIEN
Basic principles, concepts, and procedures for collecting and recording accounting

information; preparation and analysis of financial reports; accounting cycle; accounting and
disclosure for assets, liabilities, and owners’ equity.
19.202 Mstyifionisdanis 3 (3-0-6)
AC202 Management Accounting

FyrdaRuneu doulainn Ur.201

wnAnkarNsAARUYURERT e inFesilenmsliaTgidoyadunuiionisnsunuuazindla
ﬁaﬁﬁamauﬂqumiﬁmméfunumémLLUUﬁyugwu nsudiusiumy sEuURuURUWUTHAEAUYUTIY
UYL QUUTTINEAVEL AUNUINATIIY UAgNITIATIZYRAA UYL MITRBmunnusuintaulay
seleu armidiusvosiunu Uinauasiils deyadunuiiienisdindula msfvunsauie

Prerequisite: Have earned credits of AC201

Concepts of product costing and tools for planning and decision-making. Topics include
basic product costing and cost allocations, variable costing and absorption costing system
budgeting, flexible budgeting, standard costing and cost variance analysis, responsibility accounting
and transfer pricing, cost-volume-profit analysis, cost analysis for short-term decision and pricing

decision.

n9.201  N3RUTINT 3 (3-0-6)
FN201 Business Finance
FuTerunau: @aul@ivn uv.201 wse U%.291

'
a Vo a e U A

MINNITUIMINIRUNLIAN TN sRuARSuliavey lWvunenisasayadituesianis

wann1siugIusunIsRunsensuiulaealy aninwindeusing  nan1siu wisdesne 9 Tunisuims

AMIRU MTAATILRTIPNUNNNITRY NTELARUER N15IATIZAUBIRIUTBIANULEDS LA ORI IHANBULNIY
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AYBIRUANLLIET UleUsRuUMYLAEY WATANTIATIEIUTIEAMU NMIIAEIUNENINITRY Ruv
seovdunarszazen nMstieRuifionu Funuvesiunu sudenudidestuiiiuiauinisly
AANMNTIUNTEY LU nsiuiierudsBy dunsndada

Prerequisite: Have earned credits of AC201 or AC291

The basic principles of financial management for business, the responsibilities of
financial managers, maximization of enterprise value, axioms of finance, analysis of financial
reports, cash flows, fundamental analysis on risk and rates of returns, the time value of money,
working capital policies, capital budgeting techniques, financing mix, short-term and long-term
sources of funds, distributions to shareholders, the costs of capital, and an introduction to

developments in the financial industry, such as sustainable finance, digital assets

nM.201  MENAISHANN 3 (3-0-6)
MK201  Principles of Marketing

AUNLNILAZANUFIAYTVDINITAAN demsedmuszneusie wndnnsnainadelvsl
nMsasuulaswesnsnaalugafdsa unuInuazHansEnUTiddyIesIRaIadeLATYsAaLazdan
anndesdifinadenisdadulamsniseatn wginssuduilng dulsvamenismaiuuudaiuuay
LUUMIAANARATE NSYUIUNTIANSNTIAAIR MsSRThurunsmanlesf uazasesssuesninnisnann

The central theme of this course is the introduction of the marketing definition and its
importance as a vital business function. The content includes modern marketing concepts, the
shift in marketing in the digital era, its role, and the major influences of marketing on the
economy, society, environment, and consumer behavior. The course also covers the traditional
marketing mix and the digital one, introductory marketing management, preparation of a basic

marketing plan, and ethics of marketers.

56201  waluladAdviaiilessia 3 (3-0-6)
15201 Digital Technology for Business

nswasuutasweslangsia mavigshaguuuulvel stuuansaumanaznaluladasaumelii
ANAINITOVDIVUIUNITNITNIGIND UNUIMUAEYTAVDITEUUAITAUMA TEUUAITAUMANIIGIND
TassadeiiugIuveshava ssdusenavresiasadsiugrumaluladansaume uulduvounalulad
a1saume g1udeya Adeteya big data Y1INTININGINY A38555U NMTAALUUTMANE TUTUnTY
lulnswonvidndiva Waunsulsluandlnsvasslnudu

Global business change, new business re-designed, IS and IT enhance business process,

roles & types of information systems, business information systems, digital technology

infrastructure, components of information technology infrastructure, trends of IT platform,
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database, data warehouse, big data, business intellicence, ethics, security, logical thinking,

Microsoft Excel, Robotic process automation

U201 MIUSMsuarn1sUszneunsarielnl 3 (3-0-6)
HR201  Modern Management and Entrepreneurship

MNAAMIINSUINT Tiaunnsmguiimsuims whiluasvinueguimsesdns wihiluazns
AlunugluedinIs N19IUHY MIDNLUULAEFULUUNMIINBIANS NISUTMINTNEINTUYLE N3

a wa v a

Jugih msafausda ngfinssuesdnisuasnanisufifinu uagnisauan msdndulamenisuims

Y Y

aa v

Lara3EsTINNTUIMT nslfisesilonnamsuimseadda aaensumsuszneunsasielvsl aniaznns
Usznaunislusgaulanuarlulsemalnelutagdu mnAnuasinwe s dudmsuguszneums
AN YUELATUTENNUDIRUTENOUNTS

Management concepts, evolution of management, roles and skills of managers,
organizational functions and operations, planning, organizing, human resource management,
leading, motivating, organizational behavior and performance, controlling, managerial decision
making, ethics, and use of various management tools in the digital era. Also, modern
entrepreneurship, current state of entrepreneurship in the global and Thailand contexts, concept

and skills required for entrepreneurs, types and characteristics of entrepreneurs.

Ul.201 MSUIMINSUZURANT 3 (3-0-6)
OM201 Operations Management

MsfnuIRn weie wazielosdiolunisesnuuu Tnsie waLUTUUTIANUAUTANANNN
U5 waznisihluldlnenagsfagnavnssunainuaieav lnenseungunagnsn1sufuanis nae
AN N150DNLUVAUAIAZUINIT N1TBONRUUNTEUIUNIT NITUSMITAUNIN NTUTVITAUAIAIAGT N3
Uinslasens msvimsldgumumsiona msufRauesdns wagmsujiRnisieanudsdu

Study of concepts, techniques and tools to design, analyze, and improve core
operational capabilities, and their application to a broad range of industries. Topics include
operations strategy, productivity, product/ service design, process design, quality management,
inventory management, project management, supply chain management, operational performance

measurement and operations for sustainability.

IYVDIAMULIATHFAENT
A213  AsygMmARsganIAUadny 3 (3-0-6)
EC213  Introductory Microeconomics

(FwSuinAnwiuenauiATYgAans)
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ﬁﬂ‘lﬁﬂLLﬁUﬂ’J’INﬁﬂVINLﬂiﬂgﬂ’lﬁ@il@%ﬂ’]'ﬁlfﬁ’ﬂﬁ]ﬁ]’m{;h@EJ"NﬁL%:Juﬁ]%\‘iLﬁﬁ]L“ﬁ’ﬂﬁ]ﬂ’ﬁﬁ@aﬂﬁ]Lﬁaﬂ
meldtoiavesuilnauasiusznounis iemaseunguudnmehnusnfuresgUasduazgumusny
nalnmaauazlassasnsmainuselaneng 9 (;1‘;&LLGiG]ﬁ’]ﬂQﬂ%’]ﬂiUﬁﬂma"lﬂLL“UIQ“ZQJJuﬁﬂJU“ﬁﬂj uluisufnnu
duvamvenaiauaruNUYeINAiFUNALleLaR LA e TaRn1s AL

(For students who are not Economics majors)

The course provides a practical understanding of the core economic principles that explain why
consumers and companies make their decisions given scarce resources. The topics include the
interactions of supply and demand of market operations, through wide-range market structures,
ranging from monopoly to perfect competition. Moreover, the course also explains types of

failures, in which the role of government intervention policy can improve social welfare.

f214  ATvgmansimna Doy 3 (3-0-6)
EC214  Introductory Macroeconomics
(@miuinfneusnanziAsygaans)
AnwuruanuAsmaassgmanunniawaznndilaandegsiiusiadieilansdnduls
nalnnsvihuvedasegiatunIngin wag iWlanalnmavinwresuleviglusydvamaia fiarsandin
wazdymitddglumaasvgmansumaianeldussrmni msvinuvesssuumsiunssuing ms

A luuleuensiy kag Uleu1an1snas iesn¥LadesnIMeITsuLASEENY TunN1AR1eUsEne Anw)

v
ad v

nan13TsEiu aanRunsnalsEma waznsirundnsuaniuasy suamsthdeddiamsugiaumne
LUldlum s ianunsaimaasegig

(For students who are not Economics majors)
The course will provide you a practical understanding of the fundamental macroeconomic
theories that explain how the economy functions and how macroeconomic policies affect it. The
course will cover key macroeconomic measurements, problems, and policy performance, as well
as the determinants of national income, employment, and price level, the role of monetary policy
and the banking system in stabilizing the economy, and the role of monetary and fiscal policies in
stabilizing the economy. The balance of payments, foreign currency market and exchange rate
determination, and the use of economic indicators to understand economic circumstances are all

covered in the international economics part.
v 1v03aaIiUNI

89.221 MWIBINWTITINA 1 3 (3-0-6)

EL221 Communicative Business English 1
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MINAUITINYENTERNTANISINgEIINTENINWTEWA MINAIUIANNAGRILAEANgNABlY
nsldvinwenisile nsue n1591u waznseulunwsgingy nsldmdninineitesiunisingsia msin

Wn1ent Wieldanuinnegsianiiied nguiniagsia lumshanuiladuueuning
Development of international communicative business English. Improvement of fluency
and accuracy in listening, speaking, reading and writing. Use of business related vocabulary.

Application of existing business knowledge and therories in assignment completion.

#9.321 MWIBINYWTITINT 2 3 (3-0-6)
EL321 Communicative Business English 2

Fwdsduneu: aauld aw.221

miﬁ@umﬁﬂwmiﬁamimmﬁaﬂqw%3zmwﬂizLm%y’uqq nsEnnsiduTINgIgsiauay
amznmadufilugsieseninyseme nsiananuadeuazaugndetlunislivinvenisils nsya
mssu warmadeulummdinguiugs mslddmimidugaiiAeatesiunisvhgsia msfinfeseild
Anuiviuaiouagnguinnagsie lunsiendldduueumneg

Prerequisite: Have earned credits of EL221

Development of advanced international business English. Practice in business participation
and leadership in international business. Improvement of fluency and accuracy in advanced
listening, speaking, reading and writing. Use of advanced business-related vocabulary. Application

of current business knowledge and theories in assignment completion.
2.2 Jyuen

2.2.1 3% 8NN15L9U

1) ¥ nUNAU
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n1211  Adleeanskazainnisdu 3 (3-0-6)
FN211  Financial Mathematics and Statistics

adlnmansuazadauariisatesiunisiu Anviilaiduadanmaniiuszendlilunsiu (o
Sendosdu (1Wu aywus Ujeysitus

v

= 1 I3 ol
WUITU ANUUTLTU ﬂ{]EU@QL‘UEJE’W]

Exponential, Logarithmic) szuuauni1sidunsataz Quadratic wAa

a

USnusiloanu) Msmenfimunzauiign (Optimization) waglun3n

RBa D

Lﬁuﬁugmﬁuaq Machine learning aﬁaLﬁméfmﬁmﬁuﬁugmmué’m Data analytics kaguuIAALATEFIRA
Jesudmiuaunsonnesidadunss mill'isEgﬂﬁl,ﬁam'iﬁﬂﬁu%mqmiﬁu

This class covers a broad range of topics that are critical foundations to the study of
finance. The first part of the class covers exponential, logarithmic, linear, and quadratic functions
as well as basic calculus. Calculus concepts include the principles of limits, differentiation rules,
implicit differentiation, definite and indefinite integrals. Extended applications of these concepts
are provided via modules on matrix algebra and optimization. The second part of the class
focuses on probability and statistics. The aim is to develop familiarity with tools that are
necessary building blocks in understanding algorithms behind machine learning and data analytics.
The concept of prediction is introduced through basic econometrics of linear regression modeling

and applied to financial forecasting problem:s.

ne311 ASUTMITNISEY 3 (3-0-6)
FN311  Financial Management
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Prerequisite: Have earned credits of FN201 and FN211

Theoretical concepts of corporate financial management and their applications to
resolving real-world financial problems that financial managers regularly encounter, management
of asset structure and financial mix, applications of financial models and instruments on managing

assets, liabilities, and equity, valuation, the cost of capital, capital structure, capital budgeting
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under uncertainty, leasing, concepts of agency problems and corporate governance. Sustainable

finance and its effects on firm valuation.

N14.312 N138499)U 3 (3-0-6)
FN312 Investments
Fveruneu: @eulaivn ne.201 uag ne.211
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Prerequisite: Have earned credits of FN201 and FN211
Asset classes and financial instruments, securities markets and trading mechanism, risk and
return measurement of individual securities and portfolios, efficient diversification, asset pricing
models, efficient market hypothesis, bond pricing, yield curve, risks of bond investing, equity
valuation: discounted cash flow and relative valuation, foundation of derivatives, valuation of
futures and options
1313 NSRUTERINUSEINA 3 (3-0-6)
FN313  International Finance
Jdaruneu : g@aulaivn n9.311 way A.212 wse f.214
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Prerequisite: Have earned credits of FN311, and EC212 or EC214

Financial management of international and multinational businesses, international
economic environment, international monetary system, current account, capital and financial
account, balance of payment, the mechanism of foreign exchange market including
cryptocurrencies and digital assets, application of financial instruments and derivatives for foreign

exchange risk management, roles of international financial institutions, International Monetary

Fund (IMF), World Bank, Bank for International Settlement (BIS)
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Ne.314  MsUIMsEnITUNITRU 3 (3-0-6)
FN314  Financial Institutions Management

Fwdsduneu: @aoulaivn n9.201 waz n9.211
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Prerequisite: Have earned credits of FN201 and FN211

Various aspects in financial institutions management especially commercial banks, risk
management, capital and liquidity management, asset and liabilities management, profit and cost
analysis, stability and investment strategies analysis, principles of credit management, regulation

and compliance.

n9411  MsiATeiuagnIsUSMIANEEmMaN TRy 3 (3-0-6)
FN411  Financial Risk Analysis and Management

FsAunew: @oulainn ne311 way n9.312
Anwinnuidsamensiuiiesdnsdeandnluvngdiiuianisiioairsyadn 3a Jinngiiuazuins
Fansenudeadeedesiieniinsduniodiou Welfmudeaenndesfussfuanudsiieniuuas
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Prerequisite: Have earned credits of FN311 and FN312
The course introduces financial risks that corporates necessarily take for value creation. These risks
are measured, analyzed, and managed using financial and non-financial techniques so that risk

levels satisfy corporate risk appetite and tolerance.

n412  nsluierudadi 3 (3-0-6)
FN412  Finance for Sustainability
FwdeRuneu: aeulaivn ne.311 uay N.312
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Prerequisite: Have earned credits of FN311 and FN312
The course introduces concepts of sustainable financial management and sustainable investment,

which emphasizes roles of environment, social and governance (ESG) and their associated risk,
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responsible investment, new financial instruments related to sustainable finance, ethics and best

practice for finance people.

2) A eniden

9281 MsUIvsALeAs 3 (3-0-6)
FN281  Wealth Management
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No credits earned from this course if BA202 Taxation or FN4 5 3 Insurance Business
Management or FN312 Investments or AC318 Tax Accounting has been taken or is taken with this
course in the same semester (or LA336 or STxxx related to insurance has been taken or is taken
with this course in the same semester)

Personal financial planning via wealth creation, accumulation, protection, and distribution;
personal consumption planning, individual financial positions and cash flows, analysis of personal
financial statement, setting optimal personal financial goals and financial planning, the time value
of money, and other financial techniques for personal financial management, cash and credit
management for individuals, investment planning consistent with individual goals and
circumstances, diversification, efficient asset selection, tracking, evaluating, and revising investment
plans, basic, complexed, and alternative financial instruments, such as fixed-income securities,
equity securities, derivatives, unit trusts, commodities, real estates, digital assets, and other

alternative assets; tax planning; insurance and assurance planning; retirement planning; and estate

planning
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ne351  MsATERasIEnsW 3 (3-0-6)
FN351  Fixed Income Securities Analysis

deruneu: geulaivn ne.312

As1answiLaznalnnsThuvematasasilulssmelnouasiiduaina Tassadawemsn
ansui gULLUULLaz'tJ'szmwuaqmwmwﬁ mMsTnsuiuAuidede miﬁmuﬂiﬂquaﬂﬁmmmLﬁm 13
AL IHANDULTY NSUARIANUEUTLS TIN5 IALAL SRS INANBULIIL NSODNKUUASIEN TN
ﬂaqws‘miamﬂumﬁmwﬁ

Prerequisite: Have earned credits of FN312

Fixed income securities, the mechanisms of domestic and international debt markets,
fixed income instrument analyses, credit risk, pricing, risk behavior, return and investment

strategies of debt portfolios.

N14.399  NISRNIIUAIUNITRY 3 @Enaulsitdesnin 135 Hlusiena
n13AN®")
FN399  Internship in Finance

Fyfaitidew: aeuldin ne311 uag ne312
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Prerequisite: Have earned credits of FN311 and FN312

A student internship to obtain finance professional experiences of at least 135 hours in a

pre-approved state or private organization.

A9.421  MSIATITNTIIUNINITRY 3 (3-0-6)
FN421  Financial Statement and Reporting Analysis

Teruneu: @oulainn ne311

(aitfumheinindlimndngiv U413 S189UMsRULAZN1T AT LU EY)
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Prerequisite: Have earned credits of FN311
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(No credits earned from this course if AC413 Financial Reporting and Statement Analysis
has been taken)

Various financial tools used in financial analysis for performance evaluations of firm
strategies based on profitability relative to risks, applications of financial analysis for better

prediction of future cash flows for valuation and credit analysis

ne.422  msanwranudululanienistiu 3 (3-0-6)
FN422  Financial Viability Study

Fwdsduneu : aauleiy ne.311 uag ne.312
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BufTRlunsTaiueugshe msdseliuanudululfeesdasimsludnuaeing q feiidulasenising
N15YI8AINTT msL‘LJ?{sJuLmuﬁuw%’wsﬂajmguﬁsm mma'ﬁwaﬂimﬂmiLLazmﬁéufijﬂNmi AABAIU
AnwdensouuuiAnvesioulufionaasdululdase (Real Options) lunsusuiiumnanduldldvediasinis
AWuITEZEN g 9 MsEinUfURYlAsInshas e mguiiFeunUszgnd

Prerequisite: Have earned credits of FN311 and FN312
Various tools and techniques used in financial viability study; principles of and practice in
developing business plans, feasibility studies of projects including new projects, expansions, non-
current-asset replacements, project delays, and terminations of projects; real options and

evaluations of long-term investments, a group project on a business feasibility study

n4.423 miU%Wﬁmiﬁu%ﬂQﬂ 3 (3-0-6)
FN423  Advanced Financial Management

Uedunou: douldivn ne.311 way N4.312
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Prerequisite: Have earned credits of FN311 and FN312
Value creation using advanced financial management strategies and tactics of both

financing and investing activities; lectures and case studies

n3.424  NAlYEUAR 3 (3-0-6)
FN424  Investment Banking

Y}
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Prerequisite: Have earned credits of FN311 and FN312
Principles of investment banking. Value creations for firms and investors by mergers and
acquisitions and business reorganizations. Digital transformation of financial institutions. Variety of
investment banking activities; restructuring, underwriting services, financial consulting services,
initial public offerings, investment research, asset management and capital raising; through case

studies in Thailand and abroad.

Ne451  MIAATIEIRTIATY 3 (3-0-6)
FN451  Equity Securities Analysis

Audssuneau: @auleiun ne.312
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Prerequisite: Have earned credits of FN312

The course familiarizes students with the market microstructure of equity markets and
the work process of sell-side and buy-side analysts in the valuation and recommendation of listed
equity securities. There is emphasis on top down fundamental analysis starting with economic,
industry, to company analysis. Mainstream valuation approaches (discounted cash flows, relative
valuation, and residual income) are highlighted with hands-on approach to class delivery.

Valuation of ESG and digital initiatives are included along with applications of simulations to

evaluate asset price sensitivity.
Ne.452  MTIATIEANaUNaNTINGuazn1IUTISAUNINE 3 (3-0-6)

FN452  Portfolio Analysis and Asset Management

FurTeruneu : @aul@ivi ne.312
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Prerequisite: Have earned credits of FN312

Theory and practice of modern portfolio management. Portfolio construction. Capital
market expectations. Portfolio performance evaluation. Passive and active equity portfolio
management. Factor investing. Bond portfolio management. Mutual fund business and empirical
evidence in mutual funds. Contemporary issues in asset management. Financial modeling using

actual market data in Excel program.

n4453  MSUINSEINAUsEiudeY 3 (3-0-6)
FN453  Insurance Business Management

dsAuneu: aaulaivn ne.314
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Prerequisite: Have earned credits of FN314

Introduction to insurance business. Life and non-life insurance products. Insurance
premium pricing. Insurance distribution channels. Underwriting process. Insurance claims
management. Financial statements analysis of insurance companies. Investments of insurance

companies. Risk management in insurance business. Reinsurance. Regulation of insurance business.

Contemporary issues in insurance business management.

n9.454  JAINTIUNTEY 3 (3-0-6)
FN454  Financial Engineering
wdedunew: aeulaiv ne311 uag na.312
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Prerequisite: Have earned credits of FN311 and FN312

Applications of mathematical, statistical, and financial theories and models to resolve
financial problems of investors and fund raisers in innovative ways. Interesting topics include asset-
price behaviors, securities designs, advanced derivative pricing, and portfolio and advanced risk-

management strategies.

4455  fuuudassiiensrenuaiosdenanisiu 3 (3-0-6)
FN455  Models for Financial Instrument Reporting

Frtadunow: @aoulainn ne.311 waz ne.312
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Prerequisite: Have earned credits of FN311 and FN312

The course introduces theoretical models for calculating fair values of financial
instruments, especially derivatives and embedded derivatives, estimating impairment values of

credit assets, and analyzing hedging for risk management. The results serve as inputs for financial

reports under accounting standards.

N4.456 NTIATIEROUIUS 3 (3-0-6)

FN456 Derivatives Analysis
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Prerequisite: Have earned credits of FN312

Fundamental principles of derivatives, including futures and forward contracts, options,
warrants, swaps, and option embedded securities, derivatives pricing models, strategies for

speculating or hedging
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n4.461 mﬁmwdwﬂizmﬁ%uqq 3 (3-0-6)
FNd61  Advanced International Finance

Autaduneu : aeuleivn ne.313
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Prerequisite: Have earned credits of FN313

International financial markets, innovation of financial markets including cryptocurrencies
and digital assets, financing sources from international debt and stock markets and digital tokens;
financial management for multinational corporations, direct investment analysis, international
portfolio investments, political risk analysis, international capital budgeting and working capital
management
Ne471  LAsYgiAd S UNITRY 3 (3-0-6)
FN471  Econometrics for Finance
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Prerequisite: Have earned credits of FN311 and FN312

(No credits earned from this course if EC425 Econometrics 1 or EC426 Econometrics 2 has
been taken or is taken with this course in the same semester)

Basic econometrics including linear regression, time-series model, volatility model, event
studies, etc. is employed to estimate the relationship of financial variables, to forecast financial

variables, or to test financial theories with real data in financial markets.
N9.472 nMsRugInaAulngaazgsiamalulagnistu 3 (3-0-6)

FN472  Start-up Finance and Fintech

FurTeruneu: @aulaivn ne.311
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Prerequisite: Have earned credits of FN311
Conceptual and practical issues in a startup business development; financing startups,
operational goals and growth; technology applied in a finance business; a development of new

financial products

n4.491 miﬁﬂ‘tﬂLQWWSL%‘aQﬁ”lum%LE‘LJﬁﬁﬁﬁ] 3 (3-0-6)
FN491  Selected Topics on Corporate Finance

FwdeRuneu: @aulaivn ne.311 uay N.312
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Prerequisite: Have earned credits of FN311 and FN312

Analysis of selected or current financial issues using case studies, guided class

discussions, and business presentations

9492 msfnwianzizesiunsamu 3 (3-0-6)
FN492  Selected Topics on Investments

Fwdadunew: aeuliiv ne.311 uay n4.312
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Prerequisite: Have earned credits of FN311 and FN312

Analysis of selected or current issues in the area of investments using case studies,

guided class discussions, and business presentations

9493 msfnwianzizesiuantunsiy 3 (3-0-6)
FN493  Selected Topics on Financial Institutions
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Prerequisite: Have earned credits of FN312 and FN314
Analysis of selected or current issues in the area of financial institutions using case

studies, guided class discussions, and business presentations

N4.499  NIANEIBATENINIRU (0-0-9)
FN499  Independent Study in Finance

FsAunew: @oulaivn ne311 way N9.312
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Prerequisite: Have earned credits of FN311 and FN312

Researching on an interesting topic. Being able to identify problems or raise questions,

then provide evidence to resolve them. A study report is required.

2.2.2 3%18NN15AA0
1) 3y anUeAu
211 weAnIIuEUILaA 3 (3-0-6)
MK211 Consumer Behavior
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Prerequisite: Have earned credits of MK201
The central theme of this course is a study of concepts and theories of behavioral
analysis to understand consumers and their behaviors. The content includes traditional thinking,
which emphasizes psychological and behavioral theory for the purchasing decision-making
process, and contemporary alternative theories from sociology and anthropology, which
emphasizes understanding consumers from social and cultural dimensions. The course also covers

different perspectives on ethical issues, including unethical business conduct and the dark side of
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consumer behavior. The content also focuses on the practical applications of consumer behavior

analysis in marketing.
np.311 MTIATIEALaYIANITRNAT 3 (3-0-6)

MK311  Customer Analytics and Management
Fwdedunew: dnAnwdviennisean wazaeulaiun nn.211
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Prerequisite: Marketing major and have eamned credits of MK211

The central theme of this course is customer-centricity and customer relationships
enabled by a customer data platform (CDP), which collects and unifies customers' data from
various sources and touchpoints. The content includes different data collection and analytics of
such customer data to inform marketing and business decisions, gain customer insight and
behavioral patterns, which use to map the customer journey, predict customers' behaviors and
design customer experience. The course also covers the customer lifetime value concept in
customer relationship management programs. Students will learn how to develop customer

acquisition, expansion, and retention strategies, which will enable them to achieve optimized

customer lifetime value and delightful customer relationships.
NP.312  MIIANTATAUAUTINAYNS 3 (3-0-6)

MK312  Strategic Brand Management

FwdsRuneu: aeulaivy nn.211
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Prerequisite: Have earned credits of MK211
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The central theme of this course is to introduce students to the overall responsibilities
and tasks of a brand manager. The content includes developing and understanding different
customer segments, the methodology to select the strategic target market(s), the design of brand
positioning and identity, brand strategy and marketing programs, growing and sustaining brand

equity, brand audit, and brand health check.
NM313  mMssemensaaaiienisinaula 3 (3-0-6)

MK313  Marketing Research for Decision Making
sAunew: aoulaivn wu.204 waz ne.312
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Prerequisite: Have earned credits of BA204 and MK312

The central theme of this course is the marketing research process from a marketer's
perspective. The content includes the importance of marketing research, research skill
development in seeking, analyzing, and synthesizing information to formulate marketing problem
statements from which research questions are derived, integrating marketing problems with the
research question, marketing research designs including qualitative, quantitative research, and
mixed methods. The course also covers the development of data collection tools, fieldwork,

analyzing and reporting research results to answer the research question, and developing a

marketing strategy to solve marketing problems.
NM314  ASIANITHARAMIILAZUINNT 3 (3-0-6)

MK314  Product and Service Management
FrtaRuneu: @ouleivn nm.211
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Prerequisite: Have earned credits of MK211

A central theme of the course is the study of management and planning of
customer-centric product and service strategy. The content includes the definition,
importance, and unique differences between products and services, as well as internal and
external factors affecting management, market positioning, product and service decision
strategies, such as customer experience-enhanced service marketing mix (7P's), product mix,
product line, product portfolio, and product and service life cycle management. The course
also covers new product and service design and essential tools to create a positive customer
experience and long-term organizational value, which are the Business Model Canvas,

Service Blueprint, Innovative Product Development, and tools for monitoring, evaluating,

and improving service quality, such as SERVQUAL and E-SERVQUAL models.
nR.315  NISIANITIIAILAENITESIINaNI LS 3 (3-06)

MK315  Pricing Management & Profitability

FuTeruneu: @aulaivn Uv.202 way nn.201
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Prerequisite: Have earned credits of AC202 and MK201

A central theme of the course is to introduce students to price setting and pricing
strategies, which are important drivers of profitability through hands-on workshops and case
studies. The content includes applying methodologies and concepts such as cost-based pricing,

competitor-based pricing, customer value-based pricing, breakeven analysis, price elasticity, price
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segmentation, pricing of interrelated products, dynamic pricing, competitive pricing strategy, and

pricing psychology in different business settings.
N9.316  NIFIANITVDINNNITIRIINAUE 3 (3-0-6)

MK316  Distribution Channel Management

Fwdsfuneu: aeulaivn ne.201
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Prerequisite: Have earned credits of MK201

A central theme of the course is distribution channel systems for traditional and
modern trade, their roles, management constraints, and integration into the marketing strategy.
The content includes analysis of dynamic market factors, design and distribution of channels for
effective and efficient management distribution networks, and strategic deployment of multi-
channel marketing and omnichannel decisions to gain competitive advantages. The course also
covers the roles, behavior of channel members, dimensions of channel power, management of
channel conflict, channel incentive programs, coordination of channel relationships, and trade
marketing, developing, controlling, and evaluating a distribution channel in consumer and business

markets.
nR.317 miﬁamimimmmquysmmi 3 (3-0-6)
MK317  Integrated Marketing Communications

FurTaRuneu: @aaulaivi Nn.312
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Prerequisite: Have earned credits of MK312

The central theme of this course is concepts, principles, and approaches to integrated
marketing communications in response to the marketing challenge. The content includes an
integrated marketing communications plan in terms of message and seamless contact point (digital

and physical) integration and evaluation, based on the understanding of consumer and brand,

especially brand positioning.
n9.318 nTeyagnisandula 3 (3-0-6)

MK318 From Data to Decisions
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Prerequisite: Marketing major and have earned credits of MK313

The central theme of this course is to build decision-making-related skills emphasizing the
use of data and marketing metrics to create impactful decisions in various landscapes and
perspectives via a hands-on approach with assignments, projects, and case studies. The content
includes data acquisition, analysis, visualization, obtaining various types of data used in marketing
from multiple data sources, and cleaning and storing them for easy access and interchange.
Students will learn how to conduct online data (web) scraping and import data from other primary
and secondary data sources. The course also covers various approaches to marketing data analysis

and their application across multiple marketing situations, equipping students with the art of

visualizing data in a way that aids businesses in making effective decisions.
NR.319 NAENSNITNAIARIYIA 3 (306

MK319 Digital Marketing Strategy

61



FrdsRuneu: doulainn nm.312

madeluladAdviasnlilumsimunnagnsmsnaaiiiensuausinainguilaauazaaingsialy
yARTYIA e meivUsznoudie Yssiiunasannudiinisveanaluladfavalunisuteiunisnisnain
nsUsulimalulagfdvaiioatsdoldiuToumenisudaiu msdmuanagnsnsnainadsia nseenuuy
&’a%i’miumiﬂimﬁumméwL%fﬁ]ﬁuamaqwﬁ‘ﬂﬁmama%ﬁa

Prerequisite: Have earned credits of MK312

The central theme of this course is to educate students to understand how to apply
digital technologies to craft marketing strategies in responding to consumer and business markets
in a digital era. The content includes issu e s and challenges of digital technologies in the
competitive marketing landscape, leveraging digital technologies to gain competitive advantage,

formulating digital marketing strategy, and designing metrics to measure the success of digital

marketing strategy.
411 msmaaLiiendugatiy 3 (3-0-6)

MK411 Sustainability Marketing
wdeuniew: aaulaivy ne.312
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Prerequisite: Have earned credits of MK312

The central theme of this course is how responsible marketing management can
contribute to sustainability and discussing the adverse impact of conventional business and
marketing mindsets and practices. The content includes changes from the organizational level by
employing sustainability-related concepts and conducts, strategic management tools, and
technology to create competitive business advantage with the responsibility to stakeholders and
commitment to overall sustainability, which later influences changes in marketing management

from creating sustainable value, targeting, branding, to other key marketing strategies. The course

also covers marketing applications for not-for-profit organizations and social enterprises.
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MKd412 Marketing Management Capstone

Futaduneu: UnAnwienivnisnan wazaeulaivn ne.318
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Prerequisite: Marketing major and have earned credits of MK318

The central theme of this course is to integrate marketing theories, concepts, and
knowledge to develop marketing strategies and plans via a learning-by-doing approach. The
content includes developing a comprehensive marketing plan, using marketing simulation, or a
consultative project for a real firm to develop skills in marketing decision-making and marketing

performance analysis in a dynamic and competitive environment.
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NP.321  NISAANARUITENOUNTS 3 (3-06)

MK321  Entrepreneurial Marketing

FrtaRunou: aouleiu ne.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is to examine key entrepreneurial marketing theories,
concepts, and strategies that can be applied to both established and new businesses operating in
fast-changing, volatile business environments via a series of hands-on case studies and business
simulation. The content includes a discussion of the evolution of the marketing and
entrepreneurship interfaces, an exploration of the underlying elements of entrepreneurial

marketing. The course also covers how entrepreneurs can proactively identify, evaluate, and
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exploit market opportunities to acquire and retain profitable customers and how to formulate
entrepreneurial marketing strategies using innovative approaches to risk management, resource

leveraging, and value creation.
nR.322  NISIANISATUAN 3 (3-06)

MK322  Retail Management

utadunew: @eulaivn np.211
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Prerequisite: Have earned credits of MK211

The central theme of this course is a study of retail business management, based on
shopper behavior understanding in order to determine effective retailing strategy and retail
marketing mix so that the store can compete in the retail business, covering on-site, online, and
Omni retail. The content includes retail concept development, location selection, store design
and decoration, and category management, including determining the breadth and depth of
product categories, purchasing, store layout, product display, retail pricing, promotion, and retail

human resources.
A6.323  N15INNITIIUVIY 3 (3-0-6)

MK323  Sales Management
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Prerequisite: Have earned credits of MK201
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The central theme of this course is to study the modern concept of sales management
that requires internal and external data usage. The content includes the use of internal and
external information for situation analysis and qualitative and quantitative data to plan and
determine sales strategies to satisfy target customers and purchase decisions. This course also
studies how to build effective sales teams and ethical sales management under the proper use of

technology.

nn.324  ASAAIATING 3 (3-06)

MK324  Business to Business Marketing

FurdaRuneu: @oulaivn nm.201

nsivuanagnsdmsunaIngsna Homneinuszneudie auuanisiara el
pangsiaLazn1sna1nguilag msimunideimilunisdudunisnaingsio mslineidandesly
pangsta NsiateduduagnsoenuuuUImMIdmiugdelunainssia woAnssuvesielunaingsia
%aﬁlﬁuwﬂamﬁumﬂ%g 1aMaN19NIIAIA NAYNSNIIAAIN NITHALILALNITIANITHENSUI Y0NS
Fmielunsnangsia Nsdearsniananain NsmaInRaTadMTuAAINSINY N1TIILLALNITIANNTNS
118 M AuiuarnIsasILiefiuame mstssiiuna msadaemnufioelaligndn

Prerequisite: Have earned credits of MK201

The central theme of this course is a study of creating marketing strategies in the
business market. The content includes different and intertwined business marketing and consumer
market, vision in the business market, analyzing market environments in business marketing,
procurement and service design for the business market, business purchasing behavior,
government purchasing behavior, marketing opportunities, marketing strategy, product
development and management, business marketing channels, marketing communications, digital

marketing for the business market, sales management, selling techniques, pricing and negotiation,

marketing evaluation, and customer satisfaction.
AM.325  N1SAANNDINNT 3 (3-0-6)
MK325  Food Marketing

Fyrdarunau: @aulaivn ne.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is food product marketing and food innovation. The
content includes challenging environmental factors affecting the food industry, such as trends and
consumers' social and behavioral characteristics, which drive food consumption decisions and
behavior. The course also covers searching and understanding the food technologies enablers in
developing a competitive value proposition for food products and practicing creating food

marketing strategies.
AMN.326  NISRAIATENINUTELNA 3 (3-0-6)

MK326  International Marketing

FtaRuneu: @ouleivn nm.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is a study of concepts and ways of doing international
marketing, including importing and exporting, foreign direct investment, marketing strategy in
globalization, and factors affecting international marketing through in-class assignments, case
studies, and group projects. The content includes gaining consumer insights across international
markets and translating them into appropriate marketing programs, linkages of the dynamic
international environments, international opportunities, and international marketing strategies
through an international marketing manager.

@

AM327  AISIYaNRIva 3 (3-0-6)

MK327  Digital Advertising

FurTerunau: @aauleivn ne.319
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Prerequisite: Have earned credits of MK319

The central theme of this course is to educate students to understand the digital
advertising planning process that aligns with the digital marketing plan via a hands-on approach
with assignments and projects. The content includes digital advertising channel selection,
communication strategy, execution in different digital advertising platforms, and performance

measurement.

nM.395 MdefilAe N1en1seaa 1 3 (3-0-6)
MK395 Special Topics in Marketing 1

Fderuneu : gaulaivn nn.312
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Prerequisite: Have earned credits of MK312

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in marketing to develop students' thinking and paradigmatic view that will be

beneficial to their future careers.

N91.396 WVDTILAY 119NN 2 3 (3-0-6)
MK396 Special Topics in Marketing 2

Jderuneu : gaulaivn nn.312
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Prerequisite: Have earned credits of MK312

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in marketing to develop students' thinking and paradigmatic view that will be

beneficial to their future careers.
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MK495 Special Topics in Marketing 3
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Prerequisite: Have earned credits of MK312

Philosophy, concepts, principles, tools, innovations, recent trends, and recent
developments in marketing to develop students' thinking and paradigmatic view that will be

beneficial to their future careers.

NR.496 MTNLAY N19N1TAAR 4 3 (3-0-6)
MK496 Special Topics in Marketing 4

dsAuneu : aaulaivn ne.312
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Prerequisite: Have earned credits of MK312

Philosophy, concepts, principles, tools, innovations, recent trends, and recent
developments in marketing to develop students' thinking and paradigmatic view that will be

beneficial to their future careers.

NR.499 NIANYIDATENNNITNAA 3 (0-0-9)
MK499 Independent Study in Marketing
FrtaRuneu : dnfinwiennisnan wazaaulaivn nn.312
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Prerequisite: Marketing major and Have earned credits of MK312
The central theme of this course is an individual project basis. During the course, the
student conducts research on a particular problem or topic in marketing under the supervision of

an advisor in accordance with the ethical and professional norms in marketing.
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IS311  Introduction to Programming with Python
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Flowchart or activity diagram, overview, setup, basic syntax, variables, operators, decision
making and loops, data types such as numbers, string, lists, tuples, dictionary, date and time
management, functions, modules, file I/O management, exception handling, object-oriented

programming, regular expression, GUI programming, data structure and algorithm

3d.312 ‘Uﬁ?ﬂi@ﬂ%?ﬂﬁqiﬁ‘ﬂ 3 (3-0-
6)
IS312  Business Intelligence and Analytics

AdsAuneu: @oulaivn 58.201
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Prerequisite: Have earned credits of 15201

Overview of business intelligence, analytics, data science, and artificial intelligence, The
nature of data, statistical modeling, and visualization, The data mining process, methods, and
algorithms, Emerging issues and practice of data visualization, Text mining, sentiment analysis, and
social analytics, Big data, cloud computing, and location analytics, Workshops for dashboard,

classification and image recognition

54313 msdeansteyanisgsRauuAiotisuarMsUsTINARALUUAR A 3 (3-

0-6)

IS313  Business Data Communications on Cloud Computing and Networking
wnAnitugrunisdeasdeyn wuudiaeueietisnefiunes nsvhauvenaterisnenfianes

Fusha 9 Bumesin inieteaneufiumed anulaensudunmaaietis msdansesetny waRnues

FPUUKUUNTEANE NsUszananaUsydvanmas n1sdanismsdaiudoya nnsinvensussiianaluy
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AANIA LUUTIADINTUSLUIBNALUUAAIA EIUUTENBUTBINITUSELIANALUUAATIA WU LHULASLUINIG

v
=

VTR AnTUlmiAeRUAaNs maaeafeuunannd manmaaeuszuunand dynussaugluns
Uszananawuuaana lonialunisinauuay unumaulunisussuianaluunanin

Introduction to data communication, computer network models, Internet, computer
networks, network security, network management, Concepts of Distributed Systems, High
Performance Computing, Information Storage Management, Overview of Cloud Computing, Cloud
Computing Models, Components of Cloud Computing, Emergent Trends and Practices, Cloud
Security, Cloud Monitoring, Artificial Intelligence in Cloud Computing, Career Opportunities and Job

Roles in Cloud Computing

58319  g3nediénnselind 3 (3-0-6)
IS319  Electronic Business

FwdeRunieu : aeuleinn 5a.201

nsoULIARUsHINYRIABianTsetind anudluguieatulunagsfedidinnsedind uey

§ . a aa a

waadu welulad anudaeadeuazUsziiunisdesiumuludu nagnsssnadidnnsedndsiuds
MsmanRda uazUssiunmsdnnisgsiedidnnsedind mssenuuuiivleduasiedosdeluimuiunisled
iievihlassnmsgsfedidnusetindass

Prerequisite: Have earned credits of 15201

Conceptual frameworks of different types of electronic business, basic concept of
electronic business model, applications, technology, security, and privacy protection issues.
Electronic business strategy together with digital marketing and electronic business management

issues, website design and development tools (WordPress) to implement a real electronic business

project.

2) Avuenidan

54281  \edesilemsiannuneufiume sdmsugly 3 (3-0-6)
IS281  Tools for End-Users Computing and Development

nsldwenidusianisgiudeya edansdeyaegrauszuy wewdnrsmssvhmsiilediaszs
foyauaztiaue e uiiatiuayunsUftRnu msnasukaznsdadule safennsldwenduasidl
anmsdeslunsmaimunldesmaiiesie ieaisueundindunsssiafianmnsadenseiiy
Foyaluunanosudu 1 1¢ ueundinduausaddddanngunsallnsdmiveriuiusiwes (lasvens
103 wav)

Use database management systems to manage systematic data; spreadsheet software for

data analysis and report presentation for operation, planning and decision making; and using
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software having a faster and easier development environment for building business applications
that can connect data from many platforms. Applications can be accessed via mobile devices or

via the browser (Microsoft Power Apps).

58.282  MseankuukarysTludusoUssanuiugly 3 (3-0-6)
IS282  User Interface Design and Evaluation

NILUIUNITNNTBBNLUUAIURRUTE AU muﬁm’miawﬁa;&a mﬁm'ﬁwﬁ;ﬂ%’muu%mu
a0 UnenITUANTAUMA LaENITOBNLUULTILIARA NYUALNANNITNITOBNIUY ﬂﬁiaammuﬁajﬁ;ﬂ%'mmﬂu
vdn MaFduuUy MIeeniuvdusoyszaunTInfUdlY nsdifnuiRtuausiosnis nmseenuuy
warn15UsEiiu NM1SUSEIRNEIUARUSEEIU N1SASITUALNISNAFOUNS MUY ﬂ’ﬁgaﬁ’ﬁLLazﬂWﬂ‘gﬁﬁ‘ﬁ
AUNU N5UNESNYIRONALIS

Interface design procedure, data gathering, task and user analysis, information architecture
and conceptual design, design principles and rationales, user-centered design, prototyping,
graphical user interface design, case study on requirements, design and evaluation, interface
evaluation, usability inspection and testing, communication and using findings, software

maintenance

58.361  Unyusehvg 3 (3-0-6)
IS361  Artificial Intelligence
JdsAuneu : aeulaiun 58.201
a ) & = Y] a v a ° Y
wAnkazvannsiuguiediudyauseivg nsussendlddeygruseivsludmsiutoyauny
3509 MIVLUATNITAIA Fo NITUTEUIANANIYITITUIIR N1TIAINADUNUALALNTATINYUIY N3

q
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Iowseudeya maluladuazyrains nagnsnisusulddyguseing dedfguaziuimianisasnausnig

]

& o 1

ndayayUsehivg degrvestyUseiivg Wi NTIATIEN N1SUNENUINIT YUNBINIUATYAERSHY
UyayUsening
Prerequisite: Have earned credits of 15201
Concepts and fundamentals of Artificial Intelligence (Al). Applications of Al i.e. core
business data, sales and marketing, media, natural language, content creation and community
building. Data, technology and people preparation. Al implementation strategy, implications and
as a service approach. The example of Al i.e. churn analysis. Economical perspective of Al.
54381 n3esdiedmsuiauduseundindunazueuniinduuulnsdwitede 3 (3-0-6)
IS381  Web and Mobile Development Tool

FuTeruneu: @aaulaivn sa.311
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s weUnAleTuLLiiofe Tngldnsuisaiitey Ssuifmﬂ%l,ﬂ%mﬁasm 5 iy lofd (IDE),
loaflA (SDK) wazahumuaunestusgrafuszuunassudeduluiisiamn Uuusdmyjauiusiugly
wuutlesunarsruuda Ufuwssnsidonleauarnsdnmsteyaluneundindu umnuiilvueundiady
shemsvhozdadlasiuwdu (asynchronization) madeleaeundinduiudeyaainvansunsas msvagey
wad@nuazindueundinduuuiiede

Prerequisite: Have earned credits of 15311

Mobile applications develop using emerging frameworks. Learn how to use tools such as
IDE, SDK and version control to systematically and collaboratively work as a development team.
User interaction implementation via forms and gestures. Implement routing and state
management in mobile applications. Speed up mobile applications via asynchronization. Integrate

mobile applications with various data sources. Test, build and deploy mobile applications.

sa.461  uwnUjiitugdunsinseitoyagsia 3 (3-0-6)
IS461  Advanced Practice in Business Data Analytics

AntsAunew: aeulaiv sa.312

amvenaiesiiedmiuminesiteya wdewlouarnuiiiisadesiuiingiissia Anug
Rendudeya m3dnnisteya mIwansdeya nsadrauuudiasameada msifisszansnm nmsBous
wuulaiigaeu MaSeuiiuuigaey N15asawUUINaewaEN1IRTIIERY

Prerequisite: Have earned credits of 15312

Overview of Tools for Data Analytics, Related Analytic Tools and Languages, Data Basics,
Data Manipulation, Data Visualization, Statistical Modeling, Optimization, Unsupervised Learning,

Supervised Learning, Modeling and Validation

2.2.4 J¥UBNNITUINITOANIT N1TUTLNBUNT waeninensayud
NENIVINITUIMIINTNEINTUY LY (HR)
1) v nandsAu
N1.315  NISUTIITAINDULNU 3 (3-0-6)
HR315  Managing Compensation and Rewards
LWIRAUNUINNNAYNSVBITEUUNITUTMSAINBULIL  MTHATIBAN MIUsuiliuannuy
nsdsadmauwny Mdavilasaialusieu n1siruaA1319gela nsussatannis ety
AREUUVY wazUssiiusiuatafienfunisuSmsanauwny
Strategic roles of compensation/rewards systems, job analysis, job evaluation, wage and
salary survey, pay structure, incentive and benefits programs, remuneration law and other relevant

contemporary issues on managing compensation and rewards.
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ngudvn1slugusenaunisuaznisu3ng (ER)
1) ¥ nanvedu
w211 madudUszneumatdoy 3 (3-0-6)
ER211  Introduction to Entrepreneurship
wAnmsdugUszneums  msUssgnivquivesmaduiiussnoums  BmsFugsiovieriann
ganabml M nziuazUsadiulenianiegsna n1sdnwanudululd nsesnuuunasidIMTUNTINNY
MSIAVIUNUTIND UagNITHMUIGIAT
Concepts of entrepreneurship, theoretical applications of entrepreneurship, a start-up
business or a new business development venture, analysis and evaluation of business

opportunities, feasibility study, business planning design and business plan development.

N3l nsiwAukuugsiakasmMslaszianudullla 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis

Ftaduneu : @ouleiyn w211

N135¢UlaN1an19gsng LLuUﬁﬂLLagLﬂémﬁdumi@ﬁ]ﬂLLU‘ULLﬁ%ﬁWNW&IULLUUWNﬁﬁﬁ?\] N1INAEU
wazUssiudunuynagsia nisasilesfiunumssia nszuaumsiinnzsienadululdvenisGugifa
vidomungsialyel msusziiulonamsgsialuel nagnsnsiiugsialud mnuidswesiiadsaninundon
AMelulazUINDIANIT NN380ALUUNNTYINGINT UATUIATNITNITAIUANNINEIAR

Prerequisite : Have earned credits of ER211

Business opportunity identification, concepts and tools for business model design and
development, testing of business models, implementation and evaluation of business models,
process of feasibility analysis for new venture or business development, assessment of new
business development, new venture strategy, risks on the interplays between external and

internal factors, and business designs and control mechanisms.

312 MsaeassAnandusiuinnssy 3 (3-0-6)
ER312  Creation of Product Innovation
WWIAA Minwe wavanusidanaialunisasinnufnaineassd nsaieuinnTsuuasnue uay

nsiundaduiivl - einvensduiszneumsdameda  ieadssuluundndueiniuinnssy 19

anunsadilugnisnausunsimungsialussly
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Concepts, skill sets, and technical knowledges of creativity, innovation and value
creation, new product development, and technopreneurial skills for the planning of business

prototypes for new business development.

313 nsusgneunisiiiedeny 3 (3-0-6)
ER313  Social Entrepreneurship

tadunou : aeuldivn nn.211

LLmﬁﬂmiLﬂuﬁgﬂisﬂaumﬂﬁaﬁmu L‘i’]ﬁ%mamiﬁﬁﬁjﬁmﬁaﬁﬂﬂu LLiﬂﬂﬂiﬂ%aﬂﬁgﬂizﬂ@UﬂﬂiLﬁ@
P JUnUUYeIMIUsENeUMSIedInN n1sRegaiiiauansauaznineInsdmiunmsUseneunisiite
GG IamaLLazqﬂaasﬁlummﬂu@ﬂisﬂaummﬁaﬁqm AANNIFIANLAYNTUTHHUNANBULUNNA
GNGH]

Prerequisite : Have earned credits of ER211

Concepts of social entrepreneurship, goals of conducting social business, motivation of
social entrepreneurs, types of social enterprises, attracting talents and resources for social
enterprise, opportunities and challenges for social entrepreneurship, social value and social return

on investment.

NW.A11 ANTYIUINITNNNITUTENOUNIT 3 (3-0-6)
ERA11  Entrepreneurship Capstone

dsduneu : @oulaivn nw311

migianmammi’m&éﬁumiﬂizﬂaumi f??ﬂLLGimi‘mLLazmﬁmiwﬁiamamﬂqiﬁﬁ] N33R
FukUUNagsiawazaugsia . Myleszinnudulilavigsia nsasiivnunely wagdssauauiu
mhenumeueniifeites saeasunmsiuiiunisUszneuns uaznmshteyadounduliulsgsia

Prerequisite : Have earned credits of ER311

An integration of entrepreneurship concepts starts from opportunity searching and
assessment, prototyping, business plan development, feasibility analysis, internal team building,
coordination with relevant external partners, and running a new venture to obtain feedback for

improvement.

2) Ayaen

RG22 ASUSSwAlulad 3 (3-0-6)
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ER422  Technology Management

FsAuneu : aaulalann vn.201

winAansUSITAlulad  msimunszuunsuImanaluladuasnsuds  vinwzdimiunis
vivnawmalulediilulsanudomentsnan uadlussiauins nsuimsamnim nisuimeildguniu
suudnmaneens  nsAndularife/Meuindnsas  waruianssunisnds  Tnswnizdesanlnenssy
g3fa/wansinu

Prerequisite : Have earned credits of HR201

Concepts of technology management, development of technology management
processes, skills for a firm’s technology and production in factories or production lines as well as
service businesses, quality management, supply chain management, supplier system, research and

development, and production innovation especially business/ product architecture.

2.2.5 3 UBNUINISNSUHUANTS
1) 3y endeAu

v 311 melnngsiitensdndulamagsia | 3 (3-0-6)
OM311 Business Analytics |

n1sAnvinsidveya maluladarsaume madadniun1siaTeiAUSuwasAILUUNIg
adiamans viefuuulusunsudufasy detislumsdadulanisgsiavesuimsliegrsgnieas
widugh LﬁammamqumﬂﬂmﬂiuLs’z‘NLé’u AILUUNITVUAS AILUUYIENU NITIATIERNISARN FUY
VanAInSs wagn31aedan1unTal

Study of using data, information technology, quantitative methods, and mathematical or
computer-based models to help management gain improved insight about their business
operations in order to make better, fact-based decisions. Topics include linear programming

models, transportation models, network models, Markov analysis, inventory models and

simulation.

U313 msuiudsauazysunsyuiunsmegsne 3 (3-0-6)
OM313  Business Process Improvement and Transformation

wdadunewaeulaivy u.201

M3ANYIAATIER UFUUTI LAgDBNLUUNTEUIUNNTNINGIAD UUIAn wazmadadsaldlunns
AWAT1g9A BoNUUUAzUFUUTITTUUL mnatlaifenfundnain Uszdnnim uagUszavinaves
spUUIIU Amnugaggides nsuAtguiiteuuussnszvaunslussuuau AsldueTiieTa
UszAniamau wazmadalunisiinsginszuiunisuuamisnisujsussnadiediggaiineanas

PAFINNTIU 4.0
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Prerequisite:Have earned credits of OM201

Study of concepts and tools for analysis, design and improvement of business
processes, concepts of productivity, effectiveness and efficiency of work systems, waste,
systematic problem solving, performance indicators of work processes, process analysis

techniques, and business transformation for Industry 4.0 and digital age.

w314 msuimsiitennnwuazaududanajiRnng 3 (3-0-6)
OM314 Managing for Quality and Operations Excellence

FraRunew:  deulaivn ul.201

nMsAnvinuadn n3esile wazmaiaesslugaimdudanisufianis ﬁy’ﬂm%q@mmw
mnuansalunisaiefils uazaudsduvesnisiiugsia lneaseungy MANNISANATN UIRSEIU
STUUNITUSISAUNIN mi@@ﬂLLUU@QﬁﬂiLLﬁﬁS‘UUdﬁu@iﬁﬂdﬁﬁﬂﬂ%é@ﬁ N1598NLUUNEATMIAMNAIN 51918
muaunnazaududanisufoing msnmsustgndliiaieationnadin ssdnsursnisiGeud wasuun
URtRIAMsURTRNsunudsiuesgsia

Prerequisite: Have earned credits of OM201

Study of concepts, tools and techniques to gear up operations excellence in terms of
quality, profitability and business sustainability. Topics include principles of quality, standard of
quality management system, design of organization and high performance work system, design for
quality and product excellence, quality and operations excellence awards, applications of
statistical tools and methods, learning organization, as well as operational best practices and

business sustainability.

U315 NISNEINIRINIGGINg 3 (3-0-6)
OM315 Business Forecasting
FwdsRuneuasuleivn wu.204
AnwinsiaTendeyanisginanednfadagduiazuszendldanumaiinnisneinsailae
TUsunsudisaguiiionsnennsaleunaniiindedio shidefiGounsounauis msnumundnadanifieides
ANNFIAYVDINITNINTAIRDAINTTUNIHN NFIAT NTLUIUNINGINTA! VATANITNEINTAILUUAIN
un wadadoswiu aAnedeindouiidiadedaiminuuudnluuude afuuuanoeseesisuazonnoy
wuuwan madausnesdUsznoumaiicvestenuasianiu uasmadasumaneinsal

Prerequisite: Have earned credits of BA204
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Study of analyzing historical business data and applying computer-based quantitative
forecasting techniques to achieve reliable forecast of the future.  Topics cover the review of
relevant statistical concepts, the important role of forecasting in business functions, the
forecasting process, the studies of several forecasting techniques such as naive, moving averages,
exponential smoothing, simple and multiple linear regression, time series decomposition, Box-

Jenkin, and combining techniques.

ul.316  N1SUIMSNANITUINIG 3 (3-0-6)
OM316 Service Operations Management

FtaRunewaaulaiv vl.201

NS AN YZANIETBIRINITUSNMSTLANANIIINAITHER N5IUNLLAZDNKUUNTZUIUNS
AUTNT kaEN15UIMIAINITUINITRLNAUSEAVEA N TNl ANUTURRYR UARAIALLAYITLTTTN VO
Wusnislaemsfineiunisussgndnannis Aufanisusmvainvangdssinmidu Aansiuems 1s
amouns Tssusu Tsmeuia s3iadeans msvuds Wudu

Prerequisite: Have earned credits of OM201

Study of distinctive characteristics of ‘service’, the strategic planning for service business,
service process design, and effective service operations will be discussed. Applications of
concepts in several types of service such as restaurants, movie theaters, hotels, hospitals,
communication, and transportation, social responsibility and service provider’s ethics will be

introduced.

U413 MIIanIuaznagnsnIsusMsigguniu 3 (3-0-6)
OM413  Procurement and Supply Chain Management Strategy

Fytaruneu: @oulaiann Ul.201

ANEINTTUIUNITINM LLazﬂaqméﬂﬁU'%mﬂsqumuLﬁaLﬁm%mmmmmiﬂiuﬂﬂiLLszi SLEVSIRN
23Ang lagiseuinszuiunslunisdam msdadendvie n1susMmsdyyl N133AN15ANUTALES 113
fuuadadiafiieadesiunsdam nmsudmsanudesns N1TUTMIAUYY NATANITATINABTOL N3
InszviuazUsziliugviy Msldngudinudlunisuimenisdam nsusmsanuduiusiugan nsusms
T9guUnu fMeownAnfuuy SCOR wag GSCF msdavnszdulanuaznsdamuuuddu

Prerequisite: Have earned credits of OM201

Study of procurement management process and supply chain management strategy to
enhance competitive advantage. Topics include purchase order cycle/ process, supplier

development, contract management, conflict resolution, procurement KPIs, demand management,
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cost reduction, negotiation techniques, supplier performance analysis and management, games
theory in procurement, supplier relationship management, supply chain management models

such as SCOR and GSCF, global sourcing and sustainability in procurement.

vl.414  n1sudmslaseng 3 (3-0-6)
OM414  Project Management

Ftadunow: aoulaivn wu.401

msfinvungranarauddulunsuimslasins 1995Tinvedlasinis N5 NLALKAZATUAY
Tasamsyudavadalunmusudana nsdaviauuszana msldvinens msvssdueudugving
WATNANIENUVBILATINIG N15INLATIATIN0IANT NIFARERNUARAT nsUszdiuaudes nsiiuianiu
uazUszanuanlasanis maenaulszifiufivaweing q TngltlasenisifogaidlumsysannisSeus

Prerequisite : Have earned credits of BA401

Study of rationale and necessity in managing project including project life cycle, project
planning and control in several dimensions. Techniques such as activity and time scheduling,
budget estimation, resource allocation, outcomes and impact evaluation, organization structure,
project staff selection, risks assessment, project monitoring and coordinating, and other special
issues will be focused. A real world project will be assigned to integrate knowledge for class

work.

2. Jden
w321 mengiiiensindulaniegifae 2 3 (3-0-6)
OM321  Business Analytics |l
Fwdadunew: aeuldiu vu.311
msAnwmedansiesideyaiBasiina mslfiasesfloauiinalunsiingevidoya ile
Frelunisdndulaliegradussuunaziivszdninmmsussandldmadiansiaseidoyaludaunaly
nsuidgumagsia shdefidnuasiiendosiulusunsumnsadnmandsng g dndnwazilonialunsld
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Prerequisite: Have earned credits of OM311
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Study of various data analysis techniques, tools for quantitative analysis to help make
decision systematically and efficiently, applying quantitative analysis techniques to solve business
problem, mathematical modeling, and using computer software to solve business problems via
business case studies. Topics include linear programming, integer linear programming, goal
programming, queuing theory, project management, decision analysis, game theory, and dynamic

programming.

vU.324 msdanismaluladuazuinngsy 3 (3-0-6)
OM324 Technology and Innovation Management

Ftadunowasulain ul.201

nMsfnwnAnLarnuififetesiumsianmanaluladuazuinnsnilumnmagnivesesdns
Imamamqm&u’dLLM’M’@%NLLME@ (Fuzzy-front End) aufieni1siinuanagns (Strategy Execution)
UndAnwaglaiseuimatauazisang qiiufanssunquuasduungaujifinis wu nseuiunis Design
Thinking (Stanford d.school) 35n1388ALUU Human-Centred Innovation Workshop (UTokyo i.school)
ke Strategic Roadmapping (Cambridge IfM)

Prerequisite: Have earned credits of OM201

Study of basic concepts and theories in technology and innovation management to
enable the organization’s strategic destinations, covering stages from fuzzy front-end to strategy
execution. This course aims to provide students with different schools of thought, approaches,
and techniques on innovative idea generation through group discussions and workshops such as
Design Thinking ( Stanford d.school), Human-Centred Innovation Workshop Design ( UTokyo
i.school), and Strategic Roadmapping (Cambridge IfM).

U421 FBnsienenteyavunnlngnnegsng 3 (3-0-6)
OM421 Big Data and Business Analytics
Fwdadunew: aeuldiy vl.311
msAnwdnvuzvesdoyaruinlngnagsianuiainsinsesd Wimnefedosnisinw
wmaiigsAvazamnsaaisyarlaenislideyavuslvgiiteifinnuanansalunisutsfumagsia Tae
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Usgnaulume wu nsaenseuwnAnd miuisiameideyaruinlvg nsadisyarlaenisidmalulag
wazirseadlolumslinsgsiluguuuusing 9 sufisdassnuivssendlideyaanniagsia

Prerequisite: Have earned credits of OM311

Study of the nature of big data and business analytics, and a practical toolkit on how to
perform big data analysis. The aim is to discover different ways to generate business value from
big data sets for the purpose of increasing competitiveness in the business context, applying an
analytical process that covers all activities from problem formulation to business outcomes.
Topics include conceptual framework for business and Big Data analytics, value generation from
new technologies, methods and tools for visual analytics, text analytics and predictive analytics, as

well as project on the business data set.

U422 M318RIERIUNNTININEIAY 3 (3-0-6)
OM422 Business Simulation
sAuneu: @oulaiun wu.204
Anwmdnnis Usslewd uazUszinnaesnissiaesdaiunisal sunsunisidiuuusiass
anunsaiifetheduimsdndulaldftuneldanaliuivourestiadosns 4 Buesufinila mafutoya
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Ian1slggunuavasdafnd “av
Prerequisite: Have earned credits of BA204
Study of concepts, benefits, and types of simulation. Steps of using simulation models for
helping managers make better decisions under uncertainties. Monte Carlo Method. Data
collection. Goodness of fit tests for input distributions. Developing simulation models using
computer programs. Model verification. Analyzing and Interpreting simulation results. Model
validation. Applications includes investment’s decision making, product development, production
and service process improvement, project management, inventory management, supply chain

management, and logistics etc.

UU.425 nsnensainnegsiatues 3 (3-0-6)
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OM425 Advanced Business Forecasting

sAunew: aeuldivn ul.316

Anwiisnsnennsaldmiuteyanisgsfendanududoudaziinaings Tnsamzlunsdues
Yoyasne dUnvisetu viemedalus Briswensaideyaludnuvaznguuossaniag Bnsmeinsally
é’ﬂwmmmmmm%Lﬁuﬁ%lﬁmmeiaﬂuaummju logistic regression 'ﬁmiwmmfﬂ%uqﬁuﬂié’uﬁ
non-linear and dynamic regressions, seasonal ARIMA-type forecasting models, state space models
for exponential smoothing kag neural network models TUsunsuABNAAADIEUSUNITNEINTE] R LAz
RStudio

Prerequisite: Have earned credits of OM316

Study of forecasting models for more complicated and dynamic business time series;
especially, weekly, daily, and sub-daily data. Forecasting models for hierarchical or grouped time
series. Forecasting models for probability of an event happening such as logistic regression. More
advanced forecasting models such as non-linear and dynamic regressions, seasonal ARIMA-type
forecasting models, state space models for exponential smoothing, and neural network models. R

and R-Studio programs for forecasting.

2.2.6 W UBNUINII§INDILNINUsEIA ladafnduaznisuuds
NHUUINNTTINATENIN9USEWA (International Business)
1) ¥ nanvsdu
§5.211 ANMKINRBNVDITINATENINUTEINA 3 (3-0-6)
IB211 Global Environment of International Business
anundonfiddyuesnsuseneussiasenieUseme i nsvurunslamaing
NFTINGUNINATYTNITULUUAN 9@ nLInaaun1edeny Jausssd nsilled NanIenuresanInLIndey
fon1sUsENoUgIATEnIsE AT S sTidfyvesgsiasevinaUssma Tmunnsesdnsfuayas
awusEssTmALanguiiieIdes unumiazHansENUNNMIAIUTBIUTENT LY
The global environments of international business, including the globalization process,
regional economic cooperation, social, cultural, and political environments. Evolutions of
international business, international trade and foreign direct investment. Key theories in

international business. Roles and impacts of multinational enterprises.
2) Jyuden

§9.321 NSAMIUNITANUNNTAITENINIUTENA 3 (3-0-6)

IB321 International Trade Operations
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wanNaI wuINRURURAmSUNIsALTugsRianIsAseninalsena nssuIums nsud sedeu
FoURiRsng 4 mefumsiseninesama iesmasazuleunesing q Amuslaeiguialneuasiua
AaUsema YeufuRainalunienisiseninelseme
Criteria and guidelines for international trade operations, import and export procedures,

rules and regulations of international trade, Thai and international policies on international trade.

53.433  Uszihumansesssulunisaniiugsia 3 (3-0-6)
IB433  Ethical Issues in Business

Wossalunmsiiiugsfe msdindulavesiuims Ysuifumasiosssufionnuninisdndula uwn
nensUfiRRefuatessaluesing unumvssgsialudean nansenuvesnsiuiugsne diidnlddam
e

Business ethics, executive decision makings, ethical dilemma, organization guidelines on

ethical issues, roles of business in society, consequences of doing business, stakeholders

mjumwua‘a (International Transport)
1) Fynendedu
93211 nsvudesswinsdsunadesdu 3 (3-0-6)
T211 Introduction to International Transport
BIAYTENBUVDINIIATENINUTENALALNTAMN LIS 1ATIETIUA AN YL aRAIMNTINNTT
YuAFUAMmEE  1ATIET9eIANTUTENTLEY UNUIMYBIEUTENBUAINTTTININITVUES FILnuTUE
AUAUTTANGNT 9 UNUIMTBITTHRONAUNTIUNITVUES dnwasIsn1sUuRnuvesUsEnvuds nsdavi
LlnansTannasdnya mssuudwial,ﬁawmagmmu 30 UszAudeniameia ladafnd Lonaisnsvuas
sruUNMsUUEY maemaugUnsalitldlunisuuniedud
The elements of international trade and commercial shipping, the structures and
characteristics of the shipping industry, organizational structures of a transport company, role of
the intermediate persons or freight forwarders in the shipping business, the role of government as
a policy maker, principles and practices of transport companies, contract, the multimodal
transport concept, ports, marine insurance, logistics, transport document, equipment and cargo-

handling system.

2) Ayuaen

93.361  NMSUTEAUAENMELALAYNISUSINIANULEES 3 (3-0-6)
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[T361  Marine Insurance and Risk Management
FsAuneu : aeulalnn ¥5.211
BURUR nunasilaeiia q T veangrsnensuseiudy nsussaiusziusenmeiaatull
299 Lloyds, Institute Clause dwsushAuduasiide ngunasifisdufiiatulussezndadouluns
AUATEY MADRIUNMTUTTIULAZN SRR H e SEn Iy wazilandnnisudmsanuides
Prerequisites : Have earned credits of [T211
General rules and regulations of insurance law, new Lloyds, Institute Clause of marine
insurance policy for goods and vessels — additional rules after the coverage period - and measure

of indemnity between the counterparts. Understanding the principle of risk management.

2.2.7 3 1angINFINIUNTNE
1) Fvnendedu

50.211 gataedwniamindidesdu 3 (3-0-6)
RB211 Introduction to Real Estate Business

ndnn1svigsRvedisuning deaiy Tinseilasany manaiaunentn n1sU3mIn1Ussdiu
591 A NYUUIEY N1TAMU LaNITRY N13anaula AaoAIUNSHAILILAZSRassTiAY N1saTIvaaUTiny
lonansAvisiazanwiandousng q Miendestugsivedimiuming

Basic principles, project analysis, brokerage, management, valuation, tax, law, investment
and finance. Related to the real estate industry as well as subdivision development, surveying

land, legal documents and environments.

59.312 M3UsEEUTIAREIMTUNINE 3 (3-0-6)
RB312 Real Estate Valuation

FwdsRunieu : aeuleinn 50.212

mé’mﬁaaﬁmﬁ'mﬁugam fnqusrasd nszuruns vanmsuarisnsUszidunmedeniamind
AsouARuNTUsEdiuRoa v TagUusyasd wu yaraaaiiienisdents vievdnnindauseiu yadn
Hafuve yaduAy vieifeTagussasdfiiawduy 9 saufdnuinisgdnwausidulaun enarsaniui
sauﬁgﬁﬂgwmmmzﬁﬁagu 7 MAeades ilevUsziduyarodmnEuming

Prerequisite : Have earned credits of RB212

Principles on real estate valuation process and methodologies that are suitable for all
valuation purposes such as market value for market transaction purposes and for financial loan

collateral, forced sales, compulsory acquisition or other special purposes. Title deed, construction,
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law and regulations or any other related factors analysis to real estate value are also included in

the subject.

59.313 15U MIAWU UagNagnsssnaedumSunine 3 (3-0-6)
RB313 Real Estate Finance, Investment and Business Strategy

ArdaRuneu : aaulaivn n9.201

nssadinnane Wusia LLaﬁ%mﬂumiamu Wgamﬁg&miawﬂaqméﬁm ﬁﬁﬂ'ﬁ@ﬂﬂqummma
mensifiugsRiameiuedaniuming Wuiidu flegends e1amsdinau qudnisd Tsausy wa= finn
é’ﬂu%aaﬂﬂsﬁﬁqiﬁﬂ U 1159 UALINNITAAIN NTINRRLAIINEES ﬂﬂiﬁ%’]ﬂﬁ;m@iu LLasﬂaq‘mﬁgm
PZADIFUNUSAUNITIATIZTANIINITRY LAZAD U VBIUTENIIDOIANS

Prerequisite : Have earned credits of FN201
Goal, Mission, process and strategies in developing a real estate business project, for instance land,
residential, office building, shopping center and hotels etc. All aspects of the business component
i.e project positioning, risk management, product differentiation and other strategies must be

consistent with the financial analysis and company/organization status.

50.414 MIUTMINSNIAU 3 (3-0-6)
RB414 Property Management

0sAUneu : geulain 50.211

ANWAULLAZAITINUAY NMFUTMTSNauTiianig 9 1wy 91asdrinauaeuladiden owisnuun
uagiiegende dangnamnssuinsgiineiivemingdu guims uazdion dnvagnadmingaunns

L3919 TBINTAUBIIENIUARDAIUNTIATIwINAUsElevlgeaalunsumsmsngdau

Prerequisite: Have earned credits of RB211

Strategies and the how-to in managing real estate businesses such as office buildings,
condominiums, apartments and other residential buildings as well as industrial compounds.
Analyze aspects concerning the landlord, managers and lessees. Analyze leasing types, negotiation

skills and the conduct of reports in order to achieve highest and best use of the property.
50.415 msanszianudululdssisedomniuning 3 (3-0-6)

RB415 Real Estate Business Feasibility Studies

Fudsaunau : @aaulenvn 59.212
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muduldlalugsieadmnzuning Ussuamans 9nszuiumsfnmanudululananssmuaiy
Wullaludusng quaztiadefagdoninnfiansuinssnaziuglasdiazgunuinasinisdadulanis
AINAZINTIBSUTIETE SnTNanaULNY waznsUssliuazulasansane o Genudululd

Prerequisite: Have earned credits of RB212

The fusibilities of real estate businesses and their process as well as the their impacts.
Influential factors in the demand and supply forecast, income and expense forecast, rate of return

and their evaluation analysis are also included.

3. AW ueNUANgAS

3.1 3y nann1sUnyd
U%.311 nsUatunas 1 3 (3-0-6)
AC311 Intermediate Accounting 1

1deruneu d@aulaivn U201

v 1%
[

NTBULINARAMTUNITENUNIIMIRY ¥dnNs TFURTAMMETRReTUAuN NS vilduszeydy
wazdszanmunaniiau msduunusaon M33uiTens msdayadidlofuisens meiayadnends
mMs3uisens madniudaenis mawansensuasmsliamedoyaiiiiuaunnduasiaudiuud
AETIUMIANULINTIIUNTTIENUNNMTRY RNITUNIENTITOUTLELLIATIENY

Prerequisite: Have earned credits of AC201

Conceptual framework for financial reporting; principles and accounting treatments for
assets, short-term liabilities and provisions; classification, recognition, initial measurement,
subsequent measurement, , de-recognition, presentation and disclosure of assets and the above

liabilities in accordance with Thai Financial Reporting Standards; events after reporting date.

w312 msdgydtunans 2 3 (3-0-6)
AC312 Intermediate Accounting 2

F10sAUneu d@ouldinn uv.201

s msuniaussezen dyane dvestievu seld mMswasuulamsyTuaznis
wilvdeRanain mlssieviu NMsdnisunssuatuan nsdlaueIunsiukazMsUanedayaluIunistiu

Prerequisite: Have earned credits of AC201
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Accounting for long-term liabilities, leases, shareholders’ equity, revenue, accounting
changes and error corrections, earnings per share; Preparation of statement of cash flows, financial

statement presentation and disclosure.

U%.317 mau’%mimmLﬁaaaqﬁﬂiLLazm'ﬁmU@mmsﬂu 3 (3-0-6)
AC317 Enterprise Risk Management and Internal Control
daduneu : gauleivn ur.312
wneuAsluiazesdusznoufeafunismusunelunuuLIAnves COSO wuIANLAR

1%

ﬁugm%aamimwaaumﬂh ﬂ’ﬁ‘U%‘Vi’ﬁﬂ’J’]ﬂJLgﬂdﬁ;’lﬂ%mﬁﬂi ﬂizU’JUﬂ’ﬁU%%?iﬂ’Nm’a‘m %ﬁ?ﬁLLﬁzﬂ’l’]ﬂJ
SuilnreuvesinsnasunslutazfuitRnuifsiunsuimsanudss wihilkezanuiuinvouves
MINBUATINEUNME LS NLUITISANUALIF DANZNTTUNSATIVADY ALLNITIUNITUSNIAIEE
uazesAUsENUNSARUgUaRanSAA

Prerequisite: Have earned credits of AC312

Basic concept and components of COSO internal control; Basic concepts of internal audit;
Enterprise Risk Management (ERM); Risk management process; Duties and responsibilities of
internal auditors and risk management officers, Duties and responsibilities of internal audit

function and risk management function to audit committee and risk management committee; and

Components of good corporate governance.

19,331 nstyfifierusuiinveudeduindeunaydny 3 (3-0-6)
AC331 Accounting for Environmental and Social Responsibility

FyrtaRuneu: @ouladnn U.201

nspULNANN TR SBU AmnufuRnreuTssnAgsRvitidedwndouuasdinu HanTeny
\JeauresnsUsznaugsRafifivenineinssssuvAuazaunnden nszuiunsdinnsdauindon MsTuTa
tufin uazdiasgitoyaselduasfunuilifetosivasnndeumsdnimenumsinnsasndey
stsnsdaimenumstaLienudiy

Prerequisite: Have earned credits of AC201

Sustainable development concepts, corporate environmental and social responsibility;
negative impacts of business activities on the environment and natural resources; environmental
management process; identification, collection, and analysis of environment-related costs and

earnings information; environmental reporting, and sustainability reporting.

U411 madydtug 1 3 (3-0-6)
AC411 Advanced Accounting 1
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Fwdedunew : aeuldinn uu.311 uay Uv.312
U Admsunissingsia Mstnddmsutuamuluuiinsiuuasn1ssind wasuienges N3

v A (% 1

Tayddmsudmlidelunissunisay msdeuaznisiaussunsiusn mstyddmsunenisii
Dulussmaszing msudasiaunisiu madawedeyafeiudnlidsluionisdu wazdunu
Fiiugy

Prerequisite: Have earned credits of AC311 and AC312

Accounting for business combinations; Accounting for investments in associates, joint
venture, and subsidiaries; Accounting for joint arrangement; Preparation of consolidated financial

statements; Accounting for foreign currency transactions; Translation of foreign currency financial

statements; Disclosure of interests in other entities and operating segments.

Uv.412 MavnyTdugs 2 3 (3-0-6)
AC412 Advanced Accounting 2

Fwdsduneu : aaulein U311 way Uv.312

nstyddmsuneldnndyanividugndlunainvansguiuureanisinmsield mstnyTdmsy
Lﬂ%ladﬁamﬂmiﬁu%ﬁ’mmﬁmﬂisLm/mEJmiLLazmﬁmgjaﬁ”l?mw%’WévmﬂﬁﬁuLLawﬁaumqmaﬁu N3
IUszNTIENTIivedunIngn1n15RY N153UITENMTLAENSENTUITIENTURNEUNINEN 19N TRY
uazniiAunIenIsiiu makeerAunndvan sty oytiuduaynstiyTdestuanuides uazanuuanmg
sgwhaviiAunsmafuuazdiuveadives msdnyddniunausyloviveamiingu N5 INYAALREITU LAy
nsWnnedoyaiiieides

Prerequisite: Have earned credits of AC311 and AC312

Accounting for revenue from contracts with customers in various revenue-generating
forms; Accounting for financial instruments including classification and measurement of financial
assets and liabilities, reclassification of financial assets, recognition and derecognition of financial
assets and liabilities, impairment of financial assets, derivatives and hedge accounting and
distinction between financial liability and equity; Accounting for employee benefits, fair value

measurement, and related disclosures.

3.2 3V INANNVDIAUSNINVIAEATHASNITU Y
wu.321  mslismysnymegsialagldnsalfinwm 3 (3-0-6)

BA321 Consulting Practices using Case Study
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1sAuneu : dnAnwauewidvsransuayn1sUyd
UszendlinsouniAnnegsia Mkuunegsia sukuunsaseselanegsia nsiaw
Tassadrslunmslidiuinen Consulting framework nsuAlandtdgyminsdifine nstAsIzRaAL
Iodseululensudetu msliesgianiunisaiuazaniiznsutadu nsseylynmiegsia anuvimelu
BUIAATDITINA NITYTUINITBIAANNFIUAUNMTRU AuNISAaIR dudeyd dunsusmsdInnis
N3ZUIUNNT AUNISUITIFIANITVSHEINTUARE LusY N159nwWsEuALUzYl Useannn1snianistu
WinwzanududooTnmsgsialaun nsdnauenaau vinvrlunisuimsdanisian vinvglunisinnu
Judin inweanandudi Gusu
Prerequisite : Thammasat Business School students
An application of business concept. Business Model and Revenue Model. Consulting
framework development. Case cracking. Competitive advantage analysis. Situational analysis and
competitive landscape. Business problems identification. Future challenges of the business.
Integration of multidisciplinary business area including Finance, Marketing, Accounting, Organization
Management, Human Resource Management, etc. Formulation of recommendation. Financial
model. Business professional skills including presentation, time management, teamwork,

leadership, etc.

NU.322 MIANUGSAR 3 @naulsitfesnin 135 Hlusenanisdin)
BA322 Business Internship

AdsAuneu: dnAnwiazwdsemansuazn1sUyd

Usggndldauivnanmstyduaznmsuimsgsieilddnwanltlunsianiuessdnsgsia
mhenunasy vieesrnsdu 4 dmdumsduiunisazegneldmsguadiuiussrinsensndeemans
wazmsTRiuasfuimresesinggiie mhenunaig vieesnidu 9 aaeaszeznatiinau lnesinisan
awauwA Wil MNSuRiavey naonIuszevIa wasndninasilunsUsiliunaidna sgrslneemil
il

1. AnufoRnuiuesdnggsie mienuneds vieosdnsdu 4 ldtfesndn 135 Hilusiena
NSANYY 138

2. fnanudalszing weT1891u laeiin1suszdiuainenansdluamzndvemansuazn1sugyd

N a

WIelEldet v nneuenilaiusiumey w3e

3. imshdgyrseriteainnieuaniiunly W3ensUJURTEN wazlinnsrilassnuliausway
GRINIEEIE

Prerequisite: Thammasat Business School students

Apply the knowledge acquired in accounting and business management to the real-world

work in the business organization, government agencies or other organizations.
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Thammasat Business School and Executives of the business organization, government
agencies or other organizations will supervise the students during the internship period. The
scope of work, duties and responsibilities, the length of internship period and evaluation criteria
are specified and agreed upon one of these conditions:

1. Internship with no less than 135 working hours per semester or;

2. Producing empirical evidence/report, which evaluated by TBS faculties/external experts
or;

3. Completing/presenting a project that solve practical/real-world business problem.

wu.331 Temamsgsislulsemadiu 3 (2-2-5)
BA331 Business Opportunities in Japan

Anuiaussnndedinunandegsna ssaudeumigsia aamunisaiinlunsgsie waglonianis
saalulssmadUu samagauuisnduiilugu

Study social and business cultures, business customs, common business situations, and

business opportunities in Japan. Company visits in Japan are incorporated in the course.

nu.332 lonanegsnalulsemealuy 3 (2-2-5)
BA332 Business Opportunities in China

Anuiausssndedinunazidegsna ssaudeumassia aaunsaiinlunsgsfe waglenianis
sanalutssmaiu sufiinsgouuisnduinluiu

Study social and business cultures, business customs, common business situations, and

business opportunities in China. Company visits in China are incorporated in the course.

nu.333 lenamsgsnatulseinadenlus 3 (2-2-5)
BA333 Business Opportunities in Singapore

Anuiausssndedinunazdegania ssauifleumnigsia aamunsalinlunsgsie waglenianis
patalulssmadealus saamagnuuisnsuiiludealus

Study social and business cultures, business customs, common business situations, and
business opportunities in Singapore. Company visits in Singapore are incorporated in the course.
wu.334 Tomaniegsialugiinin CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV

Anwninnssauddnuuasidssia ssandonvnagsia anumsaiilumagsie wasleniang

gsnalulseinaginig CLMV (fun a3 Wil wagldenuy) sauvienisgauuisntuilugiinin CLMV
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Study social and business cultures, business customs, common business situations, and
business opportunities in CLMV region (i.e., Cambodia Laos Myanmar Vietnam). Company Visits in

CLMV region are incorporated in the course.

nu.335 leniansgsnalulsemelng (Eusuindnvuaniudsunnssussmayingu) 3 (2-2-5)
BA335 Business Opportunities in Thailand

Anuiaussnndedinunasdegana ssaudeumigsia aamunisaiinlunsgsie waglenianis
atalutssmalng saiamagnuuienduiilulng

(Only exchange students are permitted.)

Study social and business cultures, business customs, common business situations, and

business opportunities in Thailand. Company visits in Thailand are incorporated in the course.

wu.336 Tomavnagsialulsemediimun 1 3 (2-2-5)
BA336 Business Opportunities in Selected Country |

Anuriausssndedinunazidegania ssaufleumnigsia aamunsalinlumsgsie waglenanis
gaRsluUszmaiinmun 1 iamﬁu’ami@ww%@’m%ﬁuﬁﬂuﬁﬁmuﬂ 1

Study social and business cultures, business customs, common business situations, and
business opportunities in Selected Country I. Company visits in in Selected Country | are

incorporated in the course.

wu.337 Temansgsialulsemaiiriun 2 3 (2-2-5)
BA337 Business Opportunities in Selected Country |l

Anuiausssndedinunandegsna ssaudeumnagsia aounisaiinlunegsie waglonianis
geRvlulszmadiimun 2 mmﬁy’ﬂmi@muu%ﬁ’m%uﬁﬂuﬁﬁmum 2

Study social and business cultures, business customs and common business situations,
and business opportunities in Selected Country Il. Company visits in in Selected Country Il are

incorporated in the course.

WU.338 NMIIANITTINAUUTUANS 3 (2-2-5)

BA338 Luxury Brand Management
AnvosussneuiugunemInanresdudiuasuinsuusuivsiitusyAvna Snvnzvainis

LsdunanvemaaluTusug Wedesdieuaginueisudulumstannnagnivnansnmadmivauduay

UINTUUTUAN]

90



Study the basic elements of effective marketing of luxury goods and services, the
characteristics of different segments of the luxury market, tools and skills necessary to develop

marketing strategies for luxury goods and services.

WU.339 ety N19UTMITgIna 1 3 (3-0-6)
BA339 Special Topics in Business Administration 1

1Y v

Sy wiada wdnnis wdesiewante uimnssy wnliufiddyuasinunisidiiviauls
fieatoameiuInagsie weiannnssuiwimivasiaduanuAaliiuinAnwlunsiauly
DUAN

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.340 WteiilAy N19UTIMITINg 2 3 (3-0-6)
BA340 Special Topics in Business Administration 2

o w v

USray wiadn wdnnns wdesdlewmnty uinnssy wnltuiiddywasiaunisuifiviauls
ﬁLﬁ&lﬁmwﬁwuu‘%miﬁﬁﬁﬁ] WewamunssuwiaisaziaSuanudalisuindneilunisieuly
DUNAR

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.341 FdeiilAy N19UTMEInae 3 1.5 (1.5-0-3)
BA341 Special Topics in Business Administration 3

o w [

U3y wufn wdnnis wdesilaianng uinnssy wnltduitddyuasiaunnisinifiinaula
ﬁLﬁaﬁmmqé’mU‘%miﬁqiﬁa WewaunssuwiaisazaSuanudalisuindnelunisieuly
DUNAR

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.342 ety N19UsvNTgsna 4 1.5 (1.5-0-3)

BA342 Special Topics in Business Administration 4
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VS wnfn wdnnis wdeddlammg uinnssy wuilduiiddguasiaunnisinifinauls
ARgeasiuUImsgsia WeWannssuimilasssunuAaliiuinAnvlunsvialy
UAN

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.343 detivay neuInsgsia 5 1.5 (1.5-0-3)
BA343 Special Topics in Business Administration 5

[ [

S WAa 1anns wesesdeaniy winnssy wnlduiddyuaziauinmsivdaurauladn

1)

LTI NANUUTINITTINT LitemuINSeUIuiFdkazasuaNAnlinulnAnyi lun sy ulueunes

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.344  vTafikAy NN9UTVNIEINT 6% 1.5 (1.5-0-3)
BA344 Special Topics in Business Administration 6
USuaun wwifa ndnns wesdlonng uinnssy wunliufidfyuasiannnisinifiviaulad
Reteamsiuuimsgsia WlewannnssunsimiaziasuanuaalituinAnwlunshauluewen
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

NU.345  MsuUsdunegsiaseauma 3 (0-3-6)
BA345  National Business Competitions

v a

FuvsRunau: TnANYIAMENIRTEFEANS AT NISULT

<

1%
o v

W3 sstuarlasuTaiaaInnsdatunigsiaseRuY i ol Foadulumunnast uaz
#suaytRnnamenssunmaiisulouamuduasmslimieingiby

Prerequisite: Thammasat Business School students

Participated and awarded in a business-related competition at a national level. Approval
from the committee of course accreditation is needed in accordance with the criteria set by the

committee.

NU.346  NSUdaduMegsiaseiuuunna* 6 (0-6-12)

BA346 International Business Competitions
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Fu1eRuneu: UnAnwiauennfiveAmanswaznsUNT

1)

1%
g £

Wrsaunsutstunazldfunatannnisutsiuseduumunei il deadulumannast wag 15y
ouffnnAmznssumafisuleunnuiuagmslimiefnuiiy

Prerequisite: Thammasat Business School students

Participated and awarded in a business-related competition at an international level.
Approval from the committee of course accreditation is needed in accordance with the criteria set

by the committee.

WU.347 @nnsnen 1% 3 (0-3-6)
BA347 Start-up 1

AUsAUADY: tnAnwIAMENIATEA AR TLarN1TU

3Eugshean IS uaraninT0sEALNL M%E]lél%lvﬁ’]ﬁ}aﬁLLﬁmﬁﬂﬂ’J’mﬁ’]L%f\ﬂumﬁﬁlmﬁﬁﬁﬁ]ﬁ?u
et Foudulumuinnst uazldfueyiRanamenssumaiisulouaruiuasmslimieingiy

Prerequisite: Thammasat Business School students

Initiate and raise funds in start-up business or awarded in a start-up-related competition.

Approval from the committee of course accreditation is needed in accordance with the criteria set

by the committee.

WU.348  @nninew 2* 6 (0-6-12)
BA348  Start-up2

UsAUNeU: UnAnwIAMENIATEAIERILAZNTUYT

33ug3naan$ndw uaranusaszeuyu violdunetailuansfannudisalumsdidugsiaty
ol foafulumunas uarldfuoydRnnangnssumaiioulounnuiuasmslimiefniny

Prerequisite: Thammasat Business School students

Operate and raise funds in start-up business or awarded in a start-up related competition.
Approval from the committee of course accreditation is needed in accordance with the criteria set
by the committee.

Fyhdefiaunisumagsia 1.5 miein Wouiinnansinuilusein wie nguseinildsu
nseysiAlifieuTounnuiuasmheindusnes ACC TnetfumhednifiodiFansfnuls udlslviinan
funnnziuunAsasay el WWulunumnasinsieulou warldfueyiRnnauznssumaiioulouaud

LaENSUIeAn

3.3 ¥ nlagaudmIuinAnuiusnauznaiveAansLazn1TUYY
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UY.291  Mand1AURINITUYT 3 (3-0-6)
AC291  Essentials of Accounting
(@msuinfneuenauzndsemansuazn1sUyd)

[
v A o v

nann15UBlewu 295Ul UssinnuazUselevivastayanienisUnd anstninistiunay

<

v o A o

N30 AUIMS lnggatunisulannuningvestoyaninistyduaznisiddeyatadetiunldlunis
Anaulavesfuims

(duniaeaslidudnAnwivesamznidssmansuazn1siyd waztdnfnuiuenaus
wdvermansuarn1stad Adnwaneivinstadviearivnisiuduinin)

(For non - Thammasat Business School students.)

Basic accounting principles, accounting cycle, types and benefits of financial and
managerial accounting. The course emphasizes on accounting information interpretation and uses
of accounting information for business decision making

(This course is not permitted for students of Thammasat Business School and any

students who intend to minor in Accounting or Finance.)

wu.291  gsnalulanuisnsiasuilas 3 (3-0-6)
BA291  Business in a Changing World

Anwunumvesgsislunsaieanamsgsiaiienudiiendiediu nseinrudiusiy
fitdaulddude anmwndoslunisdiiugsia anufeiuresesdusznous 4 lunisdudugsia
AUNSURE NM3RN MIna1n MIEakazUURNTT MSHeNsuLed MIVIMISEnagns n1sUsenauns
uarTdEsTIIMINgIiY  vhanasadeuulasedantagi  Inefinsysanmannudsiadesily
F1U7079 9 NIUNTYINTIBNUAIUGIAT
vanewe \indmiuindnuuenauzwmdivemansuasmstd TussasdaziFouniveg 9 ves
Arndivemanswazm sty tiluininmsedeuivn w291 devdnduielfiduiiugulunsSeu
169 G UeIRMEIlTYmansa NSV

Study the role of business in creating business value for sustainable success. Analyze
stakeholder relationships, business environment, the collaborative elements of business including
accounting, finance, marketing, production and operation, human resources, strategic
management, entrepreneurship, and business ethics, in the changing world. Basic business
concepts in different fields are integrated together through the implementation of business

project.

3.3 3V UBNANTNIRTEAENTHATNITUY

U348 NYMINYANATOIEUILAA 3 (3-0-6)
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LA348 Consumer Protection Law

FUaduneu: weAnwIIu 14.230

vdNMT WHHa wazwnAedvinlmAsanudnduiadedingmneduaseiuilan simsniseng
manguinefliiiienisduasesiuslng Bnstaduldngmne sesmsiliifiedesunguslnadsldsy
ANLLEENY wgqmmﬁﬂﬁﬂgsluﬂgvimsmé’aamiﬁmmmﬂﬁiﬂﬂ NOMUIETINILANUTURASBAIINESYE

17

MAnTuaINduAlivasnfs ngruneInfIenIsuensasAaIALUUATY NUNIEIIMEIBHaITUIAR

wal

fuslam uagngraneduiiieates mumaeniansdadsesdnsfuasesiuilan mufidnydRlilusgosayny
Prerequisite: Have taken LA230
This course explores principles, rationales and concepts providing room for enactment of
legislation for the protection of consumers. The study embraces legal measures for consumer
protection, enforcement of law and measures for redressing injury suffered by consumers as
embodied in the consumer protection law, product liability law, direct sale and direct marketing

law, consumer case procedure law and other relevant legislation as well as establishment of

consumer protection organizations as prescribed in the Constitution.

w443 NAMIEIINIENITRUITUNINITA 3 (3-0-6)
LA443 Competition Law

tRunou: eANEIIY W.350

wnAnLAEENNSTIdAQUeINgMIsIveMILsiuN19nsi uamdlunmsauauuierify
uangAnssufinsenunszifiewsionsudsiulneiadosnadusssu msnadesniiulaldvsduunngnssuun
dnwar unumuesigiunalnnsld naensuiyviiduiusifeadestunsduasnisamussnina seine

Prerequisite: Have taken LA350

This course aims to provide an account of concepts and fundamental principles of
competition law, means used to control or regulate activities which will affect the free and fair
competition, exceptions to specific activities, governmental role in the law enforcement and

problems pertaining to international trade and international investment.

3309 U §309 funIsLiles 3 (3-0-6)
PO309 Capital, Business and Politics

Fwdadunau : aeuldin 5.211

Anwanuduiusseninau gsfae dunisdies aseurguludssinuunumuessglunsimu waz

UNUIMLAEBVENavINgunULa NIAgInananglukasduRdsenssuun1ImenIsiies wasuleuly
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415713502 09En  TUNI T AZBIANIUBITT WU WITANISLLBY $5ANT STUR WAITUUIITNIS
Prerequisite: Have earned credits of PO211
Study on relations among capital, business and politics including, the role of state in
development and the influence of private sector, domestic and transnational, on political

institutions” activities which affect political process and public policy.

18.237 Awndouuasmsiaun iy 3 (3-0-6)
ES237 Environment and Sustainable Development

anuduuSsenisdunndensiunsiau unideuainedn Jaymuagnansenuainnsiaunia
AoANAAIIRdDN MsNAHUMsTUAadomloannsTaLdssEries RN AuMsoy S
Aawnden fimsAnwignuuenaaui

Relationships between development and the environment. Lessons from the past.
Problems and impact on environmental quality from development. Environmental planning to

reduce conflicts between development and environmental conservation and field trip.

28.201 AvSiainIn A3esTTuLazngvIede 3 (3-0-6)
JC201 Freedom, Right, Media Ethics and Laws

WUIARANSLEATNIN Qﬁmmiiﬁ LLazﬁmmmﬂg‘wmEJﬁLﬁﬁJﬁmﬁuﬁaﬁaﬁisuLLazmiﬁﬁUﬁ’uLaﬂ
AusuRaeURadnLLAE MIANATesABLaLEUSInATe TueanEaLyAna

Concepts of freedom and rights of speech and expression; ideologies; legal and moral
background related to media codes of ethics and self-regulation practices; social responsibilities,

media protection, and consumer protection, as well as the right to privacy.

A3l VUATEEMEANIIaNIA 4 (4-0-8)
EC311  Microeconomic Theory
Fdaduneu : aeuld A.211 (V3o f1.213) uaz A.216 (V38 A.211)
AnwuarliasizvingAnssuguilaa lnsdunguianunelaniaiu msuslaadiuial msuslan
fumeldmnudes nauimsnanuazsununisnan nsesusanmmnsiieuismlngldduguasauna
mMseszsinaautedulianysallsiun nangnun nareRautsiufsanuin wazmanegietiessne aud
inandowiu MakematlumaoR matmuanelusaiadafonsuanaelilasadmainayssnneing

AAENNIUlaslATYEMAnSaTARNT ANANMAIYRINAIARAENN AT
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Prerequisites: EC211 (or EC213) and MA216 (or MA211)

Consumer behavior focusing on indifference curve analysis, intertemporal consumption,
consumption and risks. Theory of production and cost, the birth of the firm using information cost,
structure and behavior of imperfect competitive markets which are monopoly, monopolistic
competition and duopoly markets. Introduction to game theory. Price setting in practice. Price
determination in factor markets, general equilibrium analysis, welfare Economics, market failures

and measures to correct.

A.312 VU LATEEANENIUNA 4 (4-0-8)
EC312 Macroeconomic Theory
AyrtaRunou : aauld (n) M211 waz A.212 w39 (V) A.213 uaz @.214
Anwszuuiagnisliulenieifionviadosnmveaasvgialnsnmuienguiaasaimiily

Hszuuassgialauasasugiadaiuteausfuasinfnmanguig o Wy aaadn aaradnlul eud
Feu wuddeulnl Wudu aaenaun1suszgndvguiiasugmansunniauniasgian1un1sainig
wiswgna TuasugialafnyideauufiasnginIsuueinainissany N15AIANIakasNITUTuAIves
paaussnudailugmehauinfureguainenuwargumusnanuasdulAdladud seludeadn
waznainsTinfalunsatiuuloue ﬁﬂmmiﬁﬂﬁﬂﬁmawmamiﬁs@ﬁaLwiawﬂwﬁwﬁugm
iwswganiaamaiiiodinislareu nmsufusn madule uay Wevisfimngay lunamassmeadng
WUUT1ARIRAsMNILTUAAIAEY AAINANER warAaIARUATIAIIUTEWA (WUUT1A84 IS - LM - BP)

Prerequisites: a) EC211 and EC212 or b) EC213 and EC214

The course discusses the economy's mechanism using a general equilibrium approach,
which proposes appropriate government policies to stabilize and boost economic growth. Classics,
New Classics, Keynesian, and New Keynesian school of thinking are all used to create appropriate
policies. The role of how the labor market perceives and responds to information in determining
the character of aggregate supply and the Phillips curve is examined for the closed economy. The
static and dynamic elements of aggregate supply and demand interactions are investigated.
Furthermore, the microeconomics foundation is utilized to investigate how agents react to one
another, to policies, and to the economy's growth. The model of joint equilibrium (IS-LM-BP) in

product markets, money markets, and foreign exchange markets for an open economy.

A320  AQRLASUEANERSIUDIA 3 (3-0-6)
EC320  Introductory Mathematical Economics
Furdasunauy : @aule (n) A.211, A.212 way A.216 (W58 A.211) %130 (V) A.213, A.214 way A.216

(V138 A.211)
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(AgldfunieAnly mnaeuldivn f.421 wneursemasfiny v RN 138t

vhunAsuaznguiadinmans Bos fladdu aunisuaziueing mamenoyiususziandng g lu
nsdindfuusdasenisiuagnanesa n1swaida (Optimization) lunsdifildiifes dauasiidosiie
dufinfaidesdu odurummudnuasnguimansvsmanseaniauazanaa wielidlannudusiug
YRIFUTHN 1 Maasugmans Tnsuufeuduiussenineileidusu feiduaie wagiladdudniia
lunguiiisugenans iasiziairnugaveu naannmaln navein1siuns wazuuudtassladunisnde
wazHaNANL Do

Prerequisites: a) EC211, EC212 and MA216 (or MA211) or b) EC213, EC214 and MA 216 (or
MA 211)

(Credits will not be awarded to students who are taking or have completed EC421)

Applying mathematical concepts and tools such as functions, equations, matrices,
univariate and multivariate differential calculus, constrained and unconstrained optimization, and
basic integral to understand the relationship between different economic variables and explain
concepts of Microeconomic theory and Macroeconomic theory. An emphasis will be placed on
relationships between total, average, and marginal functions, the analyses of elasticity, market

equilibrium, impacts of taxation, and the basic input-output model.

¥
=

A.325  AsygiinLUesil 3 (3-0-6)
EC325 Introductory Econometrics

Fdsduneu : aeuld M211(M30 M.213) A.212(M30 A.214) A.216(W50 A.211) uas
d.216 (M50 @.211)

(agldfumheinly mnaeulaivn /.425 insursemas@nyivdnga 3ee)

m‘sﬂ%maﬁ@mmmwgﬁ&Lﬁaaé’mwmf’iwq 9 ATOUARY NTUTTUIUAILUUIIABIANNTANADE
Fadunse wazmsudtaymidosdu Tau Jumiulssassiteuduisiudadunse Jaymasunudl
anaulsUTuliined Jamdsundeuduiusiudiaa dymmsimunuuusiaesianata Jaym
mMsszyuuUians maudtapmarudniusnglusneiimsssnuuuusuUaaiesle SRR
wuudaedadn lngiiunsuszgndlilumeaiifuasnseSuiesaildanmsussanurainlsunsy
dnFagumaasvgdAdundn nasrauaunsaifonuuuiasuasuglifunuszendldlunuidens
\ITUgANEn s liogLmay

Prerequisites: EC211 (or EC213), EC212 (or EC214), MA216 (or MA211) and ST216 (or
ST211)
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(Credit will not be awarded to students who are taking or have completed EC425)

Apply basic concepts in econometrics, including; linear estimation methods and problems
with remedial technique i.e. Multicollinearity, Heteroscedasticity, Autocorrelation, Specification
error, Identification, solving endogeneity problem using Instrumental Variable (IV) technique, and
Logit model. Practical applications of all topics are mainly emphasized, as well as, how to choose
the appropriate tool for an empirical study and interpretation of the estimated results obtained

from econometric software.

375  \AsugmaniUsTundmunineInsssIvAuaraundes 3 (3-0-6)
EC375 Applied Economics for Natural Resources and Environment

Apiaduniou : aeuld m.210 viie /.21 we @.213 (azluitfummiieAsls nasuldiuluising
52U 400 YesanABesisno ierdiinyivdinanag)

ANUAUNUSTENINAMLATYAULINILATEER N15IRaTINTNeINTesTUEAnas Taym
Awanden AnviunAnidesiumamssgmanslunsienziuasnsUssandldlumsdansdymmsld
NINEINTFIIUAUALAIINGDL ANWIUNUIMYDIYLTL N1AgIAY MATE wazaaUsendens Tuns
mupuazuitamnslivinennssssunfuardanadon filuseiuiosiu seduusuna uas seilan
AnwumnAamsitmuiegnadidudesy wafnanuiusssududwnden uay udnidesusums
UsziflugamaasygmansvaminginssssumfnasdanndenuazUseiiusmadiosu
NINLINTEIIUTIAUAL AL ING DN

Prerequisites: EC210 or EC211 or EC213 (credits will not be awarded to students who are
taking or have completed any 400-level courses in this subfield.)

The relationship between economic growth, natural resources allocation and
environmental problems. Basic economic theories used for analysis and application in natural
resources management and environmental problems. The roles of government, community, and
business sectors to control and solve problems in natural resource and environmental
exploitation at local, national, and global levels. Concept of sustainable development. Concept of
environmental justice. Basic concepts and methodologies in economic valuation of natural

resources and environment. Current issues in natural resource and environment.

A.415 Nauqny 3 (3-0-6)
EC415 Game Theory

Y} 1

FuTeduneu : @auls @311 way @.320 (WS @.421)

A oA v = % ¢l ¢ ' ¢
LUIAR LATDNUD LLagﬂqiﬂigﬂqﬂVﬂsﬁWﬂH{]Lﬂllﬂ']Uimaﬂrlflﬂ']iﬂﬂ/laqiauLWﬂaNuimLLagiﬁJaﬁigim

917 LNUNAYNT AREATNLUULLY AREATNWUUNAYNSNEN LNUTIN1TADUENE (Extensive game) AREATN
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wuvaysalInLges g wasinaiiinsdevenenigldannmsaifiensaumelsianysal uazihiedu 1
fjaouiiiuannis

Prerequisites: EC311 and EC320 (or EC421)

The application of game theory with complete and incomplete information including
strategic games, Nash Equilibrium, mixed-strategies equilibrium, extensive games, subgame perfect
equilibrium, Bayesian games, extensive games of incomplete information, and other topics that

the lecturer finds suitable.

206 anuFluifeaiunsyseiue 3 (3-0-6)
ST246 General Principles of Insurance
Mé’ﬂﬁugmmmmiﬂizﬁuﬁa Uszinvveanisusyiude dnvazvesdyagiuaziouluvasnsusss
Useiude msdanisanudestouaznisuseiuss nsussiiduadouasy
MsUsEAUTIALUUAN o MIdsziudose nisUseiudsnu mmﬁﬁa&ﬁmﬁ'mﬁumﬁmmam%ﬂixﬁ’uﬁa
Basic principles of insurance; types of insurance; insurance policy contracts and provisions;
risk management and insurance; casualty insurance and life insurance; reinsurance; social

insurance; introduction to actuarial science.

4.247  aaen1sRukarnsamuluanning 3 (3-0-6)
ST247 Financial Market and Portfolio Investment

STUUNTHU 1ATEs19maInnIs Y AAIARTIAITYY AANAATIENINT AANANTSEUSEIIU ST
NAnBULYIY AILAEY Ynasteyatiiensindila mslinsizivdnming
mw%mmajuwé’nw%w&? NNTINLNUNITIIYNY ATIE1TYU ATV NBINUTIN MLAWUY
ATIENTOYRUTLATAAINOUIUS

Financial System; The Financial Markets; Equity Market; Bond Market; Derivatives Market;
International financial markets; Return of an investment; Risk; Information for Decision Making;
Security Analysis; Portfolio management; Investment Planning; Equity; Bond Mutual Fund; Unit

Trust; Derivatives.

a.306 nguiaenidy 3 (3-0-6)
ST346 Theory of Interest

ﬁugm%wqwﬁmamﬁ& ﬁuﬁmmmmwﬁﬁhi’mm BNTIHANDULNUYDINITAMU WNTT52AY
fuf Msussendnnuiinenis wdeduq fiunauls

Basics of Interest Theory; Basics of Annuity Theory; Rate of Return of an Investment; Loan

Repayment Methods; Application of Interest Theory; Other Interesting Topic.
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4347  adamansuseiudin 1 3 (3-0-6)
ST347 Mathematics of Life Insurance 1

Fwdsduneu : aeuld 4.246 way @.346

ydnfiugiuvondnmanise fude NSWANKIINITOLYTOAVDITINUALANTIITN
ANSILIINANUNITNTITN Lﬁwszﬁqu%ﬁhsm%y’qLﬁmu,amhEmsmmsuaqmiﬂizﬁ'u%%mt:uum'w 9
\Dedseiuy L'Eué’ﬁmiwuLﬁwizﬁ’qu%mﬁ

Prerequisite : Have earned credits of ST246 and ST346

Basic principles of actuarial science; survival distributions and life tables; life annuities, net
single premium and net level premium for life insurance and life annuity contracts; gross

premium; net level premium reserves.

4349  atnansUsziuIuany 3 (3-0-6)
ST349 Casualty Actuarial Mathematics

10sAUNeY : @ould @.211 %30 @.216 W0 @.218 130 @.219

mia%ﬁqa‘”mwLﬁwixﬁuﬁaﬁugm mMsfmundhnmadssfoneyana MsduunUssnnndss
fo N3d1TeIANgaLdY A35EUTTNUITIT NN AdnmansTUTEiuSY

Prerequisite : Have earned credits of ST211 or ST216 or ST218 or ST219

Basic rate making; individual risk rating; risk classification; loss reserving, code of

professional conduct of actuaries.

4.447  paamansUsziutin 2 3 (3-0-6)
ST447  Mathematics of Life Insurance 2

wtduneu : aauld &.347

Fudsesszuudevsstugruuudandas dlsifunane®in fuvuduiuiingen
ﬁﬁmiamfﬁ’m’maﬂLﬁmmﬂ%mﬂmma urn U uarRuraUsElavdaInnIsIngeu

Prerequisite : Have earned credits of ST 347

Modified net premium reserves; multiple life functions; multiple decrement models for

single life; pension plans and retirement benefits.

an.213 nswasullamisdiauiaznisimundeny 3 (3-0-6)
SW213 Social Change and Social Development
ANNTHAEN U NI THRNINAINARG1S 9 ensmansnisiamunluseausyaulan giinin

way Usewd N1sasunyamnedeny Useiun1edinusudunaannwauiwasn1sussauiureaade
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\Aswgie dsau msiles dwanden fiflwatn n1sAsusUdann (Social Transformation) walugiue
NaNsEMUINNSUATLLUAY Way Uﬁﬂ'ﬁmilﬁaa%qmimgsJuLLanﬁaﬁUawumiﬁwmaﬂwﬁqﬁu

Principles and development theories from various schools of thought; global, regional, and
national development strategies; social change; social Issues as a result of the development and
convergence of dynamics economic, social, political, environmental factors ; social transformation
as consequences of changes and actions to create changes that lead to sustainable

development.

w7 N15USZEUNANITISEULAZINUIINITALSAINTITANEN

7.1 N15USLLIUNANISIS8UYDIUNANED
AsUszfiuNani1sisou dulunudeTaduNniINg 1885 ISUANEAT I1928N1TANEN

sEAuUSQaRs w.e. 2561 U9 35 wan1sAnwedlRarsein wiseenluaeslssiandedl

(1) HANISANYISIEIBINLAITEAUBALUIUIAIUIUTLAUALLUULARY TDNWYIAINUNUNE

LazAnsEsusl

oNY3 AUNLNY AUNUNIIAIYIDING Y ASEAY
A NanTUsTuTLT WA Excellent 4.0

B+ nansUsTluTuALn Very Good 3.5

B NansUsTuTuA Good 3.0

C+ nansUsTuTuAnels Almost Good 2.5

C nansUsTiudumneld Fair 2.0

D+ nansUsviiuduAaus ey Almost Fair 1.5

D nansUsTiiudusou Poor 1.0

F NansUsTIuTuAN Failed 0

(2) wan1sanwAluiAseaukazliiIuIAIUIMNSEAUALLULLRAY TONYTLATANUNLNY

el
nYI AUNLNY ANUALNENIHBING Y
S Tla Satisfactory
U Tolaile Unsatisfactory
ACC lesusniiuseinlagriunismageuiisuau  Accreditation

Ialtnan1saaulus1edIvidunUefia

Ialnsunsisulassiedvwarnuleie
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EXE lsugniiusednlagrunisaaeuiisuau  Exempted

a v a a1 I a
'Vﬁ'fﬂ?fﬁ\la ﬂ'ﬁa@Ul‘Ui'W EJ']GU'TWIN'U'UWU'JEJﬂW

| nyinnaldauysal Incomplete
w nsneuTeIvlaglasueia Withdraw
AUD nsfnwlaglidiananisdny Audit

w nsneueIvlaglasueylia Withdraw
AUD nsfnwlagliTananisdiny Audit

7.2 \NUIINISENTINITANIAURANGAT
7.2.1 laAnwmeiveng o asunslassamdngnsuasdmieinasanlaininiy
135 neia
7.2.2 l¢Anseduiadsazanlisiingt 2.00 (1N58UU 4 SERUATLIL)
7.2.3 Svnentedu zdesaaulaldudarsneivlisni C
7.2.4 ﬁawﬁﬁ’ammﬁ'aulmﬁlm frusnidveaiansuarn1styd wazunInende

FITUANENTANNUA

NN SuaYUIIMANgATUINS SR atMIN
tnfnuauzmdlvemaniuarnstyd Adnvmdngasumsgsiatudin wilbiauns
Anwldasunulasadaazitoulusiig ﬁﬁmumlﬁwé’ﬂgm ﬂﬂﬁﬂw’]ﬁ%w‘éma%’uayﬂ%mmﬂﬁmm
Houla fuleluil fe
1. lewmheAsazaulidounin 105 wulwin
IFsuAseiumdsaraylisng 2.00
IAnunedslumnainfnuwialu s 30 wihefn

2

3

4. laAnwivmnuisau lidasnin 42 wnehs

5. laAnwivuentefulay/vssenden kitesnia 30 wilenn
6

la@Eny v aenas Wisenin 3 vilein
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