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FN411 Financial Risk Analysis and Management
n91.412 nsRuiterudadu 3 (3-0-6)
FN412 Finance for Sustainability
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2.1 @anluanvin1sidu
(n) nguuIMIINS_UY
19.281 MIUIIMTANUTIAT 3 (3-0-6)
FN281 Wealth Management
14.399 ATTRAMUAUNITRU 3 Anenlidifesndy 135 $alussenianisanw)
FN399 Internship in Finance
N4.421 MTIATIEATIBIIUNINITRY 3 (3-0-6)
FN421 Financial Statement and Reporting Analysis
ne.422 msanwAnudululanienistiu 3 (3-0-6)
FN422 Financial Viability Study
n4.423 mw%mamaﬁwﬂy'uqq 3 (3-0-6)
FN423 Advanced Financial Management
N4.424 NUVFUN 3 (3-0-6)
FN424  Investment Banking
N9.456 MFAATINBYNUS 3 (3-0-6)
FN456 Derivatives Analysis
n4.461 mifﬁuizwdmﬂszmﬁsﬁzuqa 3 (3-0-6)
FN461 Advanced International Finance
NeLA71 AsegIRdmiunTRu 3 (3-0-6)
FN471 Econometrics for Finance
n1.472 nsRugsiufulnatargsiamalulagnistiu 3 (3-0-6)
FN472  Start-up Financing and Fintech
N9.491 msAnwLamziFeafiunsiugsia 3 (3-0-6)
FN491 Selected Topics on Corporate Finance
N14.499 N13ANYIDATENINITRU 3 (0-0-9)
FN499 Independent Study in Finance
(v) nguN1TAYUY

9351 MINATIHRRTIENT 3 (3-0-6)
FN351 Fixed-Income Securities Analysis
14.399 NSHAMUAIUNITRY 3 Anenladifesndn 135 Falussanianisane)
FN399 Internship in Finance
N3.451 MIIATILIINTIETYU 3 (3-0-6)
FN451 Equity Securities Analysis
N9.452 MIBATIEANGUIENNTNGUAZNTUITITAUNTIE 3 (3-0-6)

FN452 Portfolio Analysis and Asset Management
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N4.454
FN454
N4.455
FN455
n9.456
FN456
n9.471
FN471
N4.492
FN492
N4.499
FN499

14.399
FN399
n9.453
FN453
N4.454
FN454
n4.455
FN455
n9.456
FN456
N9.471
FN471
N4.493
FN493
N4.499
FN499

9.211
T211
U3.361
T361

IFINTIUNITEU
Financial Engineering
Fuwvusaeafienissenuedeienanisdu
Models for Financial Instrument Reporting
NFIATIEROYINUS
Derivatives Analysis
WASUgNREMIUNTNY
Econometrics for Finance
miﬁm«nLawm%laﬂﬁmﬂﬁamu
Selected Topics on Investments
N3ANYIDATENINNITRY
Independent Study in Finance
() nguan1TUNITRY

NMSENIIUAIUNITRU
Internship in Finance
NMsUIMsgInlsEiuie
Insurance Business Management
IFINTIUNITEY
Financial Engineering
Fuvuassiiensrenuaiosdenanisiu
Models for Financial Instrument Reporting
NTIATIEVRUNUS
Derivatives Analysis
WSEHRAUTUNTTRUY
Econometrics for Finance
mMsAnwaneSsiuanfunsty
Selected Topics on Financial Institutions
NIANYIDATENIINITRU
Independent Study in Finance

2.2 \@aNUaNaIYINITNY
mMsvudessinUsanad e
Introduction to International Transport
mMsUsEfufemmelawasnsudmsanandes

Marine Insurance and Risk Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3 Hnulddaenin 135 Falussanianisanen)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3 (3-0-6)

3 (3-0-6)
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55211 ANINWINGOUYRITINATENINUTEINA

IB211  Global Environment of International Business
59.321 N1SALTUNITINUNITAITENINUITLNA

IB321 International Trade Operations

§08.211 qiﬁ%aé’qmw%uw%’wéLﬁa&ﬁu

RB211 Introduction to Real Estate Business

59.312 M3UsziuTIAedmIsuNINeg

RB312 Real Estate Valuation

5§9.313 N5IU MIAULAENAYNSTINTedmnTunIng
RB313 Real Estate Finance, Investment and Business Strategy
50.414 MIUTMINSNIAU

RB414 Property Management

50.415 mynaszvenudulilagsivedoniuning
RB415 Real Estate Business Feasibility Studies
w311 msdhydtunans 1

AC311 Intermediate Accounting 1

w312 msdaydtunans 2

AC312 Intermediate Accounting 2

uy.317 ﬂ’]i‘U%‘Wliﬂ’J’mL?ﬁIEJ\‘i’eNﬁﬂiLLﬁ%ﬂ’]iﬂ?U@mﬂ’miu
AC317 Enterprise Risk Management and Internal Control
U411 metydtug 1

AC411 Advanced Accounting 1

U9.412 miﬁm%%’ugq 2

AC412 Advanced Accounting 2

U311 Mmyeseiitensinaulanisgsia |

OM311 Business Analytics |

u.313 M3UiuusasUsunszuiunsmegsng
OM313 Business Process Improvement and Transformation
U315 N1INEINTAINNGIRA

OM315 Business Forecasting

UU.414 M5UIMTlATINIG

OM414 Project Management

U422 1133180980 UNN5AIN1GINA

OM422 Business Simulation

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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N1.315 NTUIMITAINDULNU 3 (3-0-6)
HR315 Managing Compensation and Rewards

58.319 g3nadianmseind 3 (3-0-6)
IS319  Electronic Business

A3l VuATEEAanIganIa 4 (4-0-8)
EC311 Microeconomics Theory

A312  NOUATUEAERSNNAIA 4 (4-0-8)
EC312 Macroeconomics Theory

7320 edmAsvgeaniidesdu 3 (3-0-6)
EC320 Introductory Mathematical Economics

F.325  \Asugindowi 3 (3-0-6)
EC325 Introductory Econometrics

A.415  guiny 3 (3-0-6)
EC415 Game Theory

a.246  anuFnlufeaiunsUseiude 3 (3-0-6)
ST246 General Principles of Insurance

4.247  aa1ansiukaznsamulunanning 3 (3-0-6)
ST247 Financial Market and Portfolio Investment

a.306  nguijaenidy 3 (3-0-6)
ST346 Theory of Interest

4347  AaaAansuseiutie 1 3 (3-0-6)
ST347 Mathematics of Life Insurance 1

4349  mnamansusziuIuAe 3 (3-0-6)
ST349 Casualty Actuarial Mathematics

4447  adnmansuseiuTin 2 3 (3-0-6)

ST447 Mathematics of Life Insurance 2
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3.2 Aya9n

o = N

UnAnwdendnwsednneaig g aufinuualiluniaiviendsnuenaivinistu 1
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asnin 15 nein el dedliidan@nudigrdeuiu (1) Jvnsvualiiduivendedunsaivieniden
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YAIANVIVUDNN 2 KT8 (2) 'JSUWV]ﬂ']VTu@vL’JLUU?%WIWVIUﬂﬂﬂU’]La@ﬂﬁﬂquUuasﬁqim 1199 (3) 1 INUNFANWILADAN

= IJ a A a A a A a a L3
Anwnluiviendeniuniinivenidenuena1u1n1siu 1se (4) I INANAUTNIUYE

4. n1sAN¥IABINNISEY
4.1 drwsulinAnwauznidiveaansuazn1siyd 15 wiehn
Fn@nwirarnidivemaniuazn1sUad fuszasdazfnundninnisiiu azdesdine

sredyIneuTiannisdusmunasiuan 15 mihein lneasdesdnudulumnaisindsdusiuag 9 wiiein
warlunmnndylndensiuau 6 wihedn wasdesaaulalilusedyindiduusaz e Tiini C wazldan
syfuedvarasivilnimunlaisnngy 2.00

LUwu 3 3w 9 WL
n9.211 AdlaAERsSLazatAnIs{uY 3 (3-0-6)
FN211 Financial Mathematics and Statistics
14311 ANSUIMITNITEU 3 (3-0-6)
FN311 Financial Management
N4.312 N5aNYU 3 (3-0-6)
FN312 Investments

2. @enfnwsigdmaniviennistiu (s ne) Bnlideenin 6 wiiein

v oo

4.2 FMMSULnAnEIUaNAMNENINYEANEATHWATANSUT 21 ena

o

a

HnAnwiuenaAugdvemansLazn1UYT NUTzaRazAnwIvlnn1TRiu zfednen
seAee 9 auiismualineelull Tnedesaeuldlalumeiudeiuildleivunusandedu wasivn wu.291
YowidngnsuTIsIiatdin uwiazsedviliisnit C warldrmseduiadsazauivlmiammeldsing 2.00

LUy 6 3 18 e
wu291  gsnalulanuisnsiasunlas 3 (3-0-6)

BA291  Business in a Changing World

vr.201  mstayTdud 3 (3-0-6)
AC201  Fundamental Accounting

n19.201  NSEUTIND 3 (3-0-6)
FN201  Business Finance

N9.211  AdleFaRsuaradANISRY 3 (3-0-6)

FN211  Financial Mathematics and Statistics
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N4.311
FN311
N4.312
FN312

nmn.211
MK211
n6.311
MK311
N.312
MK312
n%.313
MK313
nn.314
MK314
N6.315
MK315
N6.316
MK316
nn.317
MK317
n%.318
MK318
N6.319
MK319
nR.411
MK411
ne.412
MK412

ANSUSMITNNTNEU
Financial Management
QUELNM

Investments

2. @enAnw151e3v13nIvennisidu (s9d ) anlideenin 3 wuein

2.2.2 A90NN1SAAA

1. Fy¥nanvenu 36

3 (3-0-6)

3 (3-0-6)

HUnAnwzABIfnwIsIEITEN 9 MunuENBvemMEnsLaznISUYT Avun fedl

NANTIUEUTLNA

Consumer Behavior
NMFAATILVUAZIANNTYNAT

Customer Analytics and Management
N3IANIATNAUANTINALNS

Strategic Brand Management
nMs3temnenseaasiientsdindule
Marketing Research for Decision Making
NFINNITHANAUILAZUTNT

Product and Service Management
NFIANITIIALAZNITAT WAL
Pricing Management & Profitability
N15IANITFDINNNITINTINUNE
Distribution Channel Management
ms%awmsmamLL‘UU‘UUimﬂmi
Integrated Marketing Commmunications
ndeyadn1sandula

From Data to Decisions
NAYNSNIINAINAIIIA

Digital Marketing Strategy
mMsmaatienuEE

Sustainability Marketing
mﬁmmimimmm%uqq

Marketing Management Capstone

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

Page | 23



2. N8IV ABN 18 NULAN

[
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duq RunAnwIaulanuualiASUANIILINMREARNANUATI9AY

nAnwazdendendnuivanmnsivinfidendnu iuianuinividenauiivennisnalans e
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%38
2.2 ¥ @en

tndAnyvudendnuiseividag q lundu (n) wie () Asnualideelud livdesndn 18
wiein i geslilidendnuiivfisrdeutuiviimmualiduiviendsfuriedvenidenvesaaiivieni
2 Tngdvidendnulumnaividenisidnidendenivineluavdvniortu wiwuilfidenivi
Wamuanad dudunmsuszneuen@nlusunan vemeinitndnmaule

(n) denluanvinisnana Shnwdendnuisednsianisnain (swa ne.) Amuals

AuduEnaE
NRUNIIAAIN
n%.321 mimmmliﬂisﬂaumi 3 (3-0-6)
MK321 Entrepreneurial Marketing
n9.322 A5IANSATUEN 3 (3-0-6)
MK322 Retailing Management
NM.323 N15IANITIUY 3 (3-0-6)
MK323 Sales Management
nM.324 ASAAIATIND 3 (3-0-6)
MK324 Business to Business Marketing
N$.325 N1SAAINDINIT 3 (3-0-6)
MK325 Food Marketing
N9.326 N13RAIATEIINUTEINA 3 (3-0-6)
MK326 International Marketing
n9.327 ASlALAIRINA 3 (3-0-6)
MK327 Digital Advertising
n9.395 ASAAIATITETLAY 1 3 (3-0-6)
MK395 Special Topics in Marketing 1
N9.396 N1IRAIATITOTNLAY 2 3 (3-0-6)
MK396 Special Topics in Marketing 2
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AR.495 N1TRAIATITONLAY 3 3 (3-0-6)
MK495 Special Topics in Marketing 3
nR.496 N1TRAIARITNLAY 4 3 (3-0-6)
MK496 Special Topics in Marketing 4
NM.499 NISANENDETENINIINAA 3 (3-0-6)
MK499 Independent Study in Marketing
(v) Feonuandrvinisnain Snanwiauisaidendnedvlafldiilaasuly
uingdusssumanilivividen Tnsuugihlidunguinfifiuwuanug duadunsdsznevindnluowan
viseTeinfidnanwaule sl feadulumunasivesmmiivends lumstdviauduividen

Alagrauuziin1sdanguivugen

14 aa v 4" aa o

nguIvIduRIa ileleduaiisanuiessseusulumenugsiafiiedesiuadiia uenainin
N91.319 NAYNSNITRAIAAIYIA NA.327 NITIBAFINA wag NR.321 NsRAREUTENBUNTS LAY UnANWIATNNTA
FonBouneinifedouiianiy 1wy
n.472  nsRugsiadulnatargsiamalulagnistiu 3 (3-0-6)
FN472  Start-up Finance and Fintech
50311 eudidesiufenfumadeulsunsadenwilnseu 3 (3-0-6)
1S311 Introduction to Programming with Python
58.312  U1INTDINNTINI 3 (3-0-6)

1S312 Business Intelligence and Analytics

54313 msdeansdeyanisgsisuuetetsuarmsUsznananuuAa g 3 (3-0-6)
1S313 Business Data Communications on Cloud Computing and Networking

58319 gInadidnvselind 3 (3-0-6)
15319 Electronic Business

56281  \edesdienmsiannduasuiumesdmiudly 3 (3-0-6)

IS281  Tools for End-Users Computing and Development

58.282  MseRnwUULArUsEiudIutaUsya iUy 3 (3-0-6)
15282 User Interface Design and Evaluation

5a.361  Unyay1Usehivg 3 (3-0-6)
1S361 Artificial Intelligence

5a.381  spslodviuiaundusenniindusazuonndnduuulnsdwitede 3 (3-0-6)
IS381  Web and Mobile Development Tool

211 msfudszneuniadesdu 3 (3-0-6)
ER211  Introduction to Entrepreneurship

N3l nsimwsuLuugsianasnsieszinudulule 3 (3-0-6)

ER311  Business Model Development and Feasibility Analysis
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W.312  N13asNassANanAuTuInnIsY 3 (3-0-6)
ER312  Creation of Product Innovation

NW.A11 NISYTANNITNINNITUIZNBUNNT 3 (3-0-6)
ER411  Entrepreneurship Capstone

w422 nsuimsvalulad 3 (3-0-6)
ER422  Technology Management

w31l mswsgiiiemsdndulamagsia | 3 (3-0-6)
OM311 Business Analytics |

ul.313  msuTudsauasysunsyuiunsmegsne 3 (3-0-6)
OM313  Business Process Improvement and Transformation

w314 mevivadieannmuazanududanufiins 3 (3-0-6)
OM314  Managing for Quality and Operations Excellence

ul.315  NSNEINTAINNNGIAA 3 (3-0-6)

OM315  Business Forecasting

ul.316  MISUTSAINITUIANG 3 (3-0-6)

OM316  Service Operations Management

w321 msiengiitonisindulaniegsia 2 3 (3-0-6)

OM321  Business Analytics I

uU.324  msdnnsmalulatiuazuinnssy 3 (3-0-6)
OM324  Technology and Innovation Management

w413 NsIamkagnagnsnIsuImsigauniu 3 (3-0-6)

OM413  Procurement and Supply Chain Management Strategy

U414 NITUSMISIATINIG 3 (3-0-6)

OM414  Project Management

nguIvIRIUANNGIEY LielaSuasianuFegseumuluasugIiannugidy wenanin
nR.411 MsnaalilenNgBuudl dnfnwianansadenissudnuaydnine e iufuanauz a1 o Tu
UANINYIFY YU

1 a v &

- ngudvIsuANNdEulunny
U9.331  nsUgdiienuiuinveundinindouuazdny 3 (3-0-6)
AC331  Accounting for Environmental and Social Responsibility
NW.313  AsUTENEUNSIDEIAL 3 (3-0-6)

ER313  Social Entrepreneurship
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§9.433
1B433

1.348
LA348
u.443
LA443
3.309
PO309
#.375
EC375
@n.213
SW213
1d.201
JC201
19.237
ES237

Usziiunesesssulunsainiugsia

Ethical Issues in Business

- nguAvduanudduuenany
NVENEALATBIRUIINA
Consumer Protection Law
NOMUIENITUYITUNITAN
Competition Law
MU 5579 Aun1sidles
Capital, Business and Politics
\AswgAansUsTenAmunneInssTIIALarAaaden
Applied Economics for Natural Resources and Environment
mMaiAsuulamedinuuar It da
Social Change and Social Development
Avisiainm SesTTuuarngvanede
Freedom, Right, Media Ethics and Laws
Aundeuuagmwaunigdu

Environment and Sustainable Development

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

nauIriunsidekarinszidaya Welesuainnuiegeseumuluansnugsiafidinunsidy

wazMsliasgsideya v3e Data-driven Marketing 4en31n3v1 N0.313 Ns3Iemenisaaiaiitonsinaulauda

waz Nn.318 Nndeyagnisinduls dnfnwanusadenseudnuvugiviiigidaaiuinainsginawelul

uu.311
OM311
vu.315
OM315
yl.321
OM321
yy.421
OoM421
uu.425
OoM425
3d.312
IS312
5d.461
1S461

mMsiesgiiionsindulaniegsfa |
Business Analytics |
NINEINTAINNGIAA

Business Forecasting
msnneiitensindulanisgsia 2
Business Analytics |l
TMFIATEitoyaralngnegsna
Big Data and Business Analytics
mawmmaﬁmaﬁqiﬁa%uqq

Advanced Business Forecasting
U1INTDINGINT

Business Intelligence and Analytics
unUfitugdunsiemsideyagsia

Advanced Practice in Business Data Analytics

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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3. nsAnEIITIINNITAAIA
3.1 dusulinAnwauznidiveaansuazn1sUyd 15 iqenn

tnAnvaugndiveeansuazn1sty? AusrasdasAnuivilnnisnain aedesdnu
se3vne q auiismualisselud wesdesaeuldldlusieiviiuusassieiv ldindn C uazldrnszau
wavava v lnualisinda 2.00

LUy 2 3 6 wdweia
ne.211 woAnIsuEUILaa 3 (3-0-6)
MK211 Consumer Behavior
N9.312 MIIANIATIAUANTINGYNG 3 (3-0-6)
MK312 Strategic Brand Management

a

2. @BNAN®ISIEITINNINBNNTNAN (NA.) Dnlitiasnin 9 wdlein

o LA~ ~

3.2 aMnsUTnANEILENAMTNINYEANEAILaZN1SUNT 21 Velinl

v

U = a

tnAnwuenamusdremdud fuszadasfinuiiviinnisean wsdesdnuseiv
fing o auiidmualisielud Tnedesaeuldlaluseindeiuiilildivunusmdifuuazivn wu.291 veq
wdngasuIsssRvTinusazedvilsifiinda wazldrszduindavaniunstoualsisnt 2.00

10U 4 w1 12 wdiwde
wu.291 ganalulanusisnisiasundas 3 (3-0-6)
BA291 Business in a Changing World
NM.201 #ANNITHATN 3 (3-0-6)
MK201 Principles of Marketing
nR.211 weFnssuRuslna 3 (3-0-6)
MK211 Consumer Behavior
N9.312 N153ANTATIFUANTNAYNS 3 (3-0-6)
MK312 Strategic Brand Management

2. @anAnws1E3MINIVRBNNITHAIA (NA.) BntitesnIn 9 wuefn

3) AvnaLnas 6 nienn

1. dndAnwrarursadendnuiivilafléiilaasulurmznidysaianswaznisiyd
TagdanAnens18391UanNa1v13IV 0N U3

2. Unfnwiawisaidendnwidvilafleiileaeuluaniing §osssuaansiduian
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4.3.2.3 LEALAUNISANYN

4.3.2.3.1 2% 2NNI15HU

Un1sfnwd 1

aAGeud 1 i
Fdnwvialy 1w 4 Fon 12
0%.201 M3URTuRL e nu.201 MmsuImsuasnsUszneunsadtell 3
NU.204 A0RATINT 3
594 18

nAGeuil 2 e
Fdnwvialu e 4 o 12
n3.201 MsuSmsuaznsUsznaunsaluel vie vr.201 msUadtudu 3
5a.201 wialuladAdviailogsia ve nm.201 ndnnsaae 3
3
594 18

Un1sAnei 2

aMadeud 1 NUAN
Fa@Anwvall S1uan 1 3

14.201 MSKEUTINY

n9.201 vdnM3mann 13 3a.201 waluladAdviaiiiogsia
NWU.202 A19A1EINT

M.213 iAsugAansgan1alewy

W W W W W W

N4.211 ANRANEASLATEDANITEU

374 18

aAGeuil 2 mhefin
Afnwvhll S w1 31

1,202 M3vaydiitentsdnnis

ud.201 N15USMINSUHURNIS

wu.201 vénnguineifeafunsUseneusgsia
f.210 asugmaniuvniaiiesiy

n4.311 NISUSMITNITNU

W W W W W W

374 18
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YnsAnendi 3
aMadeui 1 el
#9.221 NNWIBINULTIGIND 1 3
N4.312 N15A9YY 3
N4.314 NSUSMITANIUUNITHU 3
neniden 2 190 6
lnvseddon 1 3w 3
37 18
madeud 2 TVehl
f19.321 NWDINGWTIFINTD 2 3
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winngeansdeuludvionnisnan assewdnunusudeiuluduvediniionaduivdedies fulsen
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19.201 N5URTTUAU

U%.202 NSUQTBNONITIANT
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aadeui 2 NN
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4.3.2.4 A193U185183Y1
1. AxAnenaly
§5.100  walilesiunisasileuntym 3 (3-0-6)
TU100  Civic Engagement

Ugnilsdndriin unum waswihiinnusuiiaveuvesnsiduandniitvesdsnslugiugnaidestan
HUNIZUIUNTNAINTANEIT 1 NM3UsIeNe NMseRusensdifinesg o gau 1usu lnedndneasdesdnii
Tasanssaussd ieliAnns3us viseiamsiwasuutas udsaiiuiauls

Instillation of social conscience and awareness of one’s role and duties as a good global
citizen. This is done through a variety of methods such as lectures, discussion of various case studies
and field study outings. Students are required to organise a campaign to raise awareness or bring

about change in an area of their interest.

15.101  lan, 9@y wazle 3 (3-0-6)
TU101  Thailand, ASEAN, and the World

Anwusngnanitddyuedan endeuuarive lufifvenisdies insughe deeutausssy Tneld
nseULNAN g uarsuilovidemedeaumand siunmseduneuazendegsanunmsninieyanaiilaiy
arwaul WeliAmpmesterumainasuasdlannududeuiiduiusiuidan S3ndrinanna (GLOBAL
MINDSET) ansnsavimenseuarndeduuasdalansimflmilsn sy

Study of significant phenomena around the world, in the ASEAN region and in Thailand in
terms of their political, economic and sociocultural dimensions. This is done through approaches,
theories and principles of social science research via discussion and raising examples of situations or
people of interest. The purpose of this is to create a perspective of diversity, to understand the

complexity of global interrelationships, to build a global mindset and to be able to challenge old

paradigms and open up a new, broader worldview.

¥5.102 WIndugunsenw 3 (3-0-6)
TU102 Life & Aesthetics

qum%mwLLazaﬁﬂszﬂauﬁugmﬁuawuﬁaﬂzLLazamWLmé’amassﬁa%q mmszm%ﬂuqmm,l,as
ALY MTIATIZINING warnndeuleadriuiinnuesuasuunmedany

The course investigates aesthetic and fundamental elements of art and built environment.
These include appreciation in value and meaning, analyses and criticisms, and connections to lives

and social contexts.
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15103 Finduanudsbu 3 (3-0-6)
TU103  Life and Sustainability

msdiuTinedrayiiutunsasuwamedan Wilammudiiuseninamainvesssned uyud
wavATINAS TeAswandenaTasne nslindsny wsusie Seluaudpuduaznsudsvdey raenauesd
ANuEneImand daanden Mhlugnmsuiuasiitinganudsiu

This course provides an introduction to the importance of life-cycle systems perspectives in
understanding major challenges and solutions to achieving more sustainable societies in this changing
world. Students will learn about the relationship between mankind and the environment in the
context of energy and resource use, consumption and development, and environmental constraints.
Furthermore, an examination of social conflict and change from the life-cycle perspective will be used

to develop an understanding of potential solution pathways for sustainable lifestyle modifications.

15106 AuARassasIAuarNsAeans 3 (3-0-6)
TU106  Creativity and Communication
nsrIuNsAnegsaiieassn tnednsAnddmndilussiuseneud iy uasnisdeansaiuda
fananliAsnadugySesiamnyan muuiundsa Tamusssn anmuandey WilussAuyana asing uazdeay
Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and environmental

contexts, at personal, organisational and social levels

15.107 vinweAdianunisuAtym 3 (3-0-6)
TU107 Digital Skill and Problem Solving

vinwgn1sAndsiunaiiionsuitymuay maimulenalmisiudinuuagiasusia
auansaluduuaznsiniansauneldegnivsyaniam nsussidiuenudidedoves
ansaumne nIndunseuazdanisansaumaesiadusyuu mslduarasserussasuiiva msdeans
poulaagslionnTn

Basic computational thinking skill for solving problems and developing new social and
economic opportunities. Efficient access and search for information. Information reliability evaluation.

Filtering and managing information systematically. Ethical digital usage and professional online

communication.
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¥5.109 winnssuiunszuIuAngUsENOUNNS 3 (3-0-6)
TU109 Innovation and Entrepreneurial Mindset

MsuUsziiuanadssiarnsaiislenialual msAinuaznsnausuLUugUsEneUMSs M3
dndulauaznisianngsie msdeansidagsiauazmsainausegdlosgiauszavinin msaianmuansiile
daml

Risk assessment and creating new opportunities. Thinking and planning as an entrepreneur.

Decision making and entrepreneurial venture development. Business communication for delivering

concept or initiative in an efficient, effective and compelling manner. Social shared value creation.

AF.101 N13AA 91U WaLIWEURE NI TUY U 3 (3-0-6)
LAS101 Critical Thinking, Reading, and Writing

ﬂ’wmﬁﬂwzmsﬁﬂa&mﬁ%’ﬁmzy’lwhumi%u’aﬁwmu MTIATIZA NTALATIZI waznsUsZIdUA"
Warninwemseuieduasediey Whlagesjanane vimuad ausgiu ndngiuatuayu mslémmmadivilug
JoazUveanudeu Waunvinven1slisulanenufniiuegsdingratasn1slioudaivinig Janaenen
Awdn wazidenlesdoyainfuspmesemuies sfvenunsadrdméngunazdeyaunldlunisaiisassdnu
Weulnogelusz@nsnn

Development of critical thinking through questioning, analytical, synthetic and evaluation skills.
Students learn how to read without necessarily accepting all the information presented in the text,
but rather consider the content in depth, taking into account the objectives, perspectives,
assumptions, bias and supporting evidence, as well as logic or strategies leading to the author’s

conclusion. The purpose is to apply these methods to students’ own persuasive writing based on

information researched from various sources, using effective presentation techniques.

aw.105 Vinwgn1sdoansnenusangy 3 (3-0-6)
EL105 English Communication Skills

Waninwesdeansnenmssnquiiumsils wa 8 wazidou Bnnslinw ddmi uasdwuly
USUNMIITINITHazdInL

Development of English communication skills, including listening, speaking, reading and writing.

Practice of language, vocabulary and expressions used in academic and social contexts.
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aw.125 Mundangurudedsny 3(3-0-6)
EL125 English through Social Media

Warninwenanwsanguuuuysannsiudediauuszanig q Bndunsldnn méwi way
durudmdunsdeansnedivia

Development of integrated English skills through different types of social media. Practice of

language, vocabulary and expressions for digital communication.

d9.295 NMWIBINUTNVIN AL Inwefinw 1 3 (3-0-6)
EL295 Academic English and Study Skills 1

mﬁnmﬁmmmmé’aﬂquﬁmmi%uﬂmq mMsfauinugidndudonisinuidaiving nistinna
gNsN15e1U mMsdeudonumainnsfivainvats wagnsiiauenansAny

Study of academic English skills at an intermediate level. Development of skills required for
academic study. Practice of reading strategies, writing different types of academic texts, and presenting

results.

2. Jnaniy

2.1 Y nNUIIUTIAU
wu.201 vannnvanelRgaunITUsEnougiia 3 (3-0-6)
BA201 Business Law

Anwinguneiieiiunisdnesdnsgsia leun sunuuesdnsgsiammnguanglng nuazngraneuay

mMstszdy? ngrneifeaiunsuszneufanssumnagiia Ly Mé’ﬂﬂgvima%aﬁma g 1Wde ey M
Useiu S1ues $111 iy dyuseiuse nindaumdyan NMIANATEIRUTINA NYVINEIMmENTazLn
WazgINTIUNIBANVeTing

The course examines the legal system and basic legal principles affecting various forms of
business. Review of particular contracts; purchase, sale, hire of property, hire purchase, loan,
guarantee, mortgages, pledge, notes, insurance contract, bankruptcy, intellectual property, consumer

protection, wrongful act, and electronic based transactions.

NU.202 A1SANEDINT 3 (3-0-6)
BA202 Taxation
Fyrderunau: @aulaivi ue.201

Anwndninausiuaziinsiaiundasswaniin miraninsuasnBoinsmudszanaduginsildeylu

@

Uagdu laud ndduldumrasssun mBRuladfvara mByarniy megsivanzwazansuanud sum

q

nETeRNIsUTIMsETosiuduidnniu laun mEnfuuazdcnlgnasne Anusulingeuvesypnalaseenns

1o

gsnvsedenulumsidens
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Prerequisite: Have earned credits of AC201

An overview of excise taxes and custom taxes, personal income tax, corporate income tax.
Topics include value-added taxes, specific business taxes revenue stamp, land and building tax and
other related taxes collected by government agencies. Responsibility of individuals and businesses to
society in paying taxes.

a

NWU.204 @0Rg3N9 3 (3-0-6)
BA204 Business Statistics

nMssurndeyasrausyuy adfmssan nquiemaniesdu mquivd) dulndduuazaiianali
mauanwasanuRzlu adfeuniu AadfvesdiiedituasnsuseanaAmNwmesveslsvrIng Msvagdey
AUNAFIY NMTAATIBRANURUTUTIU NTIATIETEndNTuSLaENITINneY NANMTIATIEARAEN1TUTEENALY
naansfildannlusunsunexfinmes

Systematic data collection. Descriptive statistics. Probability theory and Bayes’ theorem.
Random variables, expected values, and probability distributions.  Inferential statistics: sampling

distribution, estimation of population parameters, and hypothesis testing.  Analysis of variance.

Correlation and linear regression. Analyzing and applying the results of statistical program.

WU.401  NISUTMITINaYNS 3 (3-0-6)
BA401  Strategic Management
sAuneu : Unfnwaznidivemansuazn1sUed aeulainn n4.201 waz ne.201
yénmsuinInagndvngsiaaznsaieealiuiouludutstuseedd ln9zATOUARY
NILUIUNTHNG 4 Haus NSTUALMIMALIUNAENS Fadszneuse mafvusidevied mstmuaiusie ans
Anesianmmwandeunelunaznieuen  nmatnuanagndiluseiUesdnig sedunhegsia wasseRuvi
nIzUIUNMTVBINMThNagNignsUtR  uaznszuaumsinnuyseiiiunasmiansisousfaedosdess q 1

udulumsuimadanagns msasienagnsiBeuinnssy Mnsdfnwuszneunisien; wanziunsfinwily
win 4

Ree
=)

Prerequisite : Thammasat Business School student and have earned credits of FN201 and MK201
The course examines a comprehensive process of strategic management to generate
sustainable competitive advantage. It also includes deep analysis of internal and external
environments for high-impact corporate executives to make logical decisions in alignment with vision,
mission, and strategy at each organizational level. Analysis of critical factors pertaining to strategy
formulation, implementation and techniques of evaluating strategies. Creating an innovative strategy.

This course will be discussed through case studies. Recommend for 4" year student.
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Ve.201  nsdaddudy 3 (3-0-6)
AC201  Fundamental Accounting

sdnmaldowy LnAnuaznszUINMSeIUTIILazTuTindeyamsnstd msdavhuazns
AATIERTIBIIUNNNITRY 21950YT miﬁzy%uasmilﬂmwa%’agaﬁéﬁmwmsﬁw%’wé WiAU uazdITee
RRATRR

Basic principles, concepts, and procedures for collecting and recording accounting

information; preparation and analysis of financial reports; accounting cycle; accounting and disclosure

for assets, liabilities, and owners’ equity.

19.202 N3vRyTiitensdanis 3 (3-0-6)
AC202 Management Accounting

F1sAuneu @oulaiun uv.201

wnAnkarNsAARUYURERTe inTesllenmsliasgiidoyadunuilonsunuuassindula vhte
ﬂsauﬂq:umiﬁ’wmmﬁunumamwﬁugm nstudiuiuyy seuufuuiuLUIHa AU UTIN UUTEIN
UUSEINEANEL AUNUNINTTIL kA TIATIEYiNasU MITBnuanuuinveulasiailay
Anudtusve iUy Usinaarils deyaduyuiitenisindula msmvunsiaane

Prerequisite: Have earned credits of AC201

Concepts of product costing and tools for planning and decision-making. Topics include basic
product costing and cost allocations, variable costing and absorption costing system budgeting,

flexible budgeting, standard costing and cost variance analysis, responsibility accounting and transfer

pricing, cost-volume-profit analysis, cost analysis for short-term decision and pricing decision.

n.201  N1SEUGSND 3 (3-0-6)
FN201 Business Finance
FuTerunau: @aulaivn Uv.201 wse U%.291

‘vié'ﬂm3U‘§WimiL‘EuﬁQ’iﬁ’mmsﬂmaﬂﬁﬁué}’aa%’uﬁmau L‘f]mmamia%’mﬂamLﬂmaqﬁami NANNIS

1% '
) L4 a I

fugIuAuN1sRungeusuiulaeily annwindeusing o nean1siu wIelend 9 lun1susmsnIstiu Ms
WAATIENTINUNNNITRY NT2UARUAN N1TIATILITBRNUYBIANUELY LAZERTINARDULIY ANYDIRIUATY
181 WleUERUNULLILY INATANTIATIEIIUIIEAIU NTTREIUNALNIINTRY RunuTserdulLay sy

£

g1 MsteRudforu Funuveaiuyu sufenudidesuinatuianinislugramnsunisiu wu n1siu
ilonudsBu Aunindadva

Prerequisite: Have earned credits of AC201 or AC291

The basic principles of financial management for business, the responsibilities of financial
managers, maximization of enterprise value, axioms of finance, analysis of financial reports, cash flows,

fundamental analysis on risk and rates of returns, the time value of money, working capital policies,
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capital budgeting techniques, financing mix, short-term and long-term sources of funds, distributions to
shareholders, the costs of capital, and an introduction to developments in the financial industry, such

as sustainable finance, digital assets

nn.201  MENNIIAATN 3 (3-0-6)
MK201  Principles of Marketing

AUMINELAL AN AYVBINITAAIN demseimuszneuse wndnnisnanadelsl
mMsdsuulasweansmanslugandvia unumuazkanszvuTidfyessnaadeLATugRLardany
anwndeuiifinadenisdndulanisnisnann Wqﬁﬂiim}tﬁim AUUTEATINTNAN AR UUA APLLAELUY
MsRENARIYE NSELINMSIANISNIRAIR NssavukunsRaniledy waraSesTsuvesinnInan

The central theme of this course is the introduction of the marketing definition and its
importance as a vital business function. The content includes modern marketing concepts, the shift in
marketing in the digital era, its role, and the major influences of marketing on the economy, society,
environment, and consumer behavior. The course also covers the traditional marketing mix and the
digital one, introductory marketing management, preparation of a basic marketing plan, and ethics of

marketers.

58201  wialuladAdviaiilessia 3 (3-0-6)
1S201 Digital Technology for Business

nsiasuntaswedlangsia nsvingsiaguuuulng ssuvansaumasazmaluladansaumeiiy
ANUANNTAVDIVUIUNITNTINGIAY UNUIMLALYTEAYDITTUUANTAUMA TLUUATAULNANINGIAY LATIadna
fuguveanidvia esdUsznouvedlassadsiiugumalulafansaume wnlduveanaluladasaume Fudeya
Adsoya big data ¥1IN509M95INA 938535U N1sARKULTMANG TUsunsu lulaswenidndwa Wsunsulsly
Andlnsiwaselnudy

Global business change, new business re-designed, IS and IT enhance business process, roles
& types of information systems, business information systems, digital technology infrastructure,
components of information technology infrastructure, trends of IT platform, database, data
warehouse, big data, business intelligence, ethics, security, logical thinking, Microsoft Excel, Robotic

process automation

1201 MIuSmskazn1sUszneunisadieln 3 (3-0-6)
HR201  Modern Management and Entrepreneurship
WWIAAINITUIMST  FTamsmgensuims  wihikasinwefuimsesins  wihfuagns

Afiununeluedinig NSILEN N150BNUULLAZIULUUNTINEIANNS MsusmsnineInsuyed nsily

o

e

1 mMsafeusasla weRnssuesAnsasnamMIURURIU  wazn1sAIvAN  MIFRENlININITUIING ke
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Y

Wossamsvims  msliiedesdlemanmsuimsgadda  saonsumsUszneumsasielml  aniaznns
Uszneunslusziulanuazluussmelnelutiogiu wnAnuassinugisdudmiufuszneuns audnvazuas
Usziamveusenauns

Management concepts, evolution of management, roles and skills of managers,
organizational functions and operations, planning, organizing, human resource management, leading,
motivating, organizational behavior and performance, controlling, managerial decision making, ethics,
and use of various management tools in the digital era. Also, modern entrepreneurship, current state

of entrepreneurship in the global and Thailand contexts, concept and skills required for entrepreneurs,

types and characteristics of entrepreneurs.

ud.201 ASUIMINSUHURNIT 3 (3-0-6)
OM201 Operations Management

AMsEnwILuIRn walle wazadedioluniseenwuy nsied wazUTUUTINNUEINITANANNI
Ufumns waznisihluldlneniagsfiagnaivnssunainuaieav lnenseungunagnsn1sufunns nannim
N1509NLUVAUAILAZUINIT NITBBALUUNTZUIUNIT NTUSUITANAIN NITUINISFUAIAIART NITUTUIS
Tasans msudmsldguniunmsiana nsuftRnuesdng uaznmsuFoRnmaiiionudsdu

Study of concepts, techniques and tools to design, analyze, and improve core operational
capabilities, and their application to a broad range of industries. Topics include operations strategy,
productivity, product/ service design, process design, quality management, inventory management,
project management, supply chain management, operational performance measurement and

operations for sustainability.

YIVDIAULATHFANENS
f213  \AswgEnansanialowi 3 (3-0-6)
EC213  Introductory Microeconomics

(d@msuin@nwiuenauziATegAEns)

AnwiuiuanuAamaasegmaniuazmatilanndegaiiduataieitrlonsinduladenniels
PodnnvesusinalarUsznouns \domaseurguudnnsvnuuiuresgUasiiargumusunalnnain
wazlAssasamaInUseLanea o élgqLwimmmggﬂmmlﬂﬁmmmLLqusﬁ’uamgiai ulufiwwfnauduaIves
paALaTUNUMTRINATTUNALaLE S A TaRnsda

(For students who are not Economics majors)

The course provides a practical understanding of the core economic principles that explain why
consumers and companies make their decisions given scarce resources. The topics include the

interactions of supply and demand of market operations, through wide-range market structures,
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ranging from monopoly to perfect competition. Moreover, the course also explains types of failures, in

which the role of government intervention policy can improve social welfare.

f214  iATwgenanumnaDowy 3 (3-0-6)
EC214  Introductory Macroeconomics

(@miuinfnwviusnamziAsygaans)

AnwudurnuAamaasysmansivaaLaznsidlanndeseiilusiaitedhlanisdndulanaln
nMsvhauveaasugialunmss uay Wilanalnmsvihauvesulounglussduumaia Ransandriauastymi
drAgglumarsugaansunn1aselauszn i NM3YhuTeIsTUUNITRUNISEWIAIS N1seduuleuy
M3t way ulsuiensnds lednwiaiissamuessruuiasugia lumamasene Anwviganisdiseu
PANARLATIAUTENA uasmsruadTuaniUdsy Tufamshsritamsvsinmnaluldlumsiesei
A0IUNTUNAATYFNI

(For students who are not Economics majors)
The course will provide you a practical understanding of the fundamental macroeconomic theories
that explain how the economy functions and how macroeconomic policies affect it. The course will
cover key macroeconomic measurements, problems, and policy performance, as well as the
determinants of national income, employment, and price level, the role of monetary policy and the
banking system in stabilizing the economy, and the role of monetary and fiscal policies in stabilizing
the economy. The balance of payments, foreign currency market and exchange rate determination,
and the use of economic indicators to understand economic circumstances are all covered in the

international economics part.

Jyvasaniuntmn
A9.221 AWIBINWTITINA 1 3 (3-0-6)
EL221 Communicative Business English 1

MawuTinuzsAoansnuSingugsiaseninalsva mawuauedeazANgnadunsld
vinwgnnsils Mana Mseu uazmsdeulunvdange msldmdwiiiiedestunisvingsia msiindinsen
wleldaudvnagsiaiiileg nuivnagsia lunshandldsuseumne

Development of international communicative business English. Improvement of fluency and

accuracy in listening, speaking, reading and writing. Use of business related vocabulary. Application of

existing business knowledge and therories in assignment completion.

Page | 43



#9.321 MWI9INYWTITIAT 2 3 (3-0-6)
EL321 Communicative Business English 2

FwdeRuneu: aeuld aw.221

nsauTingsdeansnwdinguasiasswinssamatugs msfinnsfidiusiudesianas
amznsudinlugsieseninasama nsiauanuagaeuazaugnaestunisldinwenisile nsya n1s
811 warnadeulumwdinguiugs msldmdmidugeiifeadesiunisigsio mlninseildnnusi
viuadonagnguiniessna lumsiendildduseumng

Prerequisite: Have earned credits of EL221

Development of advanced international business English. Practice in business participation and
leadership in international business. Improvement of fluency and accuracy in advanced listening,

speaking, reading and writing. Use of advanced business-related vocabulary. Application of current

business knowledge and theories in assignment completion.

2.2 3ygwen
2.2.1 39 8NNITNY
1) Fvuanvenu
n9.211  AdafEnslavanAn1sEuy 3 (3-0-6)
FN211  Financial Mathematics and Statistics
adaranilaradfuagMioadeaiunistu Anviiladduadaamansiuszgndldlunisiu Wy
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WUFIUVRI Machine learning aﬁaLﬁaaﬁmﬁmﬂuﬁuiwmmﬁm Data analytics LLazLLmﬁmmwgﬁﬁLﬂamu
dmsuaunsnnneuldudunse mi‘dizqﬂﬁLﬁaﬂﬁﬁﬂ?ﬁﬂﬁ]mqmsﬁu

This class covers a broad range of topics that are critical foundations to the study of finance.
The first part of the class covers exponential, logarithmic, linear, and quadratic functions as well as
basic calculus.  Calculus concepts include the principles of limits, differentiation rules, implicit
differentiation, definite and indefinite integrals. Extended applications of these concepts are provided
via modules on matrix algebra and optimization. The second part of the class focuses on probability
and statistics. The aim is to develop familiarity with tools that are necessary building blocks in
understanding algorithms behind machine learning and data analytics. The concept of prediction is
introduced through basic econometrics of linear regression modeling and applied to financial

forecasting problems.
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N3l MSUImSNISHY 3 (3-0-6)
FN311  Financial Management

FwdeRuneu: @eulaivn N9.201 way na.211

wANaznguinsuIMINIRuluddnvesfiansfigiansmanistudenndaluaniunisaiads
nsuinsmaduiaiuduning wiau werdmvendvesiussadhvinevesiants vietesdeaniaiuan
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Prerequisite: Have earned credits of FN201 and FN211

Theoretical concepts of corporate financial management and their applications to resolving
real-world financial problems that financial managers resularly encounter, management of asset
structure and financial mix, applications of financial models and instruments on managing assets,
liabilities, and equity, valuation, the cost of capital, capital structure, capital budgeting under

uncertainty, leasing, concepts of agency problems and corporate governance. Sustainable finance and

its effects on firm valuation.

N14.312 N13899)U 3 (3-0-6)
FN312 Investments
daRuneu: @aulaivn ne.201 way n9.211
UseLamauninduaznsnansnienisiiu aanandnninduaznalnlunisdovendnning msiadns

HaRaULNULarAINLFe3INN1sasnulundnnindineinasnquuannsng n15n58318015890UNL
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Prerequisite: Have earned credits of FN201 and FN211

Asset classes and financial instruments, securities markets and trading mechanism, risk and
return measurement of individual securities and portfolios, efficient diversification, asset pricing
models, efficient market hypothesis, bond pricing, yield curve, risks of bond investing, equity valuation:
discounted cash flow and relative valuation, foundation of derivatives, valuation of futures and

options
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N4.313  NSRUTENIUTEmA 3 (3-0-6)
FN313  International Finance

F0sAUneu : aeulaivn ne.311 wag A.212 e A.214

N15UMINTRUAMSUTINATENINUTEMALAETINIUINYIF  JNINWINGOUNINATYFAIANTIENIN
Usene syuunsiiusewinaussna nad@iiuasin nada@lumy ganistisziiu Gouluauenaseving
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deanndasuandsulagldiaiedionanmsduiivanean unuinve seadnsnan1siuseninsUsene 1wy
nowuNsRuTENIUsInA suiaslan uassunasiionstiszdydssrineUszmnea

Prerequisite: Have earned credits of FN311, and EC212 or EC214

Financial management of international and multinational businesses, international economic
environment, international monetary system, current account, capital and financial account, balance
of payment, the mechanism of foreign exchange market including cryptocurrencies and digital assets,
application of financial instruments and derivatives for foreign exchange risk management, roles of

international financial institutions, International Monetary Fund (IMF), World Bank, Bank for

International Settlement (BIS)

N.314  MsUIMsEnITuNIIRu 3 (3-0-6)
FN314  Financial Institutions Management

Frtadunow: @oulaivn ne.201 waz na.211

MM3U3MSUarN13TRNIsFueng 4 vesanunisiulasanigsuinsnded n1suimsaIadss
Uszineing 9 ¥99antun1siu N1SIANITANURENULAZAITUINITANINAGDY nsUsMsAuninduagniay
miﬁmiﬁﬂmax@]’unu mﬁLﬂiﬂzﬁgmwasmmﬁum ﬂaQWﬂUﬂﬂiaﬂﬂLLmumﬂﬁmmiL‘Eu nanLNUINNIT
fsanmslvidudevesaniunmsiu ngsedsutetiduvesantunisdu

Prerequisite: Have earned credits of FN201 and FN211

Various aspects in financial institutions management especially commercial banks, risk
management, capital and liquidity management, asset and Lliabilities management, profit and cost
analysis, stability and investment strategies analysis, principles of credit management, regulation and

compliance.

LA ATIATIZIALAEAITUSUITALLEENINITRY 3 (3-0-6)
FN411  Financial Risk Analysis and Management
dsuneu: @oulaivn n9.311 way na.312
AnwiAnudemansRunesAnsasandgluvugdnidufamsiieainagan da J1A51giuazUImsianis
an' 1% A4 A a & aad ~ v an' Y o Y] a4 a ) o vy
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Prerequisite: Have earned credits of FN311 and FN312
The course introduces financial risks that corporates necessarily take for value creation. These risks are
measured, analyzed, and managed using financial and non-financial techniques so that risk levels

satisfy corporate risk appetite and tolerance.

n4412  nsluiieanudsby 3 (3-0-6)
FN412  Finance for Sustainability

FsAunew: @oulainn ne.311 way N9.312
wneuAnABIRuNMsUIMIMsRusansasuuuudedu sadunslinuddylusudaundon dsea uas
MsfMugLaNaNIg sudernuidesiiieades miamuaéwﬁmm%ﬁmau N1500NATIANTN NN TRUAN YUY
T q MAgdestunsfuuuudidu sufatesssuuasuunuiiavavesinnsiu

Prerequisite: Have earned credits of FN311 and FN312
The course introduces concepts of sustainable financial management and sustainable investment,
which emphasizes roles of environment, social and governance (ESG) and their associated risk,
responsible investment, new financial instruments related to sustainable finance, ethics and best

practice for finance people.

2) v ueniden

N9.281  MIUTINIALLIAS 3 (3-0-6)
FN281  Wealth Management

laitfumheAnindldmndnuien wu.202 msn1Bens ude na.453 msuimagsiadseiude vie
N4.312 N9 Y50 U¥.318 M3Unyin1¥e1ns (M50 1.336 NYUUI8n188INT %130 @.679 9 fduivdunis
Usefufe) uda vide Anvindinamdoufiuinilunansinuiieatu)
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No credits earned from this course if BA202 Taxation or FN4 5 3 Insurance Business

Management or FN312 Investments or AC318 Tax Accounting has been taken or is taken with this
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course in the same semester (or LA336 or STxxx related to insurance has been taken or is taken with
this course in the same semester)

Personal financial planning via wealth creation, accumulation, protection, and distribution;
personal consumption planning, individual financial positions and cash flows, analysis of personal
financial statement, setting optimal personal financial goals and financial planning, the time value of
money, and other financial techniques for personal financial management, cash and credit
management for individuals; investment planning consistent with individual goals and circumstances,
diversification, efficient asset selection, tracking, evaluating, and revising investment plans, basic,
complexed, and alternative financial instruments, such as fixed-income securities, equity securities,
derivatives, unit trusts, commodities, real estates, digital assets, and other alternative assets; tax

planning; insurance and assurance planning; retirement planning; and estate planning

ne351  MseERasIEnswi 3 (3-0-6)
FN351  Fixed Income Securities Analysis

nvaRuneu: goulaiv ne.312

asasviLeznalnnmsinusmannasilussmdlneuasiifuana lasadrwemsnans
Wi g"dLLUULLazﬂizLﬂmaqmnmwﬁ AseRdusuANLLTede ﬂﬁﬁmumﬂquaﬂﬁmmmL?ﬁlm N1
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Prerequisite: Have earned credits of FN312

Fixed income securities, the mechanisms of domestic and international debt markets, fixed
income instrument analyses, credit risk, pricing, risk behavior, return and investment strategies of debt

portfolios.

N4.399  MINNAUAUNITRY 3 Enawllitfosndn 135 Salussionanising)
FN399 Internship in Finance
Fwdadunew: aeuldiv ne.311 way N4.312
mMaianANLAIEIsaLas Ussaunsainsinutiaftewssudaringmaduiussneuindn
yafunsiuiisyansnmlueuan Tneriunszuauniadoud Andu ousy uasUfiRauaieiumieaui
wonvuuarSgluaeivnnsiuiiindnyiaula wasmedufiurey Eneusiusiuautus 135 dalug)
Prerequisite: Have earned credits of FN311 and FN312
A student internship to obtain finance professional experiences of at least 135 hours in a

pre-approved state or private organization.
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N9.421  NITIATIZRTIBNIUNINITRY 3 (3-0-6)
FN421  Financial Statement and Reporting Analysis

FdsAuneu: @oulainn ne.311

(alfumbeimunilimn@inedo Un.613 TeunsRuLasMIIATIERUNTEL)
\3eailaning q dmdunTinseinienisiu eldlunisdszifiuanudiiavesnagnsesdns dsinlag
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ﬂ'ﬁzLLaLﬁuamsluamm%uﬂuﬁugmﬁéﬁmﬁm%msﬂﬁmﬁu;ﬂaﬂ'ﬂ LazMFIATIZEUT

Prerequisite: Have earned credits of FN311

(No credits earned from this course if AC413 Financial Reporting and Statement Analysis has
been taken)

Various financial tools used in financial analysis for performance evaluations of firm strategies
based on profitability relative to risks, applications of financial analysis for better prediction of future

cash flows for valuation and credit analysis

ne.422  nsAnwenudululanenistiu 3 (3-0-6)
FN422  Financial Viability Study

FsAuneu : a@aulaivn ne.311 Lag n4.312

wn3eailouazmaiiaiie q Alddunagnilunisfnvinnudululdninsiuesiants nanuazds
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Prerequisite: Have earned credits of FN311 and FN312
Various tools and techniques used in financial viability study; principles of and practice in developing
business plans, feasibility studies of projects including new projects, expansions, non-current-asset
replacements, project delays, and terminations of projects; real options and evaluations of long-term

investments, a group project on a business feasibility study

n4.423 miﬁmimsﬁu%uga 3 (3-0-6)
FN423  Advanced Financial Management

Uedunou: doulaivn ne.311 uay N4.312
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Prerequisite: Have earned credits of FN311 and FN312
Value creation using advanced financial management strategies and tactics of both financing

and investing activities; lectures and case studies

N9.424  0YEUNA 3 (3-0-6)
FN424  Investment Banking

JaRunaw: @oulaien ne.311 way N9.312

MANNITHaEITNNTALTUTINV0IAYFUAY JULUULAZNANTENUYRN Digitalization an1saLily
g3favosndusuia nsaisyadnfinliiuianisanmsaiunanianis nsuiulaseaiisesdns msusu
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sgauyu n1sldYInyInIen1si msuimsdansauninduazninaueendnning lnedvanianguids
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Prerequisite: Have earned credits of FN311 and FN312
Principles of investment banking. Value creations for firms and investors by mergers and acquisitions
and business reorganizations. Digital transformation of financial institutions. Variety of investment
banking activities; restructuring, underwriting services, financial consulting services, initial public
offerings, investment research, asset management and capital raising; through case studies in Thailand

and abroad.

Ne451  MIAATIEIRTIATY 3 (3-0-6)
FN451  Equity Securities Analysis

Fwdadunew: aeuldiv na.312
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Prerequisite: Have earmned credits of FN312
The course familiarizes students with the market microstructure of equity markets and the
work process of sell-side and buy-side analysts in the valuation and recommendation of listed equity
securities. There is emphasis on top down fundamental analysis starting with economic, industry, to
company analysis. Mainstream valuation approaches (discounted cash flows, relative valuation, and
residual income) are highlighted with hands-on approach to class delivery. Valuation of ESG and

digital initiatives are included along with applications of simulations to evaluate asset price sensitivity.
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N9.452  MITIATILANGUUSNVSHEWAZNITUTIMSFUNTNE 3 (3-0-6)
FN452  Portfolio Analysis and Asset Management

FtaRunou : aaulaivn n4.312

nguuarnsuiavesnisianisngunannindadiolval nsasresngundnning nsmanisalnainyu
NUTEIUNANTANTUNUTDINGUNENNINE N15UTMINGUNSANINGATIATNUTITULALLTIIN NITAIULUY
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Prerequisite: Have earned credits of FN312

Theory and practice of modern portfolio management. Portfolio construction. Capital market
expectations. Portfolio performance evaluation. Passive and active equity portfolio management.
Factor investing. Bond portfolio management. Mutual fund business and empirical evidence in mutual
funds. Contemporary issues in asset management. Financial modeling using actual market data in

Excel program.

n4.453  MSUIMSEINAUsEiudY 3 (3-0-6)
FN453  Insurance Business Management

radunow: aeulaivn ne314

anudidosiuvasgsiatssiude nanfusiUssfuiiouasussfiuade matmuasaandeUssiu
Y9IM19N138UsTAUTILazUseAUIUAfY Nsiasaniulssiude n1susmsnisTneadulnuvauny n1s
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Prerequisite: Have earned credits of FN314

Introduction to insurance business. Life and non-life insurance products. Insurance premium
pricing. Insurance distribution channels. Underwriting process. Insurance claims management. Financial
statements analysis of insurance companies. Investments of insurance companies. Risk management in
insurance business. Reinsurance. Regulation of insurance business. Contemporary issues in insurance

business management.

n9.454  MINTIUNTREU 3 (3-0-6)
FN454  Financial Engineering
wdedunew: aeulaiv ne.311 uag na.312
nsuszendldntlnmansuasadfisiuiungudn1anN1sRty N15eanNkULLAsHAIUINEASTMIINI1IN1TRY
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Prerequisite: Have earned credits of FN311 and FN312

Applications of mathematical, statistical, and financial theories and models to resolve
financial problems of investors and fund raisers in innovative ways. Interesting topics include asset-
price behaviors, securities designs, advanced derivative pricing, and portfolio and advanced risk-

management strategies.

n4.455  fuuudassiien1srenuaiedennisiu 3 (3-0-6)
FN455  Models for Financial Instrument Reporting

Ftadunow: @aouladvn ne.311 waz N1.312

mMsUszgndlimuuuirasmaufiilessuyargisssuveanieaiionisnisiu Tnslanzeyius uas
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Prerequisite: Have earned credits of FN311 and FN312

The course introduces theoretical models for calculating fair values of financial instruments,
especially derivatives and embedded derivatives, estimating impairment values of credit assets, and
analyzing hedging for risk management. The results serve as inputs for financial reports under
accounting standards.
N4.456 MINATILVBYITUS 3 (3-0-6)
FN456 Derivatives Analysis

Furadunou: @oulddnn ne.312

mmiﬁugmlﬁmﬁuﬁzyzyvﬁamadawﬁw AnSouius 1y paUdu 20susud wardyy uanasy
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Prerequisite: Have earned credits of FN312

Fundamental principles of derivatives, including futures and forward contracts, options,
warrants, swaps, and option embedded securities, derivatives pricing models, strategies for speculating

or hedging
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n4.461 miﬁu'ﬁzmwﬂmm%uqa 3 (3-0-6)
FN461  Advanced International Finance

defuneu : @aulaivn ne313

paAnsRusEUsEmAkazuTanssunamsduidatulunaans ity udesulnnesisuiuas
Funingadva undaluyuiissisaunsaszauiuldannatandnnindsenitasemne pa1aviauTEIing
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Prerequisite: Have earned credits of FN313

International financial markets, innovation of financial markets including cryptocurrencies and
digital assets, financing sources from international debt and stock markets and digital tokens; financial

management for multinational corporations, direct investment analysis, international portfolio

investments, political risk analysis, international capital budgeting and working capital management

471 LAsgiiRd mniunsRY 3 (3-0-6)
FN471  Econometrics for Finance

deruneu: @oulaivn n9.311 way ne.312

(itfumbeRnindlimnAnuinn @425 aswglif 1 3o .026 aswslA 2 udd v3e Anwiin
Fananmfeuiviniflunamsanuiiiont)
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Prerequisite: Have earned credits of FN311 and FN312

(No credits earned from this course if EC425 Econometrics 1 or EC426 Econometrics 2 has
been taken or is taken with this course in the same semester)

Basic econometrics including linear regression, time-series model, volatility model, event

studies, etc. is employed to estimate the relationship of financial variables, to forecast financial

variables, or to test financial theories with real data in financial markets.

N9.472 nsRugInaiulngaargsiamalulagnistu 3 (3-0-6)
FN472  Start-up Finance and Fintech
Fwdadunew: aeuldinn na.311
LLu’Jﬁﬂﬂﬁ&%ﬁﬁjﬁﬁ] Startup M3dAMRUNL Msimuatmngnsidunusasiuln naluladi

WanUszendlugsfanisiu uaen1siauIKEnsuailnin1en sty
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Prerequisite: Have earned credits of FN311
Conceptual and practical issues in a startup business development; financing startups,
operational goals and growth; technology applied in a finance business; a development of new

financial products

n4.491 miﬁﬂ‘tﬂLQWWSL%‘aQﬁ”lum%LE‘LJﬁﬁﬁﬁ] 3 (3-0-6)
FN491  Selected Topics on Corporate Finance

FwdeRuneu: @eulaivn ne.311 uay n3.312

msieseisufuiymnenisiuidutaguvieSonans TaensGoudesudusnvgnisali
Antuase vieldnsdinuiduedosdioliindnulinned uazuandsunnudadiuiiuiu Ineflenansddaou
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Prerequisite: Have earned credits of FN311 and FN312

Analysis of selected or current financial issues using case studies, guided class discussions,

and business presentations

14.492 mﬁﬁm«nLawm‘%'aaﬁmmsamu 3 (3-0-6)
FN492  Selected Topics on Investments
FwdeRuneu: aeuldivn ne.311 uay n3.312
mAnneissdulymiunsamuiidulegiuvdeiesans Tasmsiousasvdusnmvnnisali
Aetuass vieldnsdfnuiduniesdioliinAnuinsey uazuanivdsuanudnidiusuiu Tneflenansdiaeu
HufFililddeasuiianmmauna wasdanugnieduddinms
Prerequisite: Have earned credits of FN311 and FN312
Analysis of selected or current issues in the area of investments using case studies, guided

class discussions, and business presentations

9493 msfnwianzizesiuantunsiy 3 (3-0-6)
FN493  Selected Topics on Financial Institutions

Fwdadunew: aeuldiv ne.312 uay na.314

MnseiUszRulyiuandunsiuiduliagtunieisesans TasnsiSeudasvduen
wansaifiAntuats vieldnsdinwilueiesdelitnAnulinsedt uaswandsuamuAnfiusniu ned
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Prerequisite: Have earned credits of FN312 and FN314

Analysis of selected or current issues in the area of financial institutions using case studies,

guided class discussions, and business presentations
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N4.499  AIANEIBATENINIRUY (0-0-9)
FN499  Independent Study in Finance

FsAunew: @oulaivn ne311 way n9.312

Auadshdemansiiuiianls vieduailofmunauufigiuiionisnaaeuisouinisin uazdinses
Jayv ilenoumauegrafuszuy laserdedeyaanunasing @ sudamsinrinuznadeusnsauna
n3ANYY

Prerequisite: Have earned credits of FN311 and FN312

Researching on an interesting topic. Being able to identify problems or raise questions, then

provide evidence to resolve them. A study report is required.

2.2.2 3%18NN15AA0
1) Ay nanveAu
211 weAnIIuEUILaa 3 (3-0-6)
MK211 Consumer Behavior
wTedunew: @euliivn ne.201
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Prerequisite: Have earned credits of MK201
The central theme of this course is a study of concepts and theories of behavioral analysis
to understand consumers and their behaviors. The content includes traditional thinking, which
emphasizes psychological and behavioral theory for the purchasing decision-making process, and
contemporary alternative theories from sociology and anthropology, which emphasizes understanding
consumers from social and cultural dimensions. The course also covers different perspectives on
ethical issues, including unethical business conduct and the dark side of consumer behavior. The

content also focuses on the practical applications of consumer behavior analysis in marketing.

nn311 mﬁmezﬁLLaz%’mmsqﬂﬁ’] 3 (3-0-6)
MK311  Customer Analytics and Management
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Prerequisite: Marketing major and have eamed credits of MK211

The central theme of this course is customer-centricity and customer relationships enabled
by a customer data platform (CDP), which collects and unifies customers' data from various sources
and touchpoints. The content includes different data collection and analytics of such customer data
to inform marketing and business decisions, gain customer insight and behavioral patterns, which use
to map the customer journey, predict customers' behaviors and design customer experience. The
course also covers the customer lifetime value concept in customer relationship management
programs. Students will learn how to develop customer acquisition, expansion, and retention

strategies, which will enable them to achieve optimized customer lifetime value and delightful

customer relationships.

np.312  MIIANTATAUANTINAYNS 3 (3-0-6)
MK312  Strategic Brand Management

Fradunow: aeulaivn np.211
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Prerequisite: Have earned credits of MK211

The central theme of this course is to introduce students to the overall responsibilities and
tasks of a brand manager. The content includes developing and understanding different customer
segments, the methodology to select the strategic target market(s), the design of brand positioning

and identity, brand strategy and marketing programs, growing and sustaining brand equity, brand audit,

and brand health check.

9313 mAfemsmnaaitensdndula 3 (3-0-6)
MK313  Marketing Research for Decision Making
Fwdedunaw: aaulaiv) wu.204 uay NR.312
nsgUIUNITNMInaInsInELesrasiinnIsaae emseidsenaudie anudidtves
Midensmsnain meauinuglunsnisdum maened msduasziteyaiiienldlunisimun

(%

Tgymnmeniseaiaiieiinlugnisasdniuniside nmswenleedymmuanisaainiunisdsdinuideniiaaunin

Page | 56



wazaseUsziAY N1seenwuustidounsideninisaatn luguuuusng 9 ldun 3839em1anisaainidananin
BeUTinas wazuuunay msaianieadletiieiiudoya nsiedesludndunisiiudeya nmsiinseviuas
thiauenadeyaidoiileneudniuaiie uasimunagnsnmsnaiaiouityvynansaaneiiimunl

Prerequisite: Have earned credits of BA204 and MK312

The central theme of this course is the marketing research process from a marketer's
perspective. The content includes the importance of marketing research, research skill development
in seeking, analyzing, and synthesizing information to formulate marketing problem statements from
which research questions are derived, integrating marketing problems with the research question,
marketing research designs including qualitative, quantitative research, and mixed methods. The
course also covers the development of data collection tools, fieldwork, analyzing and reporting
research results to answer the research question, and developing a marketing strategy to solve

marketing problems.

NR.314  N13INNIINANAIRAZUINT 3 (3-0-6)
MK314  Product and Service Management

FrteRunew: @ouleivn nm.211
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Prerequisite: Have earned credits of MK211

A central theme of the course is the study of management and planning of customer-
centric product and service strategy. The content includes the definition, importance, and unique
differences between products and services, as well as internal and external factors affecting
management, market positioning, product and service decision strategies, such as customer
experience-enhanced service marketing mix (7P's), product mix, product line, product portfolio,
and product and service life cycle management. The course also covers new product and service

design and essential tools to create a positive customer experience and long-term

organizational value, which are the Business Model Canvas, Service Blueprint, Innovative
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Product Development, and tools for monitoring, evaluating, and improving service quality, such

as SERVQUAL and E-SERVQUAL models.

AM.315  ANSIRNITIIALBLATASIaNANILS 3 (3-0-6)
MK315  Pricing Management & Profitability
FuTeruneu: @aulaivn Uv.202 way nn.201
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Prerequisite: Have earned credits of AC202 and MK201

A central theme of the course is to introduce students to price setting and pricing
strategies, which are important drivers of profitability through hands-on workshops and case studies.
The content includes applying methodologies and concepts such as cost-based pricing, competitor-
based pricing, customer value-based pricing, breakeven analysis, price elasticity, price segmentation,
pricing of interrelated products, dynamic pricing, competitive pricing strategy, and pricing psychology in

different business settings.

NP.316  N1FAANITVOININNITIATIAUNY 3 (3-0-6)
MK316  Distribution Channel Management

Idsauneu: @eulaivn nm.201
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Prerequisite: Have earned credits of MK201

A central theme of the course is distribution channel systems for traditional and modern
trade, their roles, management constraints, and integration into the marketing strategy. The content
includes analysis of dynamic market factors, design and distribution of channels for effective and
efficient management distribution networks, and strategic deployment of multi-channel marketing and

omnichannel decisions to gain competitive advantages. The course also covers the roles, behavior of
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channel members, dimensions of channel power, management of channel conflict, channel incentive
programs, coordination of channel relationships, and trade marketing, developing, controlling, and

evaluating a distribution channel in consumer and business markets.

nn.317 mi?ﬂ'amimimmmquyimmi 3 (3-0-6)
MK317  Integrated Marketing Communications

Ftadunow: aouladvn nn.312
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Prerequisite: Have earned credits of MK312

The central theme of this course is concepts, principles, and approaches to integrated
marketing communications in response to the marketing challenge. The content includes an integrated
marketing communications plan in terms of message and seamless contact point (digital and physical)

integration and evaluation, based on the understanding of consumer and brand, especially brand

positioning.

n9.318 ndeyadnisandula 3 (3-0-6)
MK318 From Data to Decisions
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Prerequisite: Marketing major and have earned credits of MK313

The central theme of this course is to build decision-making-related skills emphasizing the use
of data and marketing metrics to create impactful decisions in various landscapes and perspectives via
a hands-on approach with assignments, projects, and case studies. The content includes data
acquisition, analysis, visualization, obtaining various types of data used in marketing from multiple data

sources, and cleaning and storing them for easy access and interchange. Students will learn how to

conduct online data (web) scraping and import data from other primary and secondary data sources.
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The course also covers various approaches to marketing data analysis and their application across
multiple marketing situations, equipping students with the art of visualizing data in a way that aids
businesses in making effective decisions.
N9.319 NAENSNIINAIARINEA 3 (3-0-6)
MK319 Digital Marketing Strategy
FrdsRuneu: doulaiu nm.312
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Prerequisite: Have earned credits of MK312

The central theme of this course is to educate students to understand how to apply digital
technologies to craft marketing strategies in responding to consumer and business markets in a digital
era. The content includes issues and challenges of digital technologies in the competitive marketing

landscape, leveraging digital technologies to gain competitive advantage, formulating digital marketing

strategy, and designing metrics to measure the success of digital marketing strategy.

P41 MsmaaLilon iy 3 (3-0-6)
MK411 Sustainability Marketing
Fdadunew: aeulaivy ne.312
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Prerequisite: Have earned credits of MK312

The central theme of this course is how responsible marketing management can contribute to
sustainability and discussing the adverse impact of conventional business and marketing mindsets and
practices. The content includes changes from the organizational level by employing sustainability-
related concepts and conducts, strategic management tools, and technology to create competitive

business advantage with the responsibility to stakeholders and commitment to overall sustainability,

which later influences changes in marketing management from creating sustainable value, targeting,
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branding, to other key marketing strategies. The course also covers marketing applications for not-for-

profit organizations and social enterprises.

nM.412 miﬁmmimimmm%’uqa 3 (3-0-6)
MKd412 Marketing Management Capstone

Jutaduneu: UnAnwienivnisnan wazaeulaivn ne.318
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Prerequisite: Marketing major and have earned credits of MK318

The central theme of this course is to integrate marketing theories, concepts, and knowledge
to develop marketing strategies and plans via a learning-by-doing approach. The content includes
developing a comprehensive marketing plan, using marketing simulation, or a consultative project for a
real firm to develop skills in marketing decision-making and marketing performance analysis in a

dynamic and competitive environment.

2) Avuden
NR.321  NISAANARUIENOUNIS 3 (3-0-6)
MK321  Entrepreneurial Marketing

Audssunau: @auleivi ne.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is to examine key entrepreneurial marketing theories,
concepts, and strategies that can be applied to both established and new businesses operating in fast-
changing, volatile business environments via a series of hands-on case studies and business simulation.
The content includes a discussion of the evolution of the marketing and entrepreneurship interfaces,
an exploration of the underlying elements of entrepreneurial marketing. The course also covers how

entrepreneurs can proactively identify, evaluate, and exploit market opportunities to acquire and
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retain profitable customers and how to formulate entrepreneurial marketing strategies using innovative

approaches to risk management, resource leveraging, and value creation.

AM.322  A1SIRNNSANUAN 3 (3-0-6)
MK322  Retail Management
Fyrdedunau: @auleivn nn211
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Prerequisite: Have earned credits of MK211

The central theme of this course is a study of retail business management, based on
shopper behavior understanding in order to determine effective retailing strategy and retail marketing
mix so that the store can compete in the retail business, covering on-site, online, and Omni retail. The
content includes retail concept development, location selection, store design and decoration, and

category management, including determining the breadth and depth of product categories, purchasing,

store layout, product display, retail pricing, promotion, and retail human resources.

N9.323  N15IANITIUIEY 3 (3-0-6)
MK323  Sales Management

JsAuneu: @oulaivn ne.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is to study the modern concept of sales management that
requires internal and external data usage. The content includes the use of internal and external
information for situation analysis and qualitative and quantitative data to plan and determine sales
strategies to satisfy target customers and purchase decisions. This course also studies how to build

effective sales teams and ethical sales management under the proper use of technology.
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nM.324  ASAAINGINT 3 (3-0-6)
MK324  Business to Business Marketing

FrdaRuneu: @ouldivn nm.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is a study of creating marketing strategies in the business
market. The content includes different and intertwined business marketing and consumer market,
vision in the business market, analyzing market environments in business marketing, procurement and
service design for the business market, business purchasing behavior, government purchasing behavior,
marketing opportunities, marketing strategy, product development and management, business
marketing channels, marketing communications, digital marketing for the business market, sales
management, selling techniques, pricing and negotiation, marketing evaluation, and customer

satisfaction.

AN.325  N19RANNBINIS 3 (3-0-6)
MK325  Food Marketing
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Prerequisite: Have earned credits of MK201

The central theme of this course is food product marketing and food innovation. The
content includes challenging environmental factors affecting the food industry, such as trends and
consumers' social and behavioral characteristics, which drive food consumption decisions and
behavior. The course also covers searching and understanding the food technologies enablers in
developing a competitive value proposition for food products and practicing creating food marketing

strategies.
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np.326  NMIRAINTENINUIELNA 3 (3-0-6)
MK326  International Marketing

FrdaRuneu: @ouldivn nm.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is a study of concepts and ways of doing international
marketing, including importing and exporting, foreign direct investment, marketing strategy in
globalization, and factors affecting international marketing through in-class assigcnments, case studies,
and group projects. The content includes gaining consumer insights across international markets and
translating them into appropriate marketing programs, linkages of the dynamic international
environments, international opportunities, and international marketing strategies through an

international marketing manager.

np.327  AslavanAana 3 (3-0-6)
MK327  Digital Advertising

AsAunew: aouldivn ne.319
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Prerequisite: Have earned credits of MK319

The central theme of this course is to educate students to understand the digital advertising
planning process that aligns with the digital marketing plan via a hands-on approach with assignments

and projects. The content includes digital advertising channel selection, communication strategy,

execution in different digital advertising platforms, and performance measurement.
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N61.395 Tty N19N15RaIn 1 3 (3-0-6)
MK395 Special Topics in Marketing 1
dsAuneu : @aulaivn nn.312
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Prerequisite: Have earned credits of MK312
Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments
in marketing to develop students' thinking and paradigmatic view that will be beneficial to their future

careers.

n9M.396 WVaNLAY N19NITHAA 2 3 (3-0-6)
MK396 Special Topics in Marketing 2
FuTeruneu : @aulaivn ne.312
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Prerequisite: Have earned credits of MK312

Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments
in marketing to develop students' thinking and paradigmatic view that will be beneficial to their future

careers.

AM.495 WIVBNLAY N19N1TAAIN 3 3 (3-0-6)
MK495 Special Topics in Marketing 3
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Prerequisite: Have earned credits of MK312

Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments
in marketing to develop students' thinking and paradigmatic view that will be beneficial to their future

careers.

NM.A96 MToliLAY N9N1IRATN 4 3 (3-0-6)
MK496 Special Topics in Marketing 4
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Prerequisite: Have earned credits of MK312
Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments
in marketing to develop students' thinking and paradigmatic view that will be beneficial to their future

careers.

NM.499 NSANYIDATENIINITAAA 3 (0-0-9)
MK499 Independent Study in Marketing
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AMuugihueI01sEiUi v AniaonadesfuasseuTIaLaLUTIIng AN TNNINIRAN

Prerequisite: Marketing major and Have earned credits of MK312

The central theme of this course is an individual project basis. During the course, the
student conducts research on a particular problem or topic in marketing under the supervision of an

advisor in accordance with the ethical and professional norms in marketing.

2.2.3 3y ensTUUATEUmMAINENITIANTS
1) FyenveAy

5311 nufidesiufenfuniadeulusunsudonvilnseu 3 (3-0-6)
IS311  Introduction to Programming with Python

faauieukunmAanssy Mwsmamwilnseu madasalusunsy lensaifiugiu fuus &
fudiunts madadulanaenisiue Toyauszlaneng 9 19U aY @ngdnuse 1M1 Yta NIUYNTU N3
Famsiunan fladdu uega msdamsuiludeya msdansanuiiaund madeulusunsuidsing dnauly
nMaBeullsunsuauieUssanunsmindugld (ne) lassasedeyauasdanasiy

Flowchart or activity diagram, overview, setup, basic syntax, variables, operators, decision
making and loops, data types such as numbers, string, lists, tuples, dictionary, date and time

management, functions, modules, file I/O management, exception handling, object-oriented

programming, regular expression, GUI programming, data structure and algorithm

58.312  91INTRINNNGIND 3 (3-0-6)
IS312  Business Intelligence and Analytics

Fdadunew: aeuldin 5a.201

AMTINVDITINITITEE MITATIendeys Iesteys wasdya1usehvg sssumavesdeya adn
wuuiaeaznsvinivalaidu nszuauns Basuazdanedtulumsviniiestoya Ussfunazuuufoan
Aelvlumsviivalawiu mevihmiestoyannuselon meneinnufaiu wazdiau Teyauin ns

UszaanuuAag kaznsinseilandy MmsinufiRdmiuunyuasa aaadnndy wasn1sussaianann
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Prerequisite: Have earned credits of 15201

Overview of business intelligcence, analytics, data science, and artificial intelligence, The
nature of data, statistical modeling, and visualization, The data mining process, methods, and
algorithms, Emerging issues and practice of data visualization, Text mining, sentiment analysis, and
social analytics, Big data, cloud computing, and location analytics, Workshops for dashboard,

classification and image recognition

38.313 ﬂﬂiﬁ@ﬁ’]i%@uﬂﬁ%’lﬂﬁq'ﬁﬁﬁmmﬂ%@“ﬂ’]&lLLaxm’ﬁU’ﬁm\l’JaNaLLUUﬂm’Nﬁ 3 (3-0-6)
IS313  Business Data Communications on Cloud Computing and Networking

wAniugrunisdeasdeyn wuudiaennietnsnenfiune nsvhauvenaterisneufinesiu
3 9 Bumnesiiln wn3eriearauiume’ mnaaensusiuamuasetie N13dan1sATeIs WAnvBLTEUY
WUUNTENEY MsUTEUIaNaUSTENSANGS mi{]’ﬂmimﬁmﬁwﬁa;&a ANFVDINTUTEUIBNALUUAATIA
WUUT188IN15UTZUNANALUUAATIA d1UUTENaUUBINISUIZUIANALUUAATIA LLuﬂﬁmLasLmedUﬁﬂ’aﬁ
Aatulmiiieafurand anuUaenfeuLaaIs NSNSIEBUSTUUARTIA Unyayusehuglunisussananauuu
Aa1e Tantalunisvinausas unumaulunisussuanawuuaanIn

Introduction to data communication, computer network models, Internet, computer
networks, network security, network management, Concepts of Distributed Systems, High Performance
Computing, Information Storage Management, Overview of Cloud Computing, Cloud Computing
Models, Components of Cloud Computing, Emergent Trends and Practices, Cloud Security, Cloud
Monitoring, Artificial Intelligence in Cloud Computing, Career Opportunities and Job Roles in Cloud
Computing

58.319  gsneBiannsetind 3 (3-0-6)
[S319 Electronic Business
rderuney : @aulaivn 5d.201

a a o a

nseuIAAUIINNYedgIiadidnuselind anuiiugruieriulunagsnedidnysetind weundndu

f§ a ac Y

wialulad anuvasndauazUsziiunistosiuanududiuds nagnsgsnadidnuselindsudianisnainfava

]

&

LLaz‘Ui%Lﬁumﬁfﬂmﬁﬁﬁﬁﬁ]alﬁﬂﬂiaﬁﬂﬁ ﬂ’]‘iaaﬂLLUUL%Ui"?](ﬁLLﬁ%Lﬂ%‘laﬂuﬂuﬁww]L’j‘Uﬂ’]ﬂ%ﬁLﬁ@ﬁﬂﬂNmiﬁqiﬁﬁ]
Biannsedndass

Prerequisite: Have earned credits of 15201

Conceptual frameworks of different types of electronic business, basic concept of electronic
business model, applications, technology, security, and privacy protection issues. Electronic business
strategy together with digital marketing and electronic business management issues, website design

and development tools (WordPress) to implement a real electronic business project.
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2) Fyuaniaan
50281 iedesdiensiannuneuiunesdmsugly 3 (3-0-6)
IS281  Tools for End-Users Computing and Development

nsldwenduasinnisgrudeya wednnisdeyastrafuszuy sendusmssihnsiiolinszidoya
waziaueenuiatuayunsUTRnu msnasuiaznsindula saudsnsldvenduasiitlanwuadonly
nsmaiannlsogsniesde Weaiaeundindunsgsfefiansadeurefuteyaluunanedudu
10 woundaduanansaindislaaingunsallnsdnrivsertuusiwes (lulasgens wianes wa)

Use database management systems to manage systematic data; spreadsheet software for
data analysis and report presentation for operation, planning and decision making; and using software
having a faster and easier development environment for building business applications that can
connect data from many platforms. Applications can be accessed via mobile devices or via the

browser (Microsoft Power Apps).

58.282  MseankuuLazUsEiudsaUsEauiugly 3 (3-0-6)
IS282  User Interface Design and Evaluation

ATEUIUNITNTODNLUUEIURDUTZEY ﬂ’]iLﬁUi’JUi’]M‘ﬁ@ﬂdﬁ mﬁmeﬁ;ﬂ%muLLazmuam{]mmim
ANTAUNA LAZNITOBNLUUILUIAN NHULATNANNITNITOBNLUY miaamwuﬁgﬂpﬂsﬁmmﬂuwﬁﬂ ASNF
FULUU ﬂ’]iaaﬂLLUUﬁUu&i@Ui%ﬂWUﬂi’]ﬂﬂﬁUéﬂ% nsdifnuAEIUANNdBINTT NseenuUUkarAsUsEdiu N3
UssiludiuseUszanu mansakagmamaaeumsldaiuig nmsdeaswaznslidaiiduny nsdigednm
BONALIS

Interface design procedure, data gathering, task and user analysis, information architecture
and conceptual design, design principles and rationales, user-centered design, prototyping, graphical
user interface design, case study on requirements, design and evaluation, interface evaluation,

usability inspection and testing, commmunication and using findings, software maintenance

5a.361  Ugyaysehng 3 (3-0-6)
IS361  Artificial Intelligence
Fdsuneu : @auleivn 5d.201
a 9 & = Y] a v a ° o v a
wAnkazvannsiuguiediudyauseivg nsussendlddygruseivsludmsutoyaunussia
NSVIGUATNITAAIN F0 N1TUTLIANANIYITITUIIR N1TININADUMUAKAZNITAT YUY N1TIALNTEUToYA

& @ o w ¥ a s

wialulaguarynaing nagnsn1susulilyausehvg dudAguaziuimensaiasnsantdyguseivg
Mogaveslyanuseivg wWu N151ATIEYT MIBNENUINT yuuesmaasugmansiuldygiuseivg
Prerequisite: Have earned credits of 15201
Concepts and fundamentals of Artificial Intelligence (Al). Applications of Al i.e. core business

data, sales and marketing, media, natural language, content creation and community building. Data,
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technology and people preparation. Al implementation strategy, implications and as a service
approach. The example of Al i.e. churn analysis. Economical perspective of Al.
54381 nFesdledmiuiauiuieundintunazuoundinduuulnsdmidotie 3 (3-0-6)
IS381  Web and Mobile Development Tool

Fwdsduneu: aeuliiv sd.311

as ada = o e‘[’

nMsiawkeundnduuuilete tngldusuisanfoy Seuinisliinsosdiesns 9 wu ledd (IDE), eaf
WA (SDK) wagdupuauieitusgalussuuwassiudeiuluiiuiam Ysuwisdmdjauiusiuglduuuesy
wayszuvduda Usuusinisidenlesaznsdanisteyaluweundindu iiuanusiieundindusiensies

a

BsAlaslutu (asynchronization) Mmaideslesueundintuiudeyaanvaiounas mmeaeu uladdnuas
fnsaoundinduuuiiofe

Prerequisite: Have earned credits of 1S311

Mobile applications develop using emerging frameworks. Learn how to use tools such as IDE,
SDK and version control to systematically and collaboratively work as a development team. User
interaction implementation via forms and gestures. Implement routing and state management in

mobile applications. Speed up mobile applications via asynchronization. Integrate mobile applications

with various data sources. Test, build and deploy mobile applications.

sa.461  wwnUfiitugdunsiaseitoyagsi 3 (3-0-6)
IS461  Advanced Practice in Business Data Analytics

AntsAunew: aeulaiv sa.312

amsIuvenasesiiedmiumiinesiteya wdewlouarnuiiierdesiuiinsziissia Anug
Rendudeya msdnnisteya mIwansdeya nsadrauuudiasmsadia msfisszansnm nmsBouiuuulsid
AaeU N15SEUHULELARY N1FATIUUUTIA0HAENITNTIVEOY

Prerequisite: Have earned credits of 15312

Overview of Tools for Data Analytics, Related Analytic Tools and Languages, Data Basics, Data
Manipulation, Data Visualization, Statistical Modeling, Optimization, Unsupervised Learning, Supervised

Learning, Modeling and Validation

2.2.4 39 8NNISUSTUI589ANTS N15USLNBUNIS LLazw%'wmnsqué
1 a =Y s s
NGUIYINITUINIININYININY WY (HR)
1) ¥ nUeAU
714.315  AISUSIITANNDULNU 3 (3-0-6)

HR315  Managing Compensation and Rewards
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LWIRAUNUNNENNAYNETUBITEUUNITUTMIAINBULIY  NTHATIZAN MsUseidiuAiny n1s
dsadmeuuny  msdmhlasseiafuidey  mstwuadiegda  msudmsatainig ngusneRendiu
AReUUVY wazUssiiusiuadafieafunisusmsanauwnuy

Strategic roles of compensation/rewards systems, job analysis, job evaluation, wage and
salary survey, pay structure, incentive and benefits programs, remuneration law and other relevant

contemporary issues on managing compensation and rewards.

ngudvin1silugusenaunisuaznisu3nig (ER)
1) ¥ nanveAu
w211 madudUszneumatdoy 3 (3-0-6)
ER211  Introduction to Entrepreneurship
wnAnmsdugUszneums msUssgninquivesmaduifusznoums BmsGugsRavioranngsialn
MYBeTeikazUseiulon1aniegsia msAnwanudulily  mseenuwuunaeidmsunTNwEL  nsdarh
WNUGIND LAZNISIAUIEINT
Concepts of entrepreneurship, theoretical applications of entrepreneurship, a start-up
business or a new business development venture, analysis and evaluation of business opportunities,

feasibility study, business planning design and business plan development.

N3l MsiunAuLuugsiasazmslasziaudulula 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis

Ftaduneu : @ouleiyn w211

mssvylenanisssia uuiAnuazieseaiiolumsesniuulasiENFLLUIYNGGIAY MIVRABULAY
Ussilufuuunegsia  nsasilesidiunumessia  nssuiumsiinnedinnandululdvessugsiavie
WaugsRvll msUssdulonanisgsialml nagndnissugsialml eudssestiaduanimundeunislu
WAZWBNBIANIT N1TBDNLUUNITIINGINT WAZHIAINITNITAIUANTINNGSAT

Prerequisite : Have earned credits of ER211

Business opportunity identification, concepts and tools for business model design and
development, testing of business models, implementation and evaluation of business models, process
of feasibility analysis for new venture or business development, assessment of new business
development, new venture strategy, risks on the interplays between external and internal factors, and

business designs and control mechanisms.

Page | 70



NW.312 NS INETIANARSUYIUIRNTIY 3 (3-0-6)
ER312 Creation of Product Innovation

WUIAR YiNWY LL@%ﬂ’JWNiL‘%QLﬂﬂﬁﬂiuﬂ’liﬁ%’lﬂﬂﬂma@ﬁ%’]\‘iﬁﬁﬁ NsafeuinnIsuLazANA kavns
fiananfaellnd fetneenaduiUssnounadanaie  Weateduuuundniamidduinnssy Tausa
Wldgnsnauwsunisiaugsialuisely

Concepts, skill sets, and technical knowledges of creativity, innovation and value creation,

new product development, and technopreneurial skills for the planning of business prototypes for

new business development.

K313 n1sUsznaunsiiiedany 3 (3-0-6)
ER313  Social Entrepreneurship

vtaduneou : aeuldivn An.211

LLmﬁ@miLﬂuﬁUisﬂaumilﬁaﬁﬂﬂu Li’]mmamiv‘hqiﬁ%lﬁaé’mu LLiﬂgﬂ%@dﬁUizﬂaumﬂﬁa
dey sUuUUTRsMIUsEneuMsLiledeny Msfsgadiiamuansauazninensdmiunsusznounsiitedans
Tomauazguassalunsidugiusznounsiiledeny Audmedsruuaznisussidiunaneuunumadany

Prerequisite : Have earned credits of ER211

Concepts of social entrepreneurship, goals of conducting social business, motivation of
social entrepreneurs, types of social enterprises, attracting talents and resources for social enterprise,

opportunities and challenges for social entrepreneurship, social value and social return on investment.

NULALL NITYIAUINITNNAITUIZNBUNT 3 (3-0-6)
ERA11  Entrepreneurship Capstone

FdsAuneu : doulain nw.311

NSYITINITANUIMIUNMTUTENBUNTS é’?ﬂLwimimLLazmﬁLﬂswﬁTamamqqiﬁﬁ] N33R
fukuunagsiakazaugsie. nsiwszinnudululiniegsia msadefinaumely wagdszanuanuiv
mhenumeueniiiiitos sasasunssiiunisussneuns uaznsthdeyadounduliulsegsie

Prerequisite : Have earned credits of ER311

An integration of entrepreneurship concepts starts from opportunity searching and
assessment, prototyping, business plan development, feasibility analysis, internal team building,
coordination with relevant external partners, and running a new venture to obtain feedback for

improvement.
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2) 3y aan

nW.422  n1suImamalulad 3 (3-0-6)
ER422  Technology Management

Fvdsduneu : aeuleiy vu.201

wnAnnsuImsmelulad  n1siaunszuuNIsUIsmAlulaguazn1snan  invedmsunisusms
waluledidlulssnudemenisnan warlussiauims msudmsaann nsudmaviadlsgunu ssuudn
wanoleed MIAnfuLarIdo/Mamnanine waruinnssunands IngamneFesantnenssugsia/wansias

Prerequisite : Have earned credits of HR201

Concepts of technology management, development of technology management processes,
skills for a firm’s technology and production in factories or production lines as well as service
businesses, quality management, supply chain management, supplier system, research and

development, and production innovation especially business/ product architecture.

2.2.5 Jynenuinisn1su)ianig
1) FyenveAy

v 311 melnnzsiitensdndulamagsia | 3 (3-0-6)
OM311 Business Analytics |

n1sAanuinisiddeya walulagarsauna walad1mTun1sasIeMTaUsTUIMLaEAILUUNIG
adlnmans viefuuulusunsudniagy evaslunsdndulanisgsiavesiuimslfedisgnieanazusiug
LﬁammamqumﬂﬂmmuL%QLé’u FILUUNTULEAS AILUUTI8IU NTHATIZNTADN FILUUNEARAIATY Loy
nsPaesanIunITal

Study of using data, information technology, quantitative methods, and mathematical or

computer-based models to help management gain improved insight about their business operations in
order to make better, fact-based decisions. Topics include linear programming models, transportation

models, network models, Markov analysis, inventory models and simulation.

vU.313  msuTudsauasugsunsyuIun1smegsne 3 (3-0-6)
OM313  Business Process Improvement and Transformation

Fwdadunewaeulaivn uu.201

M3ANIAATIEY UFUUTE UaZooniUUNTZUINNINNAGINY WUAn uazmadadsildlunsins e

a

ganiuukazUTUUTszuUnY AnudilafeIfundan i Usednsam uazUseanSnavedseuunu Augey

wWagayde nisuidyviiieuFuusenseuiunistussuuau nstddmuiieTausyansainay wazimailaly

NTIATINTLUINNTULININTUSUTIRABI dunRTnoaLazanaInnssy 4.0
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Prerequisite:Have earned credits of OM201

Study of concepts and tools for analysis, design and improvement of business processes,
concepts of productivity, effectiveness and efficiency of work systems, waste, systematic problem
solving, performance indicators of work processes, process analysis techniques, and business

transformation for Industry 4.0 and digital age.

vl.314 msudmaienunmazarndudama jieing 3 (3-0-6)
OM314 Managing for Quality and Operations Excellence

Fwdsduneu:  aeuldin ul.201

nsfnwuuIAn edesile uazmadaiioyslugmnududanisufoins ﬁq‘lw%mmmw AN
Tunsarernls wazanudsBuvesnmsdiiugiia Tnoasoungy ¥dNNIIAMATN 1IRTFILTLUUAITUTMNS
ABIAIN miaaﬂLLUUaaﬁmuamsumm:ﬁqNaﬁmqméqa N1308NUUUNARANTAMNIN FI9TBATUAMNTNUAZ AL
\Wudesfuanng mimsuszendliiniesiioneadin osdnsuiinisBoud wasunufuaaamafianisiu
Audsfuresgsia

Prerequisite: Have earned credits of OM201

Study of concepts, tools and techniques to gear up operations excellence in terms of quality,
profitability and business sustainability. Topics include principles of quality, standard of quality
management system, design of organization and high performance work system, design for quality and

product excellence, quality and operations excellence awards, applications of statistical tools and

methods, learning organization, as well as operational best practices and business sustainability.

U315 NISNEINIRINIGGINg 3 (3-0-6)
OM315 Business Forecasting

Fwdadunewaaulaivn wu.204

AnwInsinsgvideyanieginaanednisdagiuiaruszendldnumealianisneinsallaslusunsy
difaguilomsnensalounaniiindedie hiefiseunsounguiis Mmsnumuvdnadaniisdtes anudifgyves
NINYINTAFDAINTTUNIIEN 9NNTIAD NTLUIUNININTA! INATIANITNEINTAMUUA bk wedadasiu
Anadsindeuidnadodiminuuudnluuude aduuuanoesegisiisuasannesuuunNy A AdaALeN
asfUsznaumadiavasdonuaziauiu wasmalinsiunane ol

Prerequisite: Have earned credits of BA204

Study of analyzing historical business data and applying computer-based quantitative
forecasting techniques to achieve reliable forecast of the future. Topics cover the review of relevant

statistical concepts, the important role of forecasting in business functions, the forecasting process, the

studies of several forecasting techniques such as naive, moving averages, exponential smoothing,
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simple and multiple linear regression, time series decomposition, Box-Jenkin, and combining

techniques.

ul.316  NISUIMSNANITUINIG 3 (3-0-6)
OM316 Service Operations Management

dsdunewaaulainn uu.201

NS AN YIZANIETBIRINITUSNMSTLANANIIINNITHER N5IUNLLAYDNLUUNTZUIUNS
WAUIN13 waen1sumsianisuiniseseliusednsnm siudie AnusuRnveusedinLLAza3E5ITN Yoy
usnislaemsfineiunisussgndnannis Aufanisusmavanrangdssinmidu Aansiuetms 1s
amouns Tssusy Tsmeuia g3iadeans msvuds Wudu

Prerequisite: Have earned credits of OMZ201

Study of distinctive characteristics of ‘service’, the strategic planning for service business,
service process design, and effective service operations will be discussed. Applications of concepts in
several types of service such as restaurants, movie theaters, hotels, hospitals, communication, and

transportation, social responsibility and service provider’s ethics will be introduced.

U413 MIIanIuaznagnsnITusMsigguniu 3 (3-0-6)
OM413  Procurement and Supply Chain Management Strategy

FrtaRuneu: @ouladann ul.201

Anwinszuaumsdom uaznagninisuimslsgumuiioiiuanuanunsalunisuy siuvedasdns
Tngi3oudnszurumslunisdam nisdmdenduis nsudmsdyan n1sdanisanudauds nstmuaadiad
\Rerdesriunsdam nmsuimsanudesnis N1SUIMISAUNU WALANISIATIRRTOI NTIATIEYkA U TELEIY
Av1e Msldnguinudlunisuimsnsdam nsuimsanuduiusiuda n1suImslgauniu meuuifne
WUU SCOR uag GSCF msdamszaulaniarnsdavuuudsdu

Prerequisite: Have earned credits of OM201

Study of procurement management process and supply chain management strategy to
enhance competitive advantage. Topics include purchase order cycle/process, supplier development,
contract management, conflict resolution, procurement KPIs, demand management, cost reduction,
negotiation techniques, supplier performance analysis and management, games theory in
procurement, supplier relationship management, supply chain management models such as SCOR and

GSCF, global sourcing and sustainability in procurement.
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vl.414  n1suimslasang 3 (3-0-6)
OM414  Project Management

sAuneu: @oulaiun wu.401

maﬁﬂ‘mm&;waLLazmmﬁﬂLfluiumiu%mﬂﬂidﬂ’ﬁ 15T InU9lATINTT N19ILNURAZAIUAN
1A53N155ALNATATUNITINMNLTIAT N153vIsUUsERM Nslaninens ﬂﬂiﬂisLﬁuﬂawmﬁuqmémaLLaz
HANIZNUVDILATING NTIALATIASINDIANT nsAnEeNyAAA AsUszdiuaudes nstfufnanuuay
Uszanuaulasanis saenauussifiufivasing 4 lngldlasensifogaidumsysannisfeus

Prerequisite : Have earned credits of BA401

Study of rationale and necessity in managing project including project life cycle, project
planning and control in several dimensions. Techniques such as activity and time scheduling, budget
estimation, resource allocation, outcomes and impact evaluation, organization structure, project staff
selection, risks assessment, project monitoring and coordinating, and other special issues will be

focused. A real world project will be assigned to integrate knowledge for class work.

2. 3y uaan

w321 msesgiiiensindulanisgifae 2 3 (3-0-6)
OM321  Business Analytics |I

AdsAuneu: @eulalan vl.311

msAnvunadiamngideyaidsuiina msliedesdlediinalumnneideyaietaelu
mssindulaldedandussuviariivszdnsnmnsuszandldiveiianisiwszidoyaludeUinalunsuidym
195379 adefidnuaziietesiulusunsumsadamanssing q dnAnuiezilenialunisldnenfiames
gonsiuaslumsuAtymeunsdnymsssivmdeusznouse Wsunsudadu TWaunsudaduiidpouldu
Pwrwdn Weknsudvaneg ngeiuainissenss 113U3mslasinis Maeszinmsaeauls ngufny uag
TUsUNTULTING TS

Prerequisite: Have earned credits of OM311

Study of various data analysis techniques, tools for quantitative analysis to help make
decision systematically and efficiently, applying quantitative analysis techniques to solve business
problem, mathematical modeling, and using computer software to solve business problems via
business case studies. Topics include linear programming, integer linear programming, goal
programming, queuing theory, project management, decision analysis, game theory, and dynamic

programming.
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vU.324 nsdanismaluladuazuinngsy 3 (3-0-6)
OM324 Technology and Innovation Management

Fsiuneuasuleiv vl.201

nMsfnwnAnLarnuififetesiumsianmanaluladuazuinnsnlunsnnagnivesesdns lng
ﬂsamquﬁgﬂwﬁmdaiwLLmﬁm (Fuzzy-front End) aufiesn1smvuanagns (Strategy Execution) tinfinwagle
Seuiwallanagdseng quufanssunguwarduugjuanis wWu nsguIun1s Design Thinking (Stanford
d.school) 351598 nWLU U Human-Centred Innovation Workshop (UTokyo i.school) wa ¥ Strategic
Roadmapping (Cambridge fM)

Prerequisite: Have earned credits of OM201

Study of basic concepts and theories in technology and innovation management to enable
the organization’s strategic destinations, covering stages from fuzzy front-end to strategy execution.
This course aims to provide students with different schools of thought, approaches, and techniques on
innovative idea generation through group discussions and workshops such as Design Thinking (Stanford
d.school), Human-Centred Innovation Workshop Design (UTokyo i.school), and Strategic Roadmapping

(Cambridge IfM).

U421 FBnsienenteyavunnlngnnegsng 3 (3-0-6)
OM421 Big Data and Business Analytics

AsAuneu: @eulalan vl.311

nsfnudnuarvesteyaruialuginiegsienuiitnsineet Wivsneiedossfnuiuuimad
gsfvvzanunsnaayaailasnslddeyavunnlvgfieifinanuauisalunisudsduniegsio Tneilomazitiu
M3UsEgnAliB A eiuazfsnssulunmsieseidgmifiethluguadiia wdeiifnusznouluse 5y
MsaensouLIAndmIUIT e esideyavuinlvg nsairayanilagnisldnaluladuaziaiosiiolunis
Ansesiluguiuusing  sadslassnuiivssgndlideyaninningsia

Prerequisite: Have earned credits of OM311

Study of the nature of big data and business analytics, and a practical toolkit on how to
perform big data analysis. The aim is to discover different ways to generate business value from big
data sets for the purpose of increasing competitiveness in the business context, applying an analytical
process that covers all activities from problem formulation to business outcomes. Topics include
conceptual framework for business and Big Data analytics, value generation from new technologies,
methods and tools for visual analytics, text analytics and predictive analytics, as well as project on the

business data set.
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U422 M39188980UNTINNEINY 3 (3-0-6)
OM422 Business Simulation

FwdeRuneu: geulaiv wu.204

Anwmdnnis Uselend uarssinnvesnissiaesaniunisal suseunsldmuuusiassaniunizal
dietefuimsdnaulaléitumeldnnuliuiveurestiader 4 Bueufiala mafudoya maveseusUuuy
nMswanuasmaguidmiutadoidiitauliviuuey mataudnuuiaedeglilusunsuneuiiomes
MINTINABUANLYNABIVBIFILUY MTIATIEALAZIUTANUMINEINNAINEALS nsmsraaeuauL wTofie
YoIRUU  N1sUsEenAlEnIsInaeanIunsalluaumg q 919 nsdndulaaamu nsimwindndueilag n1s
UFUUTINTEUIUNTHEALAZUINIT N1TUIMISIATING N1TUMITUBIAIARS N153ANTTIERUNIULAzaeTafng
“18°1

Prerequisite: Have earned credits of BA204

Study of concepts, benefits, and types of simulation. Steps of using simulation models for
helping managers make better decisions under uncertainties. Monte Carlo Method. Data collection.
Goodness of fit tests for input distributions. Developing simulation models using computer programs.
Model verification. Analyzing and Interpreting simulation results. Model validation. Applications
includes investment’ s decision making, product development, production and service process
improvement, project management, inventory management, supply chain management, and logistics

etc.

ul.425 ﬂ’]iWEJ’]ﬂﬁilel’Nﬁﬁﬁﬁ]%uQﬂ 3 (3-0-6)
OM425 Advanced Business Forecasting
AUsRuneu: aaulainn ul.316

a £

Anwnisnisnensaldwiudeyanigsianiianududeoutawazinaings lnslanizlunsdlvesdeyasne

KU

& aa

Famiseiu viesedalus Basmensalfeyaludnvaznguvestdndust Bmsmensalludnuazyeinny
u"mzLﬂuﬁazLﬁmmmmﬂuaumms&u logistic regression 3§ﬂ1iwmﬂszﬁsﬂguqﬂ3uq1éll,d non-linear and
dynamic regressions, seasonal ARIMA-type forecasting models, state space models for exponential
smoothing tag neural network models lUsinsuAsuiInasdmsunITweInsal R waz RStudio

Prerequisite: Have earned credits of OM316

Study of forecasting models for more complicated and dynamic business time series;
especially, weekly, daily, and sub-daily data. Forecasting models for hierarchical or grouped time
series. Forecasting models for probability of an event happening such as logistic regression. More
advanced forecasting models such as non-linear and dynamic regressions, seasonal ARIMA-type

forecasting models, state space models for exponential smoothing, and neural network models. R and

R-Studio programs for forecasting.
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2.2.6 W WBNUINIIFINDITNINUsEIMA ladafnduaznisuuds
NHUUINNTTINATENIN9UIZWNA (International Business)
1) 3y nendsdu
§5.211 ANNUIARBUYBITINATENINUTEINA 3 (3-0-6)
IB211 Global Environment of International Business
anmwndeniidfryresnsUseneugsioseninsUseme 1wy nszuunslanidng
NSTINGUNINATYINITULUUAN 9@ nINRENN IR TAUsTIN ML KANTENUVBIENNLINGBN HO
mMsUszneugiasEilsEmAiaunnsidfguessiasenineussma Taunisesdnsiuas ey
sernsUsemeAnaynguiitiodtes unumuaskansznunMsamUYesUIELnA
The global environments of international business, including the globalization process, regional
economic cooperation, social, cultural, and political environments. Evolutions of international
business, international trade and foreign direct investment. Key theories in international business.

Roles and impacts of multinational enterprises.

2) 3y uden
53321 MIAEUNITAUNIAISENINNUTENA 3 (3-0-6)
IB321 International Trade Operations
waninauet wwmneljiRdmsunisaiiiugsianisaseninalsemea nssuiums s sedeude
UFTRAS 9 mafumsiserialseme snesmasezdleuissng q Afmuslassuialveuasigua
AaUsewme YaufuRainalunienisiseninslseme
Criteria and guidelines for international trade operations, import and export procedures,

rules and regulations of international trade, Thai and international policies on international trade.

59.433  Usununeasesssulunisdniiugsia 3 (3-0-6)
IB433  Ethical Issues in Business
Wossalunsduiugsio madndulavesiuims Useiiumeaiosssuiennunnisdadule uu
nensUfdRnefuatessaluesdng unumvssgsialudsan nansenuvesnsauiugsie giidnlddnde
Business ethics, executive decision makings, ethical dilemmma, organization guidelines on

ethical issues, roles of business in society, consequences of doing business, stakeholders

NQUN15YUAS (International Transport)
1) ¥ nUeAU
95211  ANSYUAITEUINIUTENALUDIAU 3 (3-0-6)

m211 Introduction to International Transport
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DIAUTENOUTBINIIATENINUSENALALNITANINZ 1ATIET UL NYL QAATMNTINNTVUES
AuAmangia 1AssassednIuIenuuds unuImuesEUsenaufinnisgsnanisuuds MunuruddumUssay
A9 9 UNUINURISTADRNAIMNTTUNNTVUEY vidnuazTen1sUfURuvesuTEmvLds msdavienanstennas
dayan mwudwimﬁawmagmmu 139 UszAudemimzia ladafnd Lonasn15uas ssUUNIsTUaY
naonaugUnsalfllumsvusedud

The elements of international trade and commercial shipping, the structures and
characteristics of the shipping industry, organizational structures of a transport company, role of the
intermediate persons or freight forwarders in the shipping business, the role of government as a policy

maker, principles and practices of transport companies, contract, the multimodal transport concept,

ports, marine insurance, logistics, transport document, equipment and cargo-handling system.

2) 3vaen
95.361  msUsziufemmeiawayn1sumsanudes 3 (3-0-6)
IT361  Marine Insurance and Risk Management
F1sAuneu : aeulainn v5.211
BsU{UR nunasilagiia q 1 veangurinemsuseiude nsussaiusziudonmeiaatiulmives
Lloyds, Institute Clause @ uSUMAUALATAILTD ﬂ{]mmsﬁl,ﬁuLaaﬁiLﬁmsﬁuuﬂuiwwé’qﬁ'auimmiﬁumm
napnIuNTUsTIEuLarNTYRldA L Ee e e ninsedayan ez landnnsuimseuides
Prerequisites : Have earned credits of [T211
General rules and regulations of insurance law, new Lloyds, Institute Clause of marine
insurance policy for goods and vessels — additional rules after the coverage period - and measure of

indemnity between the counterparts. Understanding the principle of risk management.

2.2.7 3B BNTINDTIMITUNTNE
1) v wanUsAu

508.211 ﬁqiﬁ'«aaé’mﬁmﬁwéﬁmﬁu 3 (3-0-6)
RB211 Introduction to Real Estate Business

‘Mﬁﬂmiﬁwqiﬁﬁ]aﬁ’wﬁw%’wéLﬁa\iéfu AATILALATIU N1IARIAUIENUT NITUIMIINITUTELEUTIAN
e AOVILNEY ATAIWU LagNITEY nsindula naemaumsTRLILaLSRassTiny MsmsavEeuTinuenansans
LazanIMWINdoNs o MAgatestugsiaedmiuning

Basic principles, project analysis, brokerage, management, valuation, tax, law, investment and
finance. Related to the real estate industry as well as subdivision development, surveying land, legal

documents and environments.
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59.312 n13UssliusIAedImnzunIne 3 (3-0-6)
RB312 Real Estate Valuation

AtaRuneou : aauldiv) 59.212

ma”mﬁaﬂé’mﬁ'mﬁmgam frnuszasd n3zvIums nénmsuarisnisuszifiusmedamnIunngi
AsaunauNTUsTiuiieviannuaengUszasd wu garmainiionistenns wievdnnindaseiu yae
fafure yarnudu viedotnguszasdfiasdu q swdeinumgdnunsiinulaun ormsaniuisausi
npvaneuaziadedu q Meades iilevuUsziiuyamedamiuming

Prerequisite : Have earned credits of RB212

Principles on real estate valuation process and methodologies that are suitable for all
valuation purposes such as market value for market transaction purposes and for financial loan
collateral, forced sales, compulsory acquisition or other special purposes. Title deed, construction, law

and regulations or any other related factors analysis to real estate value are also included in the

subject.

59.313 N13RU MIAWU KAENAENTTINVRFMNTUNINE 3 (3-0-6)
RB313 Real Estate Finance, Investment and Business Strategy

AyrdaRuneu : aeulaivn n9.201

nssaitmane Wusia LaEIaNIstun1saImnu W%@Nﬂzﬂﬂﬁmﬂﬂaqwéﬁhﬂ ﬂﬁﬂiaummmmmmﬂmi
fulugseenuedimiuning wuiiu iegerds ermsditinau quinisin Tsausu a2 Aynduvesns
Y1537 1L MINUIIaMNINITRAn MIMALRLANLIEADS NMIaTIe9aIiU Waznagnsau e axdesduiusiy
NTAATIZINNNITRY LAZENIULVDIUTINUI0DIANT

Prerequisite : Have earned credits of FN201
Goal, Mission, process and strategies in developing a real estate business project, for instance land,
residential, office building, shopping center and hotels etc. All aspects of the business component i.e

project positioning, risk management, product differentiation and other strategies must be consistent

with the financial analysis and company/organization status.

59.414 AITUSMINITNDAU 3 (3-0-6)
RB414 Property Management
Jderuney : geulaivn 59.211
ANBUZLAZNITINUAY NTUSMINTNddusiagng 9 1wu 81asdrdnauasulailiden ewisnuus

wazfiegondy daugraivnssuliasgriieidvemingau guims uasgid dnuazn1sgmimgaunisasa

FDIBINTSEUDTIBNUAGEAIUNTIATIEINAU S e dgegalunsuTmsnTndau
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Prerequisite: Have earned credits of RB211

Strategies and the how-to in managing real estate businesses such as office buildings,
condominiums, apartments and other residential buildings as well as industrial compounds. Analyze
aspects concerning the landlord, managers and lessees. Analyze leasing types, negotiation skills and

the conduct of reports in order to achieve highest and best use of the property.

50.415 myaszdenudululsgsieedmnzumsng 3 (3-0-6)
RB415 Real Estate Business Feasibility Studies
vsAuneu : aeulain 50.212

anudululdlugsiaedmniuning Uszsandng qnseuiumsfinwianuiululdnansemuanuduly

'
a 4 o

Laludusing quastadenazdesiuifiasainisaianziuglasduazguniuinadinisdndulanisainaziu
F185UT898 SnTmanouwny waznsUsuliuasilasiniseng 9 dsanadulule

Prerequisite: Have earned credits of RB212

The fusibilities of real estate businesses and their process as well as the their impacts.
Influential factors in the demand and supply forecast, income and expense forecast, rate of return and

their evaluation analysis are also included.

3. AenuANgAT

3.1 JyannsUyd
vr.311 nsUadtunans 1 3 (3-0-6)
AC311 Intermediate Accounting 1
Fdsduneu doulaivn uv.201
NTBULLAARAMTUNMITENUNNINITRL ¥8NN1s FBUFTRMaTyBRefuduning wilauszordu uas

4

Usranaunavian n1ssuunyssuam M33uisens msdayaddlesuisens mstayarnendsnssus
$18M3 NSENSUITIENS ﬂﬁiLLﬁmﬂiﬂﬂﬂﬂiLLagﬂﬂiLﬂmLNEJ“?J”E]Q@Lﬁ‘lEJ’Jﬁuﬁuw%}w’EjLLa3Mﬁj§1usﬁ7ﬂ(§]}uLLﬁiaziﬁaﬂﬁ
ANUNINTFIUNTIIENIUNNTEY meiﬁimwé’ﬂiamwzL’Jmiﬂwu

Prerequisite: Have earned credits of AC201

Conceptual framework for financial reporting; principles and accounting treatments for assets,
short-term liabilities and provisions; classification, recognition, initial measurement, subsequent

measurement, , de-recognition, presentation and disclosure of assets and the above liabilities in

accordance with Thai Financial Reporting Standards; events after reporting date.
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v
U

U%.312 n1sUQaITUNag 2 3 (3-0-6)
AC312 Intermediate Accounting 2

F1sAuneu aoulaiun uv.201

s msunilausveren dyane druvesrfiiovu 918ld mawdsuuammedyduaznudle
Toranan fAlsseriu MITnisunszwatiuan nsdiaussunsiukaemMadamedeyalusunisiu

Prerequisite: Have earned credits of AC201

Accounting for long-term liabilities, leases, shareholders’ equity, revenue, accounting changes

and error corrections, earnings per share; Preparation of statement of cash flows, financial statement

presentation and disclosure.

U9.317 MsuImsanudesesdnsuaznisnuauanely 3 (3-0-6)
AC317 Enterprise Risk Management and Internal Control

Fdaduneu : gauleiv) ur.312

LmemﬁmﬁﬂULLazmﬁﬂszﬂaUL?‘iﬁjﬁumimuaumdumuLLmﬁmJaa COSO Lmemﬁﬂﬁugmmaq
AsasIvdaunely ﬂﬂi‘U%Wﬁﬂ’J’]ﬂJLgﬂﬂﬁﬂﬁdaﬂﬁﬂi ﬂi%U’JUﬂWiU%Wﬁﬂ’N@JLaEN Mﬁwﬁuazmm%fuﬂmawmé’
ayvaeunelutaziUiRnuAnfunsuimsanuidss aihiuasanusuiinveuresmssunsIvEey
ﬂ?%JIULLﬁ%Q’]UU%W’]iﬁ’J’mLéﬁ]ﬁﬁi@ﬂmgﬂiﬁmﬂ’]ﬁmi?ﬁ]ﬁaﬂ ﬂm%ﬂﬁimﬂ"liU%W’]iﬂ’ﬂﬁJLéﬁN waresAUsEnauns
ffuguaiansiin

Prerequisite: Have earned credits of AC312

Basic concept and components of COSO internal control; Basic concepts of internal audit;
Enterprise Risk Management (ERM); Risk management process; Duties and responsibilities of internal
auditors and risk management officers, Duties and responsibilities of internal audit function and risk
management function to audit committee and risk management committee; and Components of good

corporate governance.

19,331 nstyfifienusuiinveudeduindeunardany 3 (3-0-6)
AC331 Accounting for Environmental and Social Responsibility

FyrtaRuneu: @ouladnn U.201

nseuLARMIRALNegaiBu AuduRinveuresnagsRadedunadenuardiny HansenuTeay
yosmsUsEneUgInaiiddeningIn s AasAuindon nisuaunsianisiunden n1ssauTa Tudin
uardinneideyanelfuasiunuiifsdestudnnadeunsinhmenunsdanisiuanden sasenisdavi
eIy

Prerequisite: Have earned credits of AC201

Sustainable development concepts, corporate environmental and social responsibility;

negative impacts of business activities on the environment and natural resources; environmental
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management process; identification, collection, and analysis of environment-related costs and earnings

information; environmental reporting, and sustainability reporting.

U.411 n1sURaYuas 1 3 (3-0-6)
AC411 Advanced Accounting 1
Fudsuneu : @auleiv) Ur.311 uay Uv.312

v

nsURAdmsunissingsia nsUnddmsutuamuluuiensiuuasn1ssiud wasusengey nsUnd
dmsudnlidelunssinnsauy msdavhuasnsihiauesunsdusin nstayddmsunenisiidutuns
saUszma msudasisunisiy msdiawedeyaieivdulfideluionisdu wavdimnudidunu

Prerequisite: Have earned credits of AC311 and AC312

Accounting for business combinations; Accounting for investments in associates, joint venture,
and subsidiaries; Accounting for joint arrangement; Preparation of consolidated financial statements;
Accounting for foreign currency transactions; Translation of foreign currency financial statements;
Disclosure of interests in other entities and operating segments.

v

U.412 MU TTugs 2 3 (3-0-6)
AC412 Advanced Accounting 2

F10sAunU : @aulainn Ur.311 uay Uv.312

maﬁ’z:g%él’m%’mwiﬁmﬂﬁ@mwﬁﬁﬂﬁuqﬂﬁﬂiuwawﬂ‘wawgﬂLLmJﬁummﬁ@miwlé’ nsUAdmsu
m’%'aqﬁamnm3L’3u6’§asmms'«3’mﬂizLm/mstiLLazmi"j’myjamﬁw%’wémwmsﬁuLLawﬁﬁumqmsﬁu n1599
Uszinnsenisindvedunindvianisiu nmsfuisenisuaznisidniuinenisvesdunindnanistuuay
wilAumen1sdu madesAAuningniansi aytiuduarnstiyTdestunnuides uazanuuanmaszming
niiAumensiusardiuvesdves metiddwiunausslovivomidngu mstayadgiossy uazmadawme
foyafiiates

Prerequisite: Have earned credits of AC311 and AC312

Accounting for revenue from contracts with customers in various revenue-generating forms;
Accounting for financial instruments including classification and measurement of financial assets and
liabilities, reclassification of financial assets, recognition and derecognition of financial assets and
liabilities, impairment of financial assets, derivatives and hedge accounting and distinction between

financial liability and equity; Accounting for employee benefits, fair value measurement, and related

disclosures.
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3.2 JYPINANVBIAULN YL AEATUaZN1TUYT
wu.321  mslismusnymegsialagldnsdifinwm 3 (3-0-6)
BA321 Consulting Practices using Case Study
UsRUneY : UnfAnwinnzndsermansiaznsuyd
UszendlinsouniAnyegsia fuuunegsne susuunmsasieselinegsia nsiauilassasnly
mslirusnw Consulting framework nmsuAlangdamnsaifine nmsiasgiaulauiouludenis
wUetl NFIATIEEnIUNITAlkaYaN1IEN WUty N3ssulmniegsia mnwmelueuianvesgsie
NSYIUINITBIAANNIIUATLNITREY A1UN1TAAIR MUTYT AMUNITUTITIANITNTZUIUNT AUNITUIANS
Jan1sninensuana WWusu nsdanseuduugiin Yssananisnianisiu vinvesanuiuiioon@nnisgsia
oun nstauenanu vnvglunisuimsdanisnan invelunsvianuluiiu dinveanududin Jusu
Prerequisite : Thammasat Business School students
An application of business concept. Business Model and Revenue Model. Consulting
framework development. Case cracking. Competitive advantage analysis. Situational analysis and
competitive landscape. Business problems identification. Future challenges of the business.
Integration of multidisciplinary business area including Finance, Marketing, Accounting, Organization
Management, Human Resource Management, etc. Formulation of recommendation. Financial model.

Business professional skills including presentation, time management, teamwork, leadership, etc.

NU.322 MSANUGSAR 3 @naulsitfesnin 135 Hluseaanisfing)
BA322 Business Internship
AdsAuneu: dnAnwiaayndsemansuazn1sUyd
Uszgnaldaudvnanmstaduasmsuimsgsiefilsdnuunldlunshanlusadnsssia nisau
A3y ieesAnsdu 9 dmsumsiuiunsazegaelinisquaiudussineasindvomaniuaznistind
LazfuTNTVe03ANTEINT MheuAAy viTeesAnsdu  naenszazaTEnu Ineinismnasueulyn i
ATuFURiaToU ARBRUsTETIA WasvAninsTlunsUssiiunaiitaiou ogndlnegnanils dadl

1. AnUiRnuiuesinsgsia mhenuniasy visessdnsdu 9 Lidesndn 135 Tiluwsten1Ansine

2. HpaumaUseany 159518974 nedn15UsesiuaInenasgluAMe N fvera@nsLasnISULT sl

Aidemgneueniidausiusng vie

3. dnsihdgywrsermndennansuenuuily wien1sUfumaeaEn waslinsilassuliausuiasaauy
Useiliu

Prerequisite: Thammasat Business School students

Apply the knowledge acquired in accounting and business management to the real-world work

in the business organization, government agencies or other organizations.
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Thammasat Business School and Executives of the business organization, government agencies
or other organizations will supervise the students during the internship period. The scope of work,
duties and responsibilities, the length of internship period and evaluation criteria are specified and
agreed upon one of these conditions:

1. Internship with no less than 135 working hours per semester or;

2. Producing empirical evidence/report, which evaluated by TBS faculties/external experts or;

3. Completing/presenting a project that solve practical/real-world business problem.

wu.331 Temamsgsislulsemadiy 3 (2-2-5)
BA331 Business Opportunities in Japan

Anuiausssndedinunazidegania ssauifleumnigsia aamunsalinlumsgsie waglenanisgsne
Tutssmadiu satansgauusnduiludgiu

Study social and business cultures, business customs, common business situations, and

business opportunities in Japan. Company visits in Japan are incorporated in the course.

nu.332 lenanegsnvlulsemeiu 3 (2-2-5)
BA332 Business Opportunities in China

Anuiaussnndedinunasdegsna ssaudeumassia anunsaiialunsgsie waglenanisgsia
Tutssmadu vansgmuuisnduiluiu

Study social and business cultures, business customs, common business situations, and

business opportunities in China. Company visits in China are incorporated in the course.

nu.333 lonanegsnalulssimadealys 3 (2-2-5)
BA333 Business Opportunities in Singapore

Anuriausssndedinunazidegania ssaufleumnigsia aaunsalinlunsgsie waglenanisgsie
Tutssmadsalud sauiansgouuisniuiludeelus

Study social and business cultures, business customs, common business situations, and
business opportunities in Singapore. Company Visits in Singapore are incorporated in the course.
wu.334 lTemaniegsnalugiinin CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV

Anuriausssndedinunazidegana ssauflenmnigsia aamunsalinlunsgsie waglenanisgsia
Iuﬂismmﬁmﬂ CLMV (w1 @13 waln uagllenuy) mamzﬂmi@ﬁ’mﬁﬁm%uﬁﬂuqﬁmﬂ CLMV

Study social and business cultures, business customs, common business situations, and
business opportunities in CLMV region (i.e., Cambodia Laos Myanmar Vietnam). Company visits in CLMV

region are incorporated in the course.
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nu.335 leniansgsnaludsemelng (EusuindnvuaniUdsunnseuszmaintu) 3 (2-2-5)
BA335 Business Opportunities in Thailand

Anufausssndedinunaziegania ssaufleumigsia aanunsalinlumsgsie waglenanisgsna
Tuszmelng saavisnisgeuuismduiilulne

(Only exchange students are permitted.)

Study social and business cultures, business customs, common business situations, and

business opportunities in Thailand. Company visits in Thailand are incorporated in the course.

wu.336 Tomavnagsialulsemediimun 1 3 (2-2-5)
BA336 Business Opportunities in Selected Country |

Anuiaussnndedinunasdegsna ssaudeumigsia aomunisaiinlunisgsie waglonanisgsia
Tudszinaiifnmun 1 nm??qma@muu’%ﬁw%’uﬁﬂuﬁﬁmuﬂ 1

Study social and business cultures, business customs, common business situations, and
business opportunities in Selected Country I. Company visits in in Selected Country | are incorporated

in the course.

wu.337 Temanisgsislulsemeaiifiun 2 3 (2-2-5)
BA337 Business Opportunities in Selected Country |i

Anuiausssndedinunazidegania ssaufleumnigsia aaunsalinlunsgsie waglenanisgsna
Tuuszinediinug 2 mm%ﬂmmamu’%@’w%uﬁﬂuﬁﬁmum 2

Study social and business cultures, business customs and common business situations, and
business opportunities in Selected Country Il. Company visits in in Selected Country Il are incorporated

in the course.

WU.338 N1IIANITTINAUUTUANS 3 (2-2-5)
BA338 Luxury Brand Management
ﬁﬂmaﬂﬁﬂizﬂauﬁugwmqmimmmmﬁu?ﬁLLaw?mumauﬁwgﬁﬁﬂizaw%ma ANYULUDINITHUY
dunanveInanLUTUANS edeslenagiinueidudulunsiannnagydmamsnaadmivauduasuing
WUTUANS
Study the basic elements of effective marketing of luxury goods and services, the
characteristics of different segments of the luxury market, tools and skills necessary to develop

marketing strategies for luxury goods and services.
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WU.339 teiilAy N19UMITgIna 1 3 (3-0-6)
BA339 Special Topics in Business Administration 1

[y [y

S WnAa #dnns weIesloaniz winnssy wualinndAguaziamuinistuiivuiaula 9
NEITINATUUTITTING LioimunseuuirdkasiasuauAniiuinAnwlunisiauluewas
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.340 FteiilAy N19UTIITINa 2 3 (3-0-6)
BA340 Special Topics in Business Administration 2

o [y

S wnAa 1dnns LeIsslaaniy winnssy wwildundrguaziaunisinanuiaulan
NEITINAIUUIITTIN LiosimunseuirdkasiasumuAniiuinAnwlunisiaulueuas
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.341 FteiiAy N19UTIIEINa 3 1.5 (1.5-0-3)
BA341 Special Topics in Business Administration 3
VS wunfn wdnnis wndesilaiarng uinnssy wnlduiidduariamnnisinfiinaulad
Rerteameiuuimsgsia Weiannnssuiwimilasiaiunudnliiuindnwlunmshandlusuen
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.342 Midetivey N19UTN153INT 4 1.5 (1.5-0-3)
BA342 Special Topics in Business Administration 4
VS wufn wdnnis indesilaianng uinnssy wnldufidduasiauinisludfiinaulad
Rerteameiuuimsgsia Weiannnssuiwimilasidiunudaliiuindnwlunmshndlusuen
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.343 TdeiiAy NaUIMISEIng 5 1.5 (1.5-0-3)
BA343 Special Topics in Business Administration 5

S wwAa 1dnns wwsesdoaniy winnssy wwildundAguasiauinsiuiiuiaulaiineives

VNIAUUTINTTINT Weiaunssuufimilasiasuanudaiiiuindnwlunisiaulusuas
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Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.344  TdeiiiAy N1NUIMNSIINT 6* 1.5 (1.5-0-3)
BA344 Special Topics in Business Administration 6

USay1 wunfn mdnns ndesdlelanie winnssu wnltuiiddguasimuinmslmifiinaulafifiedes
ManuUIMsEIa WewanssuwimilasiauauAaliiuin@nyilunsiemdluounag

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

NU.345  MsuUedunegsiaseaunA 3 (0-3-6)
BA345  National Business Competitions

AdsAuneu: dnAnwanyndseaansuazn1sUyd

dhsmmsusiunaglisunstannmautsiumegsiaseiund el dondulununmst way 195
ouifrnangnssunafisuleumiudiarnslimefnuidy

Prerequisite: Thammasat Business School students

Participated and awarded in a business-related competition at a national level. Approval

from the committee of course accreditation is needed in accordance with the criteria set by the

committee.

U346 NMSUAITUNINGINATEAVUIUNIR* 6 (0-6-12)
BA346  International Business Competitions

IdsAuneu: dnAnwanznareAIansLaznIsUYT

Wrsunsudeiusaglafunstannmsuteiussduunnnd sl seadulumumnast way 63U
puffnnAugnssunafisuleunuiuagmslimiefnuiny

Prerequisite: Thammasat Business School students

Participated and awarded in a business-related competition at an international level.

Approval from the committee of course accreditation is needed in accordance with the criteria set by

the committee.

NU.347 @ANSNONW 1% 3 (0-3-6)
BA347 Start-up 1
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Prerequisite: Thammasat Business School students
Initiate and raise funds in start-up business or awarded in a start-up-related competition.
Approval from the committee of course accreditation is needed in accordance with the criteria set by

the committee.

NU.348  @MNSNON 2% 6 (0-6-12)
BA348  Start-up2
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Prerequisite: Thammasat Business School students

Operate and raise funds in start-up business or awarded in a start-up related competition.
Approval from the committee of course accreditation is needed in accordance with the criteria set by
the committee.

Fywhiefiamumisuimsgsia 1.5 mhedn Tduiinnansfnuilusiede vie nquaednildu
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3.3 AniidnseudwiuinAnuuenanznidivermaniuaznisdyd
UD.291  wand1AgUeINITUYT 3 (3-0-6)
AC291  Essentials of Accounting
(@msuinfnwusnauzndsemansuaznsUyd)
ninnsUTibesdu 29astd UszinnuazUszlevivasdayaniansdiyd wan1sUnyEnsdunasnis

v 9 =
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AUIMNS

(laddunileAnlinutdndnwvssamsnidvsmansuaznistiyd wasinAnwiuenausnitlvemans
warnstad Afnwanaivnstadviearvivinisiuduivin

(For non - Thammasat Business School students.)

Basic accounting principles, accounting cycle, types and benefits of financial and managerial
accounting. The course emphasizes on accounting information interpretation and uses of accounting
information for business decision making

(This course is not permitted for students of Thammasat Business School and any students

who intend to minor in Accounting or Finance.)
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Wu.291 qiﬁﬂuiaﬂLmeiLUﬁauLLUm 3 (3-0-6)
BA291  Business in a Changing World

Anwunumuesgsislumsaiinuamegsiaiiennuduioesadidy  Ansgiauduiusiugil
dulfduds anmwndeslunmsduiiugio mnufeiuresesdusznousi 9 Tunmsduiiugsia fadiunis
Uay¥ N13Ru N1snan MskankazUuAnis ninensuysd N1sUSmMsdanagns n15Usenaun1TwaLIsusITy
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YINTIUMUGIND
waewn Jwindwsuindnyiuenaazndvemanswaznsiayd fiusvasdaziSouseiang q vesnn
midvermaniuaznstafifuinlnasasdouin w291 rewlvdudeldiduiugnlumadouisig q
VDIATN AT ANERTUAZNITURYT

Study the role of business in creating business value for sustainable success. Analyze
stakeholder relationships, business environment, the collaborative elements of business including
accounting, finance, marketing, production and operation, human resources, strategic management,
entrepreneurship, and business ethics, in the changing world. Basic business concepts in different

fields are integrated together through the implementation of business project.

3.3 3V UBNANTNINTEAENTWATNITUYT
U348 NYMUNYANATEIEUILAA 3 (3-0-6)
LA348 Consumer Protection Law

WTIRUNY: WAefnwnIY 1.230

w&nNs wma uazuwaAniviliiAne s duivsdesdingrunedunseiuilam ansnsens g
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Prerequisite: Have taken LA230

This course explores principles, rationales and concepts providing room for enactment of
legislation for the protection of consumers. The study embraces legal measures for consumer
protection, enforcement of law and measures for redressing injury suffered by consumers as
embodied in the consumer protection law, product liability law, direct sale and direct marketing law,
consumer case procedure law and other relevant legislation as well as establishment of consumer

protection organizations as prescribed in the Constitution.
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w443 NMIEIINIENITLUTUNINITA 3 (3-0-6)
LA443  Competition Law

FsAuneu: AN U.350

wnARLALANNSIdAYeIN MBI NN umslumsmuatsEefiiugua
waAnssufinsgvunsziiousensusiilneiadeadusssy mynstesniiulildtduuinginssuuisdnung
unumvessgiunalnmsld maemauliyiiduiudifedosiunsduazmsasmuseninsseme

Prerequisite: Have taken LA350

This course aims to provide an account of concepts and fundamental principles of
competition law, means used to control or regulate activities which will affect the free and fair
competition, exceptions to specific activities, governmental role in the law enforcement and problems

pertaining to international trade and international investment.

3309 U §309 AunIskiles 3 (3-0-6)
PO309 Capital, Business and Politics

wTduneu : aauldivn 5.211

AnwAnuduiugseninau g3t Aunsdies aseurquluyssinuunumvesiglunisimu way
‘U‘WUWlLLaza‘w%‘Wﬁmaqﬂa;mvluLLasmﬁqiﬁﬁ]ﬁg\ﬁmﬂiuLLa3%1u%1§ﬁﬁﬁaﬂszmumimamilﬁm uazulyuiy
819715080 TUN15H AL RIANTVRITT WU NITANISLIBY $3ANT $TUR waBSTUUTIVNNS

Prerequisite: Have earned credits of PO211

Study on relations among capital, business and politics including, the role of state in
development and the influence of private sector, domestic and transnational, on political

institutions’ activities which affect political process and public policy.

18.237 AwIndeuuaymaauniddu 3 (3-0-6)
ES237 Environment and Sustainable Development

AuduiussEAndenfunsiau unideuaneiin dymuasnansenuanmswaunfidde
ANAMEIIAdDN MINHUMsTUAIadouIloannsTaLdisE TR AUy SnYALaden 1]
miﬁﬂmgﬂmuaﬂamuﬁ'

Relationships between development and the environment. Lessons from the past. Problems
and impact on environmental quality from development. Environmental planning to reduce conflicts

between development and environmental conservation and field trip.
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28.201 AvSLainIn A3usTTuLazngIede 3 (3-0-6)
JC201 Freedom, Right, Media Ethics and Laws

WUIARANSLEATNIN qﬂumizﬁ LLazﬁmmmﬂgmnﬂﬁLﬁ'EJ’JS?’J’EN?TU?EJ%?EJ&%;JLLazm'ﬁﬁﬁUﬁ’uLad AU
Sulinveusedinuuaznisdunsosdeuasiiuslnade siufidvidmyana

Concepts of freedom and rights of speech and expression; ideologies; legal and moral
background related to media codes of ethics and self-regulation practices; social responsibilities,

media protection, and consumer protection, as well as the right to privacy.

A3l VuATEEMEANIIaNIA 4 (4-0-8)
EC311  Microeconomic Theory
TeAuneu : aauld M211 (W3p M.213) waz A.216 (W38 A.211)
Anwuaginsgnnginssugusiaa lneunguanunelaviniu nmsuslaatiunal msusiaaiu
aelirnudss nouinsdnuasiununissdn msssuisaumnsifeuidnlaelifunuasaunea ms
Annevinaaudeiuliiauyselldun sanngnann nainfudedufagnuin waznangunetossns naugnu
Bowtu nisdismaluns iR mstmunmalusaiadefonisdnnglilasadimanussaneing 4 nay
awinlUuagiesvgmaniatainng auduivaivesmainuaznisuitom
Prerequisites: EC211 (or EC213) and MA216 (or MA211)

Consumer behavior focusing on indifference curve analysis, intertemporal consumption,
consumption and risks. Theory of production and cost, the birth of the firm using information cost,
structure and behavior of imperfect competitive markets which are monopoly, monopolistic
competition and duopoly markets. Introduction to game theory. Price setting in practice. Price
determination in factor markets, general equilibrium analysis, welfare Economics, market failures and

measures to correct.

A312  VIQULATHANENIUNAIA 4 (4-0-8)
EC312 Macroeconomic Theory
Andefuneou : deuld (n) m.211 uay /.212 %38 (V) A.213 uag A.214
Anwnsvuuiasmsliulanedflesnuiafissnmuanasusivlasn s udennuinasnimiluss
sEuuLATEHgNaUakastATUgRA AR UToALNALALLUIANN IV BN 9 WU AA1EEN Aatadniud Laudeuy
wudideulnd 1 Dudu aasraunsussynivguisugaansunaIandingzidaiunisainnaasegio
\swgiadadnudoauufnaznginssuveimainussny msmamaiiaznsUiusvemaiaussnudahlgns
yhausiuiuvesgUasiinaraargUnumtarwasdulAsiadud fludadauasnatnssufalslunis
fudiuulouts Anwnadndulavesmharsgiauirmieeiiuguassgmasgameadiodnislarha
nMsUFus maduln way Weviefvmnzan lunmeiassmainuiuuudiassnasnwsnilunanniu aan
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Prerequisites: a) EC211 and EC212 or b) EC213 and EC214

The course discusses the economy's mechanism using a general equilibrium approach, which
proposes appropriate government policies to stabilize and boost economic growth. Classics, New
Classics, Keynesian, and New Keynesian school of thinking are all used to create appropriate policies.
The role of how the labor market perceives and responds to information in determining the character
of aggregate supply and the Phillips curve is examined for the closed economy. The static and
dynamic elements of aggregate supply and demand interactions are investigated. Furthermore, the
microeconomics foundation is utilized to investigate how agents react to one another, to policies, and
to the economy's growth. The model of joint equilibrium (IS-LM-BP) in product markets, money

markets, and foreign exchange markets for an open economy.

7320 adoasugmaniitoy 3 (3-0-6)
EC320  Introductory Mathematical Economics
Auderuneu : @aula (n) A.211, A.212 was A.216 (V3o A.211) w39 (V) A.213, A.214 was A.216
(W30 A.211)
(gldfumheinly mnaeulaivn f.421 iAsursemas@ny v dna 138e)
thunAsuagnguiadnmans Bos fladdu aunisuaziueing msmenoyiudussandng 4 lunsdl
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fififuusdaseuilasuagnaneds msmeuaidea (Optimization) Tunsaifildfidesifnuazidosidn duiinsa
\Josiu weSuisumanuiauasnguimaasugmaniganauazamnia dWelidlaaudiiusvesiauys
19 9 maasegmand lnoihfmnuduiusserineiladdusy feituade uasilsidudafialungu]
WSEgAEnS Insziaanulnvgy nasnmeain nareansiun® wazuuudiassladunmsndnuazuands
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Prerequisites: a) EC211, EC212 and MA216 (or MA211) or b) EC213, EC214 and MA 216 (or MA
211)

(Credits will not be awarded to students who are taking or have completed EC421)

Applying mathematical concepts and tools such as functions, equations, matrices, univariate
and multivariate differential calculus, constrained and unconstrained optimization, and basic integral
to understand the relationship between different economic variables and explain concepts of
Microeconomic theory and Macroeconomic theory. An emphasis will be placed on relationships
between total, average, and marginal functions, the analyses of elasticity, market equilibrium, impacts

of taxation, and the basic input-output model.
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7325 asugiinitowu 3 (3-0-6)
EC325 Introductory Econometrics
ArtaRuneu : aauls f.211(Ws0 M.213) AM.212(W50 A.214) A.216(W50 A.211) Lay
.216 (V38 @.211)
(aglifumieAsly mnaeuldivn @.425 uneurEemasfinyivdina138t)
miﬁwLLmﬁmmqmwgﬁaLﬁaqéfw,wuniw 9 ATEUARN NTUTTINUAUUUTIABIAUNITIANBELTS
umse warmsuitaymidedu 1iud Jamiuussassitmuduiusiudadunss Jaymsunuiinny
wUsUnuldaeil Jagmssunuiinuduiusinutiana Jymnstvuauuuiiaesianain Yaymnssey
wuushaes msuidgmenuduiusaeludeisnsUszinasuuuiulseiesdle iuuAnuuusaeda
I lnoihunsuszondldlumsufdfuas msosuienadildannmsuszanuaanlusunsudisagumansugiia
Jundn saenauansadeniuuiasaasegiifunUszsendldlunuidemassugmansliogiamngay
Prerequisites: EC211 (or EC213), EC212 (or EC214), MA216 (or MA211) and ST216 (or ST211)

(Credit will not be awarded to students who are taking or have completed EC425)

Apply basic concepts in econometrics, including; linear estimation methods and problems with
remedial technique i.e. Multicollinearity, Heteroscedasticity, Autocorrelation, Specification error,
Identification, solving endogeneity problem using Instrumental Variable (IV) technique, and Logit
model. Practical applications of all topics are mainly emphasized, as well as, how to choose the
appropriate tool for an empirical study and interpretation of the estimated results obtained from

econometric software.

f375  \augmaniUszundsnunineInssssuvAuarasnnde 3 (3-0-6)
EC375 Applied Economics for Natural Resources and Environment

Fdaduniou : aeuld @.210 vie @211 wie /.213 (arhitumiieRell mnaeuldivlisniisedu
400 vesvanAgosiunou ierddny ivdinameg)

anuduiusseninenuaigiulamaasegia Msdaasmineinssssumninasdgmaaindey
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Prerequisites: EC210 or EC211 or EC213 (credits will not be awarded to students who are
taking or have completed any 400-level courses in this subfield.)

The relationship between economic growth, natural resources allocation and environmental
problems. Basic economic theories used for analysis and application in natural resources management

and environmental problems. The roles of government, community, and business sectors to control
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and solve problems in natural resource and environmental exploitation at local, national, and global
levels. Concept of sustainable development. Concept of environmental justice. Basic concepts and
methodologies in economic valuation of natural resources and environment. Current issues in natural

resource and environment.

415 Naufny 3 (3-0-6)
EC415 Game Theory
F1sAuneu : aauls A.311 wag @.320 (W3e .421)
wnAn edesile waznsUsgndldnguiinunieldaninnsaifiansaumaauysaiuasliauysal o1
Lﬂmaqwé AAYNINLUULUY Qaamwmma&méwau inufifiniseievene (Extensive game) Qa&mmm‘uaugiﬂj
yunugen naud wasinudifinssoveneneldaninsaifiansaumeltauysal uazshidedu q faeu
WILENA2T
Prerequisites: EC311 and EC320 (or EC421)
The application of game theory with complete and incomplete information including strategic
games, Nash Equilibrium, mixed-strategies equilibrium, extensive games, subgame perfect equilibrium,
Bayesian games, extensive games of incomplete information, and other topics that the lecturer finds

suitable.

a.246  enunluifeaiunsuseiude 3 (3-0-6)
ST246 General Principles of Insurance

mé’ﬂﬁugmmaqmsﬂizﬁuﬁa Usennveansusyiude dnvarvesduauaziiouluvainsusss
Useude msdanisanudestouagnisusediuds nsussfdundouas
msUsERuTImLUUAg q nsuseRudese msUssiuden mufidesiuiatuadnmansUseiust

Basic principles of insurance; types of insurance; insurance policy contracts and provisions; risk
management and insurance; casualty insurance and life insurance; reinsurance; social insurance;

introduction to actuarial science.

4.247  aaan1sRukarnsamuluranning 3 (3-0-6)
ST247 Financial Market and Portfolio Investment

JEUUNTRY 1ASIETNAINNITRY AAINATIETNY AAANTIENTAE MANRNSUSEINUsEINe
NARBUWNY ANALAES ?J'na'ﬁ%’agal,ﬁamsﬁm%ﬂa MTIATIZRREANING
NFUSMINGUIENNTNG N1TINUNUNITAMY ATIETIU AsIE N NOIUTIN NUILAYY
ATIENTOYRUTUALAAINOUIUS

Financial System; The Financial Markets; Equity Market; Bond Market; Derivatives Market;

International financial markets; Return of an investment; Risk; Information for Decision Making; Security
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Analysis; Portfolio management; Investment Planning; Equity; Bond Mutual Fund; Unit Trust;

Derivatives.

a.306  nguiaenide 3 (3-0-6)
ST346 Theory of Interest

1

Wugvemquinenly NUFILYBIMNUNA1IIBIIN BATIHANBULNUYDINITAMU T0NTT1TEAURU
nsUszenavguinenile wadedus mitaula
Basics of Interest Theory; Basics of Annuity Theory; Rate of Return of an Investment; Loan

Repayment Methods; Application of Interest Theory; Other Interesting Topic.

4347  adnmansusyiudin 1 3 (3-0-6)
ST347 Mathematics of Life Insurance 1

F10sAuneu : aauld d.246 way @.346
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Prerequisite : Have earned credits of ST246 and ST346

Basic principles of actuarial science; survival distributions and life tables; life annuities, net

single premium and net level premium for life insurance and life annuity contracts; gross premium;

net level premium reserves.

4349  adnmansUsziuIuany 3 (3-0-6)
ST349 Casualty Actuarial Mathematics

F10sAUneU : @aula @.211 W @.216 190 @.218 3o @.219
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Prerequisite : Have earned credits of ST211 or ST216 or ST218 or ST219

Basic rate making; individual risk rating; risk classification; loss reserving, code of professional

conduct of actuaries.

4.447  AdaransUTEAUTIN 2 3 (3-0-6)
ST447 Mathematics of Life Insurance 2

Fwdaduneu : aeuld 4.347
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Prerequisite : Have earned credits of ST 347
Modified net premium reserves; multiple life functions; multiple decrement models for single

life; pension plans and retirement benefits.

an.213 M3AsunUamedinuuasnsaudan 3 (3-0-6)
SW213 Social Change and Social Development

waNNISkaENg BN saINdtnAns1e q ensenansnisiantuseduseaulan giinne
wag Usena madsuntamedn Ussifiumadsausudumannianuarmvssaufuresiadolrsvgia
e naidios Awanden fifnatn naidsusUdsau (Social Transformation) fiilugiugkansz UG
Wavuudas uaz UtRnmsifieaumadsuuasiiatuayunsimunegiedsdy

Principles and development theories from various schools of thought; global, regional, and
national development strategies; social change; social Issues as a result of the development and
convergence of dynamics economic, social, political, environmental factors ; social transformation as

consequences of changes and actions to create changes that lead to sustainable development.
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